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FOREWORD

A Guide To These Guidelines

Demi memproduksi materi komunikasi efektif untuk
wonderful Indonesia yang terlihat dan terasa konsisten, kami
telah menciptakan buku petunjuk ini untuk membantu anda
memahaminya. Selain itu, petunjuk ini memastikan bahwa
semua yang kita sampaikan kepada audiens akan terkirim
dalam satu bahasa yang padu dan absolut.

Buku petunjuk ini adalah inti esensial untuk membangun
brand dengan kepedulian, dan sangat penting untuk dibaca
agar dapat memahami cara mengkomunikasikan brand.

Bagian pertama dari petunjuk ini, yang bernama “Our Brand”
memberikan dasar dengan menyediakan fondasi yang
kuat dan konkrit terhadap karakteristik brand ini, dan juga
memayungi semua kebutuhannya seperti key messaging dan
writing style.

Mendalami buku ini lebih jauh, anda akan menemukan
“Visual System Component’, yang akan membantu anda
dalam membangun wajah pada desain brand dan tone of
voice dengan memperhatikan betul inti esensial dari brand.

Dengan menyebutkan hal di atas, buku petunjuk ini
dirancang sepenuh hati dan penuh perhitungan agar menjadi
sesederhana dan semudah mungkin untuk dimengerti.

Apabila ada pertanyaan tambahan mengenai pembangunan
brand atau kesulitan dalam pengertian, kami telah
menyediakan kontak yang relevan untuk informasi lebih
lanjut.

In order to produce effective communication material for
Wonderful Indonesia that is consistent in its look and feel,
we have created these guidelines to help you along the way.
Furthermore, it will ensure that everything we convey to our
audience will be delivered in one absolute and coherent
voice.

These guidelines are the core essentials in mending the
brand, and must to be read thoroughly to understand how to
communicate the brand.

The first section of these guidelines, specifically named "Our
Brand" provides the groundwork by stating a concrete and
solid foundation of the brand's characteristics, and covers all
its needs such as key messaging and writing style.

Browse the pages further and you will find the "Visual System
Component", which will aid you in building the face of the
brand design and tone of voice with careful recognition to the
brand's core essentials.

That being said, these guidelines have been crafted with care
and consideration to be as simple and easy to understand as
possible.

Should there be any additional questions about putting
the brand together, or difficulties in understanding, we
have provided you with relevant contacts for more detailed
information.
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OUR BRAND

Brand Proposition

Indonesia percaya bahwa dunia akan menjadi tempat yang
lebih baik ketika semua orang memiliki kesempatan untuk
menikmati “World of Wonderful"'.

Wonderful Indonesia adalah janji pariwisata Indonesia
kepada dunia. Kata “Wonderful’ mengandung janji bahwa
Indonesia kaya dengan ketakjuban, dari aspek manusia
maupun alamnya, yang mengusik kalbu dan menjanjikan
pengalaman baru yang menyenangkan bagi para wisatawan.

Indonesia believes the world would be a better place
if everyone has the chance to be in the “World of
Wonderful.”

Wonderful Indonesia represents the promise of Indonesian
tourism to the world, in which the word “Wonderful” implies
the assurance that Indonesia is indeed rich with wonders,
in aspects of both human and nature, which will inspire the
heart and mind, while offering a new exciting experience for
visitors.

orld of
Wonderful
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Brand Statement

Sebuah brand positioning statement adalah bagian penting
untuk komunikasi dan merupakan ekspresi dari brand itu
sendiri. Statement ini tidak hanya membedakan Indonesia
dari destinasi turis lainnya, namun juga memberikan jiwa
yang penuh arti demi menjaga brand agar tetap hidup.

Oleh karena itu, brand statement Wonderful Indonesia
seharusnya:

A brand positioning statement is an important part of
communication and the expression of the brand itself.
It not only differentiates Indonesia with other tourist
destinations, but also gives it a meaningful soul in order to
keep the brand alive.

Therefore Wonderful Indonesia’s brand statement should
be:

Masyarakat Indonesia pecinta damai yang menyambut dengan
tangan terbuka digabungkan dengan keindahan, kemenarikan,
kekayaan, dan warna dari keagungan negara ini membuat Indonesia
tidak hanya sebagai destinasi liburan yang hebat tetapi juga sebagai

pengalaman sekali seumur hidup.

Peaceful loving Indonesian people welcoming with open arms
combined with the beautiful, exciting, rich and colorful wonders of
the country making Indonesia not just a great holiday destination
but also a once in a lifetime experience.

Copyright 2017




OUR BRAND

Brand Personality

Kepribadian dari sebuah brand sangat penting
untuk menjaga hubungan baik dengan audiensnya,
diekspresikan melalui komponen visual, penulisan dan
tone of voice brand tersebut. Saat brand menjadi relevan,
kepribadiannya menjadi dikenal di alam bawah sadar
para audiens. Indonesia adalah negara dengan beragam
pengalaman, dan demi mencapai pengertian sempurna
kepada potensi dari Indonesia, semua kepribadian
Indonesia harus dipecah secara lugas namun detil.

Enchanting Spirit

Kita luar biasa mempesona, berkarisma, penuh kehidupan
dan rendah hati. Setiap bagian dari kita membuat orang
tersihir, dan sangat mudah bagi kita untuk berteman.

Exciting

Kita menyenangkan dengan sepenuh hati; kita menyentuh
emosi orang-orang dan membangunkan rasa penasaran
mereka. Tidak hanya itu, kita juga membakar semangat
mereka untuk bersenang-senang dengan kita.

Magnificent

Kita mempunyai keindahan yang sangat unik, agung dalam
semua kategori. keunikan dan kekayaan gaya, tata krama
dan sifat elegan kita diapresiasi dan dihormati.

Expressive

Kita adalah penyaji ekspresi, kita sangat jujur dan
menunjukkan emosi kita secara spontan, kita sangat ahli
dalam bersosial dan melakukannya dengan cara paling
efektif dibanding yang lainnya.

A brand's personality is fundamental in keeping the
brand's relationship with its audiences, expressed through
the brand's visual components, writing and tone of voice.
When the brand becomes relevant, its personality can be
subconsciously recognized in audiences' mind. Indonesia
is a country of diverse experiences, and so in order to fully
understand its true potential, there has to be a breakdown
of the Indonesia's complete personality.

Enchanting Spirit

We are magically charming, charismatic, lively and
unpretentious. Every part of us casts a spell on other
people, and we tend to get along very easily.

Exciting

We are wholeheartedly enjoyable; we stir up the emotions
of people and awaken their interests. Not only that, we
naturally electrify them to have fun with us.

Magnificent

We are exceptional in beauty, being grand in every way.
Our distinct and rich style, manner, and elegance is
admired and respected.

Expressive

We are expression artists. We are very honest and
spontaneously show our emotions. We are socially
engaging and we do it more effectively than others.

16
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Thematic Wonder Experience

Dalam membangun brand yang mempunyai banyak
variasi produk, harus diberikan suatu konsep petunjuk
yang dapat memisahkan produk-produk ini dan membuat
wawasan yang berbeda-beda dari setiap wonders, sehingga
orang-orang dapat merasakan cerita dibalik keberadaan
mereka. The thematic wonders experience adalah 5 pilar
komunikasi tematik yang dibuat sesuai destinasi dan/atau
pengalaman di Indonesia, di mana masing-masing pilar
akan mengangkat warna dari logo utama. Setiap pilar ini
mempunyai elemen pengalaman yang berkesinambungan
dengan tema pilar tersebut.

On building a brand that has much to offer, there has to
be a guideline on how to separate these offerings, creating
different wisdoms from each wonder, so people can feel
a story behind them. The thematic wonders experience
are the 5 key thematic communication pillars built around
destinations and/or experiences, with each leveraging
different colors from the main Tourism logo. These 5
thematic pillars encompasses the experiential elements of
each particular theme.

Natural Wonders
Natural Wonders experience menggambarkan hal seperti bahari & kelautan, pegunungan dan daerah yang hijau. Wonders
experience ini hanya dapat digunakan saat mengkomunikasikan kehebatan alam Indonesia.

The Natural Wonders experience encompasses things like marine, mountains, and greenery. This wonders experience
should only be conveyed when communicating about Indonesia’s amazing nature.

Sensory Wonders

Sensory Wonders experience menggambarkan hal seperti makanan & minuman, kesehatan, dan hiburan. wonders experience
ini hanya dapat digunakan saat mengkomunikasikan kegiatan di Indonesia yang bisa dirasakan oleh 5 panca indera dari
tubuh manusia.

The Sensory Wonders experience encompasses things like food & drink, wellness, and entertainment. This wonders
experience should only be conveyed when communicating about Indonesia’s leisures that can be experienced with the 5
senses of the human body.

Copyright 2017
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OUR BRAND

Thematic Wonder Experience

Cultural Wonders
Cultural Wonders experience menggambarkan hal seperti kesenian, kebudayaan, dan warisan. Wonders experience ini hanya
dapat digunakan saat mengkomunikasikan kehebatan tradisi dan kegiatan budaya di indonesia.

The Cultural Wonders experience encompasses things like arts, culture, and heritage. This wonders experience should only
be conveyed when communicating about Indonesia’s rich traditional cultures and activities.

Modern Wonders
Modern Wonders experience menggambarkan hal seperti kehidupan perkotaan, teknologi, dan transportasi. Wonders experience
ini hanya dapat digunakan saat mengkomunikasikan kehebatan, kemodernan dan kemajuan peradaban Indonesia.

The Modern Wonders experience encompasses things like city life, technology, and transportation. This wonders experience
should only be conveyed when communicating about Indonesia’s modern and advanced civilization.

A
AA
A

A A

A A AA
4
'A A A A A‘
A A A A A A A A A
AAAVAAATVAAATAAATAAL,
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Adventurous Wonders
Adventurous Wonders experience menggambarkan hal seperti olahraga, petualangan, dan eksplorasi. Wonders experience ini
hanya dapat digunakan saat mengkomunikasikan kehebatan, jiwa bertualang, dan keunikan kegiatan olahraga di Indonesia.

The Adventurous Wonders experience encompasses things like sports, adventure, and exploration. This wonders experience
should only be conveyed when communicating about Indonesia’s unique and adventurous sports activity.

Dalam membangun brand yang mempunyai banyak variasi produk,
harus diberikan suatu konsep petunjuk yang dapat memisahkan
produk-produk ini dan membuat wawasan yang berbeda-beda dari
setiap wonders, sehingga orang- orang dapat merasakan cerita
dibalik keberadaan mereka.

On building a brand that has much to offer, there has to be a guideline
on how to separate these offerings, creating different wisdoms from
each wonder, so people can feel a story behind them.

Copyright 2017
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OUR LOGO & IDENTITY

Logo Rationale

Burung yang suka berkelompok melambangkan hidup
damai antar sesama di alam sentosa. Burung juga satwa
dengan populasi terbesar di Indonesia dan salah satu
dari mereka menjadi lambang bangsa. Rentangan sayap
menggambarkan keterbukaan, hasrat untuk terbang jauh,
melintas batas. Sifatnya semesta, dikenali oleh semua.

Warna dari tulisan “Indonesia” harus lebih gelap daripada
“Wonderful" untuk mengedepankan dan memperkuat
Indonesia diantara persaingan pariwisata internasional.

The gregarious bird symbolizes the peaceful connection
between the people living in this tranquil natural archipelago.
Birds are also the animal with the highest population in
Indonesia and one of them represents the symbol of the
nation. Spanned wings show openness, a desire to fly away
across borders. Universal by nature, its wonder should be
easily recognized by all.

The word “Indonesia” should be darker in color compared
to the "Wonderful” to accentuate and underline the
advantages of Indonesian tourism among other international

destinations.




Color Philosophy

Lambang burung mempunyai lima warna bulu yang
berbeda, yang masing-masing mewakili makna sebagai
berikut:

Hijau : Kreativitas, Ramah kepada Alam dan Keselarasan.

Ungu : Daya Imajinasi, Keimanan, Kesatuan Lahir dan
Batin.

Jingga : Inovasi, Semangat Pembaruan, dan Keterbukaan.
Biru : Kesemestaan, Kedamaian, dan Keteguhan.

Magenta : Keseimbangan, Akal Sehat, dan Sifat Praktis.

The bird logo has five different color components, with
each having their own meanings:
Green : Creativity, Natural Friendliness and Alignment.

Purple : Imagination, Belief System, Physical and Mental
Unity.

Orange : Innovation, Spirit of Rejuvenation, and Openness.
Blue : Universality, Peacefulness, and Determination.

Magenta : Balance, Common Sense, and Practical Matters.

C:63M:0Y:100K: 0
R: 104 G: 189 B: 69
#6BBD45
PANTONE 368 C

C:68M:75Y:0K: 0

R:107 G: 88 B: 166
#6858AG
PANTONE 2665 C

C:OM:60Y:85K: 0
R: 245 G: 131 B: 60
#F5833C
PANTONE 1575 C

C:100M: 25Y:0K: 0
R:0G:143B:213

PANTONE 639 C

C:12M:90Y: 16 K:0
R:214 G:62B: 132
#D63E84
PANTONE 219 C

#008FDS

Copyright 2017
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OUR LOGO & IDENTITY

»

Main Colors.

C:63 M:0Y:100 K:0
R:104 G:189 B:69
#68BD45

Primary Color

C:68M:75Y:0K: 0
R:110 G: 80 B: 156
#6E509C

C:100 M:25 Y:0K:0
R:0 G:143 B:213
#008FDS

C:12 M:90 Y:16 K:0

R:214 G:52 B:124
#D5337C

C:0 M:60 Y:85 K:0
R:240 G:126 B:49
#EF7E31

C:0 M:0 Y:0 K:80
R:87 G:87 B:86
#575756

C:0 M:0 Y:0 K:100
R:28 G:28 B:27
#1C1C1B

Our Color

Warna sangat membantu membangun perhatian dan
asosiasi dengan brand. Warna logo citra Wonderful Indonesia
adalah bagian vital dari keseluruhan logo dan harus selalu
digunakan sesuai dengan peraturan yang terdapat di dalam
buku ini tanpa pengecualian untuk menjaga konsistensi dan
kesinambungan citra Wonderful Indonesia.

Ungu adalah warna primer kita, warna ini harus diaplikasikan
pada saat media memperlihatkan beberapa wonders, dan
pada saat kita tidak sedang mengkomunikasikan wonders.

Color strongly helps in building interest and association
with the brand. The logo colors that represents Wonderful
Indonesia is a vital part of the overall logo and should always
be used in accordance with the rules contained in this book
without exception to maintain consistency and continuity of
the Wonderful Indonesia brand.

Purple is our primary color, and it should be applied when the
media displays multiple wonders and when the media does
not communicate wonders.

24
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Thematic Color Palette

Skema warna yang dapat digunakan untuk 5 kategori yaitu:

Natural Wonders, Sensory Wonders, Cultural Wonders, Modern Wonders dan Adventurous
Wonders, masing-masing kategori memiliki gradien warna yang unik yang akan menonjolkan
setiap “Wonder” namun tetap memiliki satu kesatuan yaitu “World of Wonders".

Warna-warna ini akan diaplikasikan terutama untuk teks dan ikon informasi website pada
media promosi (solid), supergraphic (gradient) dan latar pattern (gradient).

The following is the color scheme for each of the five categories:

Natural Wonders, Sensory Wonders, Cultural Wonders, Modern Wonders and Adventurous
Wonders, each category has a unique color gradient which will accentuate each wonder but
still have the unity of “World of Wonders".

These colors will be applied mostly to the website information on promotional mediums, the
supergraphic and the patterns background

Gradient Colors.

25%

v

Natural
Wonders

Sensory
Wonders

— — — — —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0 Y:100 K:0 C:0 M:60 Y:85 K:0

R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31

Modern
Wonders

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

C:100 M:25 Y:0 K:0
R:0 G:134 B:205
#0085CD

Adventurous
Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Copyright 2017
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OUR LOGO & IDENTITY

Logo Components

Logo Wonderful Indonesia terdiri dari komponen: Logogram
dan Logotype.

Dalam pengaplikasiannya pada berbagai media, kedua
komponen logo ini tidak boleh dipisah.

The Wonderful Indonesia logo consists of two components:
Logogram and Logotype.

In its application on any mediums, the two components of
the logo must not be separated.

| Logogram

26

Brand and Design Application Guidelines



2.6 Our Logo & Its Usage

Logo Wonderful Indonesia dipakai untuk mengidentifikasi otoritas pemasaran Kementrian The Wonderful Indonesia logo is used to identify the Indonesian Government'’s official
Pariwisata Indonesia. destination marketing authority.
Logo ini tersedia dalam tiga konfigurasi (Utama, Persegi, dan Horizontal). This logo is available in three configurations (Primary, Square and Horizontal).

Primary Logo
wonderful Logo ini harus digunakan sebagai call to action umum

1nd0n€$1a' untuk semua media komunikasi.

This logo should be used as a general call to action on
all communication material.

Horizontal Logo
Logo ini harus digunakan dalam situasi ukuran yang

WondeTfU]. 1nd0n€51a’ ekstrim atau non-konvensional.

This logo should be used in circumstances of extreme
or unconventional sizes.

Alat stationery korporat, media print, media online,
media elektronik, poster, cinderamata.

Corporate stationery kits, print media, online media,
electronic media, poster, merchandise.

Punggung buku, umbul-umbul, reklame ukuran
ekstrim horizontal, promosi event.

Book spine, flag banner, extreme horizontal billboard,
event promotion..
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OUR LOGO & IDENTITY

Logo Variations

Sebagai elemen brand paling krusial, kami menyarankan
untuk tidak mengubah logo ini. Logo ini paling baik
ditampilkan dengan warna (tidak hitam putih) di atas latar
putih atau foto berwarna terang dan kami menyarankan
anda untuk memakainya seperti demikian.

Logo berwarna positif terdiri dari burung dan simbol bulu
berwarna dan memakai logotype Wonderful Indonesia.

Pada situasi dimana warna asli tidak dapat dipakai, kami
menyajikan beberapa variasi yang diperbolehkan:

* Gradien: Versi gradien dapat dipakai untuk tampilan
yang lebih dinamis.

+ Light Background: Versi latar atau foto berwarna terang
dapat dipakai apabila diperlukan.

* Mono: Logo mono dipakai di saat metode reproduksi
terbatas pada warna hitam dan putih.
Pastikan kontras antara logo dan warna latar
berkecukupan.

We love our logo. We prefer our logo to be left untampered.
It looks best in full color on a white or light colored
background and we encourage you to use it that way.

The full color positive logo consists of the bird and feather
symbol in full color and the Wonderful Indonesia logotype.

For those instances where the full color version won't
work, we have the following approved variations :

+ Gradient: The gradient version can be used for more
dynamic look.

+ Light Background: The light background version can be
used if necessary.

* Mono: The mono logo is used wherever reproduction
methods are restricted to black and white. Make
sure that there's enough contrast between the
logo and background color.

28
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Full Color

Logo berwarna hanya bisa dipakai di atas latar berwarna
putih saja.

The full color logo must only be used against white
backgrounds. Wonderful

mdonesia

Gradient

Logo Wonderful Indonesia versi gradien harus dipakai di

) L ) . . ) wonderful @3) wonderful @?)
atas Iat.ar putih, Iogo. ini juga b!sa dipakai secara terpl.sah 1ndones1aj)@ e C
sebagai warna gradien thematic wonders untuk tampilan & k
lebih dinamis.

. . wonderful @C wonderful @?’C
The gradient logo of Wonderful Indonesia should be placed 1T1(].0T1€SI<1’/k U’IdOTlEZSla’/&,

on a white background. It can also be used individually on
thematic wonders gradient color for a more dynamic look.

mndonesia 2

wonderful /@g)
S
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OUR LOGO & IDENTITY Light Background

Logo Wonderful Indonesia harus digunakan di atas latar

The Wonderful Indonesia logo must be used against the
berikut:

following backgrounds:

) Pada latar warna terang ® On a light color

:) Pada bagian berwarna terang dalam foto ) On a light area of photography

9 Pada latar warna gelap On a dark color

b) Pada bagian berwarna gelap dalam foto D) On a dark area of photography

wonderful 4
mdonesia 7}

5

ndn@f’g

wonderful fg

mdonesia 2

"
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Mono

Logo versi mono tersedia dalam 2 macam variasi dalam
setiap kategori:

(A Logo berwarna (latar Abu-Abu)
® Logo berwarna (latar Hitam)
@ Logo hitam putih (latar Putih)

@® Logo hitam putih (latar Hitam)

wonderful
mdonesia

(A

mdonesia 2

wonderful /@g)
S

()

The mono version of the logo comes in two variations of
each category:

@ Colored logo (on Grey)
@ Colored logo (on Black)
@ Black and white logo (on White)

@ Black and white logo (on Black)

wonderful

mdonesia

mndonesia =

wonderful /f?j)
S

Copyright 2017
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OUR LOGO & IDENTITY

Logo Structure

Ruang kosong adalah jarak minimal area untuk mengelilingi
logo yang harus dibiarkan kosong dari segala elemen visual
dan teks. Setiap konfigurasi logo mengambil cap height
measurement (A) untuk mendeterminasi ruang kosong.
Apabila memungkinkan, buatlah ruang kosong yang lebih
luas dibanding syarat minimumnya, tetapi jangan pernah
dipersempit.

® Panduan penerapan struktur utama logo Wonderful
Indonesia.

Main logo structure application guide for Wonderful
Indonesia.

Clear space is the minimum area surrounding the logo
which must remain clear of any other visual elements or
text. Each of the logo configurations uses the cap height
measurement (A) to determine its clear space. Where
possible, create more clear space than the minimum
requirements, but never less.

32
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® Panduan penerapan struktur logo Wonderful Indonesia
pada ruang horizontal.

Logo structure application guide for Wonderful
Indonesia on horizontal space.

wonderful mdonesia

Copyright 2017
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OUR LOGO & IDENTITY

Minimum Clear Space (Primary)

Tujuan penentuan jarak spasi minimum adalah agar
‘image’ untuk identitas dapat terlihat dan terbaca dengan
jelas.

A dalam logo primary diukur dari ketinggian logotypenya,
hal ini diukur sehingga jarak spasi minimum menjauhkan
logo dari objek lainnya.

The purpose of setting up minimum space between the
logo and its surroundings is to keep the image clear and
legible at all times.

The Ain the primary logo is determined from the height of
the logotype, and is measured so that the minimum clear
space steers the logo clear from other objects.

Brand and Design Application Guidelines



Minimum Clear Space (Horizontal)

Tujuan penentuan jarak spasi minimum adalah agar
‘image’ untuk identitas dapat terlihat dan terbaca dengan
jelas.

A dalam logo horizontal diukur dari ketinggian
logogramnya, hal ini diukur sehingga jarak spasi minimum
menjauhkan logo dari objek lainnya.

The purpose of setting up minimum space between the
logo and its surroundings is to keep the image clear and
legible at all times.

The A in the horizontal logo is determined from the height
of the logogram, and is measured so that the minimum
clear space steers the logo clear from other objects.

0.5A

onderful ndonesia

Copyright 2017
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OUR LOGO & IDENTITY Minimum Logo Size (Print)

Penggunaan logo diharuskan untuk selalu memperhatikan The use of the logo must always follow the minimum size
batas ukuran minimal pada penggunaan setiap bidang. standard on every space.

Tujuan penentuan batas ukuran minimal adalah agar logo The purpose of setting the minimum size standard is to
Wonderful Indonesia, dapat selalu terlihat dan terbaca keep the logo visible and legible at all times.

dengan jelas.

Primary Height 12.55 mm

Horizontal wonderful mdonesia Height

7.5 mm

Brand and Design Application Guidelines



Laram dpeam + indansrtin

Lorem ipsum dolor sit amet
consectetur adipiscing elit

m I simply durnmy test of the printing and
8 industry. Lorem |psum has been the industry's
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OUR LOGO & IDENTITY Minimum Logo Size (Web & Mobile)

Penggunaan logo diharuskan untuk selalu memperhatikan The use of the logo must always follow the minimum size
batas ukuran minimal pada penggunaan setiap bidang. standard on every space.

Tujuan penentuan batas ukuran minimal adalah agar logo The purpose of setting the minimum size standard is to
Wonderful Indonesia, dapat selalu terlihat dan terbaca keep the logo visible and legible at all times.

dengan jelas.

wonderful
Primary 1T1d0T1€SIa‘

Height 35 px

Horizontal wonderful mdonesia % , Height 20 px
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OUR LOGO & IDENTITY

Incorrect Logo Use

Tidak diperkenankan mengubah, memanipulasi, maupun
menghiasi logo. Penggunaan logo hanya dapat diproduksi
dari digital master artwork.

Logo yang sudah merupakan satu kesatuan, tidak boleh
dipisahkan atau dikomposisi ulang. Logo harus selalu
ditaruh menggunakan minimum clear space yang sudah

It is not allowed to change, manipulate, or decorate the logo.
Use of the logo can only be produced from the digital master
artwork.

The logo is an absolute single entity and should not be
separated or re-composed. The logo must always be placed
with the mandatory minimum clear space

ditentukan.

wonterful

Iutysbriow
5 obrr

Jangan membalik logo
Do not flip the logo

Jangan memberi garis
pembatas pada logo
Do not outline the logo

derful
m eSia

Jangan mengubah posisi logo
Do not reposition the logo

wongde’
\

Jangan memiringkan logo pada
posisi tertentu
Do not place the logo on an angle

wonde
1 nes

Jangan mengubah penempatan
antara logotype dan logogram
Do not alter the placement

wondeérfyl
mndon

Jangan mengubah warna logo
Do not change the color of the
logo

Jangan memotong logo
Do not crop the logo

wonderful
mndo

Jangan memberi bayangan
pada logo
Do not apply shadow

Jangan menaruh logo
berwarna pada latar yang
warnanya tidak disarankan
Do not use the color logo
on a non-approved color
background

Jangan membengkokkan
atau mengubah bentuk/
dimensi logo

Do not distort the logo

Jangan menaruh logo
berwarna pada latar
bergambar ramai

Do not place a logo over a
busy image
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OUR LOGO & IDENTITY

Logo Lock-Up With Clear Space

Logo lock-up yang dijelaskan pada halaman ini akan dijadikan
alat bantu untuk menentukan ukuran logo pada berbagai
penerapan. Lock-up ini menentukan ruang kosong yang
harus ditempatkan pada bagian kanan dan bawah logo.

Ingatlah untuk selalu mengikuti panduan ruang kosong
minimal untuk memastikan logo selalu dapat terlihat dan

terbaca dengan jelas.

Di sini, variabel Y adalah ukuran tinggi logo.

The logo lock-up defined in this page will be used as a
guidance device for determining the size of the logo on
various applications. This lock-up defines the clear space to
be allocated to the right and bottom of the logo.

Remember to always follow the minimum clear space
guideline to keep the logo clear and legible at all times.

Here, the Y variable is the logo height.

Minimum Clear Space

WOTId(’.TfUl Minimum
mdonesia Clear

Space
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Logo lock-up yang dijelaskan pada halaman ini akan dijadikan
alat bantu untuk menentukan ukuran logo pada berbagai
penerapan. Lock-up ini menentukan ruang kosong yang
harus ditempatkan pada bagian kanan dan bawah logo.

Ingatlah untuk selalu mengikuti panduan ruang kosong
minimal untuk memastikan logo selalu dapat terlihat dan

terbaca dengan jelas.

Di sini, variabel Y adalah ukuran tinggi logo.

The logo lock-up defined in this page will be used as a
guidance device for determining the size of the logo on
various applications. This lock-up defines the clear space to
be allocated to the right and bottom of the logo.

Remember to always follow the minimum clear space
guideline to keep the logo clear and legible at all times.

Here, the Y variable is the logo height.

wonderful

mdonesia Minimum
| Clear

‘ Space

Minimum Clear Space
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OUR LOGO & IDENTITY Layout Proportions (Vertical)

Halaman ini menjelaskan panduan penerapan pada format This page shows the application guideline on generic

vertical secara umum. Terlepas dari ukuran layout, selalu vertical formats. Regardless of the size of the layout, use
gunakan langkah-langkah berikut untuk menentukan the following steps to determine the logo size and grid
ukuran logo dan proporsi grid. proportion.

Option 1 Option 2 4

1. Gunakan logo lock-
up berikut sebagai
panduan ukuran logo:
Use the below logo lock-

up as guidance for logo
size:

k

2. Ukuran logo lock-up
ditentukan sebagai
1/3 lebar bidang.

The size of the logo lock-
up is defined as 1/3 of
the page width.

1/3

height

1/3
height 3. Ujung sayap
bagian kanan dari
supergraphic berada
pada 1/3 tinggi
bidang.
The edge of the right
1/3 width 1/3 width wing of the supergraphic
is at 1/3 of the page
height.

‘wonderful
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Layout Proportions (Horizontal)

Halaman ini menjelaskan panduan penerapan pada format This page shows the application guideline on generic

horizontal secara umum. Terlepas dari ukuran layout, selalu horizontal formats. Regardless of the size of the layout,
gunakan langkah-langkah berikut untuk menentukan use the following steps to determine the logo size and grid
ukuran logo dan proporsi grid. proportion.

Option 1 Option 2

1/5 width
»
1. Gunakan logo lock- 2.
up berikut sebagai v
panduan ukuran logo:

Use the below logo lock-
up as guidance for logo
size:

1/2
height

1/2
height

Ukuran logo lock-up ditentukan
sebagai 1/5 lebar bidang.

The size of the logo lock-up is defined
as 1/5 of the page width.

I

1/5 width

. Ujung sayap bagian kanan dari

supergraphic berada pada 1/2 tinggi
bidang.

The edge of the right wing of the
supergraphic is at 1/2 of the page height.

Copyright 2017
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Jenis Huruf
Font Type
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FONT TYPE

Talking Type

Jenis Huruf Primer

Our Primary Typeface

Jenis Huruf Sekunder

Our Secondary Typeface

S ) ' k

Signika adalah typeface utama kita. Typeface ini berkarakter
lembut, didesain untuk kejelasan. Typeface signika juga
diadaptasi dari logotype Wonderful Indonesia sebelumnya,

dan mempunyai kesamaan yang kuat dengan satu sama lain.
Signika adalah karakter expressive dari Indonesia.

Signika is our primary typeface. It has a gentle character,
designed for clarity. Signika was also adapted from the
previous logotype of Wonderful Indonesia, and shares a
strong resemblance to it. It represents the expressiveness of
Indonesia.

Opensans

OpenSans adalah typeface kedua kita. Typeface ini mempunyai
karakter yang tegas menegak lurus, berbentuk terbuka, dan
netral namun terlihat ramah. Opensans ialah enchanting
Spirits dari Indonesia.

Open Sans is our secondary typeface. It has the character
of an upright stress, open forms and a neutral, yet friendly
appearance. It represents the enchanting spirit of Indonesia.
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Typeface Usage

Typeface mendeterminasi tata berbicara dalam berkomunikasi
dengan audiens. Menggambarkan kejelasan, nada berbicara,
kemudahan membaca dan navigasi. Sangatlah penting
untuk menjejaki hirarki tipografi, penggunaan nada, dan
keseimbangan tipografi demi mengilustrasikan pesan dengan
sempurna tanpa membuat audiens bosan membacanya.

The typeface determines our manner of speaking in terms
of communicating with the audience. It conveys clarity,
tone of voice, readability, and navigation. It is imperative
to keep track of the typography hierarchy, the use of tone,
and the balance of the typography, in order to perfectly
illustrate the message without losing the audiences’
interest in reading it.

Headlines: Signika

Body Copy: Open Sans

Lowem, fpsum * indonesia

Lorem ipsum dolor sit amet consectetur
adipiscing elit

Larafm Ipsum i simply durmimy test of the printing anc typesettng inustry, Lorerm
Ipsumm fas been the industnds standard durmmy T ever since thie 15005, when an
unknown printer toak a galley of type and scramibled it to make a type specimen book.

Ithas surived not only five centuries, but also the leap into eledronic typesetting,
rermaining essentially unchanged,

E- B Wi indonesia travel
- B irdonesiamavel
& o —

G+ irdonasu. tawel

wonderful
mndonesia
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FONT TYPE

Primary Typeface

Jenis huruf yang kita gunakan bersifat fungsional dan
menunjukkan kepribadian tertentu.

Penggunaan yang konsisten dari jenis tulisan tertentu
membuat audiens dengan mudah mengenali brand.

Font Signika merupakan jenis huruf dari brand Wonderful

Our typography is functional and shows its own
personality.

Consistent use of the unique typography can make the
audience easily recognize the brand.

Signika font is the typography for Wonderful Indonesia.

Indonesia.

Signika Light

Signika Reguler

Signika SemiBold

Signika Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890&6%

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890&%

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890&%

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890&%
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Secondary Typeface

Dalam kondisi di mana penggunaan huruf primer tidak In the condition which our primary font could not be
dapat digunakan, gunakanlah huruf OpenSans. applied, please always use OpenSans.

OpenSans merupakan jenis huruf alternatif yang telah OpenSans is the determined alternative font.

ditentukan.

OpenSans Light

OpenSans Reguler

OpenSans Semibold

OpenSans Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890&%

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890&%

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890&%

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890&%
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Komponen Sistem Visual
Visual System Component
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VISUAL SYSTEM COMPONENT

Thematic Wonder Experience

Natural Wonders

Natural wonders adalah esensi dari kenikmatan
yang membuka mata dari keelokan alam kepulauan
Indonesia. Hal ini mengilustrasikan variasi dari
keanekaragaman hayati Indonesia yang berlokasi di
segala penjuru pulau.

Masyarakat Indonesia masih hidup berdampingan dengan
alam, dan oleh karena itu harus memperkenalkan alam
sebagai bagian dari kita, dan sebagai bagian yang harus
kita bagikan dengan dunia.

Warna hijau digunakan untuk mengilustrasikan kekayaan
lingkungan alam, karena hijau seringkali dikaitkan dengan
alam yang subur, keanekaragaman alam, dan kecintaan
kepada lingkungan. Warna ini mengekspresikan variasi
dan jiwa dari lingkungan alami Indonesia.

Natural experience adalah bagian penting dalam thematic
wonders karena salah satu keunikan kita adalah lingkungan
alam, dari terumbu karang, lautan, pantai, hutan, gunung,
hingga flora dan fauna. Karena itu, sudah seharusnya kita
menggunakannya untuk mempesona audiens kita.

The natural wonders are the essence of nature's exquisite
corners of enjoyment and enlightenment throughout
the Indonesian Archipelago. It illustrates the richness of
Indonesia’s biodiversity - above, on, and below the surface.

Indonesians are still living side by side with nature, and
therefore we should introduce nature as part of ourselves,
and the part that we should share to the world.

Green is used to illustrate our rich natural landscape, as it
is largely incorporated with living nature, biodiversity and
eco-friendliness. It expresses the variety and the soul of
Indonesia’s organic environment.

The natural experience is a key element in our thematic
wonders because one of our uniqueness is our natural
landscape, from our corals, oceans, beaches, forests, to
even our wildlife. Therefore, it is only natural for us to
make it beyond captivating for our audience.

54
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VISUAL SYSTEM COMPONENT

Thematic Wonder Experience

Sensory Wonders

Sensory wonders adalah esensi dari pengalaman Indonesia
yang berhubungan dengan 5 panca indera. Hal ini
mengilustrasikan kebanyakan aktivitas pariwisata di
Indonesia yang berhubungan dengan fungsi 5 panca
indera pada badan manusia.

Masyarakat Indonesia peduli dengan bagaimana orang
menikmati waktu mereka, dan kita memberikan mereka
berbagai stimulasiindera. Kita menikmati musik, makanan,
relaksasi, dan pagelaran seni kita. Kita menyambut semua
yang ingin bergabung dan ingin ikut merasakannya.

Warna ungu digunakan untuk mengilustrasikan
pengalaman keseharian indera tubuh kita, karena ungu
mempunyai berbagai efek untuk tubuh dan pikiran
termasuk menghibur jiwa, mendukung imajinasi dan
menenangkan pikiran dan kegelisahan.

Sensory experience adalah bagian penting dalam
thematic wonders karena Indonesia mempunyai banyak
stimulan yang menghibur termasuk untuk pendengaran,
penglihatan,  penciuman, perasa dan  peraba.
Menjadikan hal ini penting untuk dipersatukan demi
mengkomunikasikan semua hiburan indera dalam satu
pengalaman yang berhubungan.

The sensory wonders are the essence experiencing
Indonesia through the 5 bodily senses. It illustrates many
Indonesia’s holiday leisures that are interconnected with
the functional sensors of the human body.

Indonesians care about how people enjoy their time in our
land, and we give people entertaining stimulations to their
perceptions. We enjoy our music, our food, our relaxations,
and our art performances, we welcome those who want to
join and have a taste.

Purple is used to illustrate our daily body experience,
as purple has a variety of effects on the mind on body
including uplifting spirits, encouraging imagination and
calming to the mind and nerves.

The sensory experience is important to the thematic
wonders because Indonesia has many entertaining stimuli
including hearing, sight, smell, taste, and touch. It is
therefore necessary to unite all the 5 experiences in order
to communicate all the sensory delights in one connected
experience.
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VISUAL SYSTEM COMPONENT

Thematic Wonder Experience

Cultural Wonders

Cultural wonders adalah esensi dari pengalaman Indonesia
tentang kemegahan warisan budaya sejarah. Hal ini
mengilustrasikan berbagai kehebatan nilai luhur dan
budaya jaman dahulu yang masih dianut oleh bangsa
sampai hari ini.

Kebanggaan dan kebesaran dari budaya masyhur kita
adalah salah satu harta bangsa dari jaman dahulu kala
sampai jaman peradaban pasca modern hari ini. Kita
adalah negara dengan banyak tradisi leluhur dan kita tidak
ragu untuk membagikan pengetahuan kita kepada dunia.

Warnajingga dipakai untuk mengilustrasikan kekayaan nilai
dan karya tradisional, karena warna jingga memberikan
perasaan kebanggaan, kekayaan dan pengetahuan, dan
seringkali mensimbolisasikan sesuatu dengan kualitas
tinggi. Selain itu dalam heraldik, warna ini adalah kekuatan
dan ketangguhan.

Cultural experience adalah bagian penting dalam thematic
wonders karena Indonesia mempunyai ratusan tradisi yang
hidup, terjaga dan masih bernafas. Menjadikan Indonesia
berwarna penuh dengan variasi kemasyarakatan yang
tidak terbandingkan, teladan untuk seluruh dunia.

The cultural wonders are the essence of Indonesia’s
magnificent historical heritage. It illustrates many of
Indonesia's celebrated ancestral values and the old
traditions that many of us still practice even to this day.

Our proud and heavily illustrious culture is one of the
things we hold dear from ancient times to the post-modern
civilization of today. We are a country of many ancestral
traditions and we are not hesitant to share our wisdoms
for the world to enjoy.

Orange is used to illustrate our richness in traditional
values and crafts, as the color orange gives the feeling
of prestige, wealth and wisdom and it often symbolises
something of high quality. While in heraldry, orange is
strength and endurance.

The cultural experience is important to the thematic
wonders because Indonesia has hundreds of old traditions
that are preserved, maintained, and practiced. We are a
colorful and diverse society beyond comparison, an
example for the whole world.
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VISUAL SYSTEM COMPONENT

Thematic Wonder Experience

Modern Wonders

Modern wonders adalah esensi dari pengalaman Indonesia
tentang peradaban maju di kepulauan Indonesia yang
mengagumkan. Hal ini mengilustrasikan gaya hidup
modern yang membanggakan di Indonesia.

Indonesia adalah negara modern dan berbagai hiburan
kita adalah termasuk berbagai pilihan rekreasi populer
abad 21.

Warna biru digunakan untuk mengilustrasikan kehidupan
beradab dan modern, karena warna biru sering dikaitkan
dengan kedalaman, keahlian, dan stabilitas. Warna ini
menginginkan ketertiban dan arah dalam hidupnya
termasuk dalam nafkah dan pencaharian.

Modern experience adalah bagian penting dalam thematic
wonders karena Indonesia mempunyai berbagai
rekreasi dan inovasi modern yang luar biasa. Karena itu,
menceritakan kemajuan kita kepada dunia adalah sesuatu
yang esensial.

The modern wonders are the essence of experiencing
the wondrous, advanced civilization throughout the
Indonesian archipelago. It illustrates Indonesia's proud,
modern way of life

Indonesia is a modernized country, and we offer many
cutting-edge, entertaining attractions that firmly belong in
the 21st century.

Blue is used to illustrate the modern and civilised life, as
the color blue is often incorporated with depth, expertise,
and stability. It represents the need for order and direction
in both work and life.

The modern experience is important to the thematic
wonders because Indonesia has a plethora of exceptional
post modern leisure spots and innovations. It is thus
essential to put the word of our astonishing progress for
the whole world to discover.

60

Brand and Design Application Guidelines



Copyright 2017

61



VISUAL SYSTEM COMPONENT

Thematic Wonder Experience

Adventurous Wonders
Adventurous wonders adalah esensi dari pengalaman
Indonesia tentang rekreasi eksotis dan menegangkan.
Hal ini mengilustrasikan berbagai kegiatan olahraga dan
eksplorasi yang menarik.

Sebagai pemilik berbagai lingkungan alam vyang
unik, Indonesia mempunyai banyak aktivitas fisik
yang memompa adrenalin, kita dengan senang hati
membagikannya dengan dunia.

Warna magenta digunakan untuk mengilustrasikan jiwa
bertualang dalam kegiatan-kegiatan yang menantang,
karena magenta berkarakter tidak dapat diatur dan berjiwa
bebas. Warna ini mendorong kita untuk bertanggung jawab
untuk membuka jalan hidup dan menjadi proaktif sambil
membantu kita mengubah ambisi dan keinginan menjadi
realita.

Adventurous experience adalah bagian penting dalam
thematic wonders karena Indonesia mempunyai berbagai
lokasi rekreasi olahraga dan bertualang yang luar biasa,
menjadikan Indonesia sebagai surga bagi para pencari
adrenalin dan penikmat olahraga.

The adventurous wonders are the essence of experiencing
Indonesia's exotic and thrilling recreation spots. It
illustrates the many exciting sport and exploration
activities we can offer.

As a proud owner of unique and diverse terrain, Indonesia
has plenty of physical activities and adrenaline-pumping
past times to choose from, and we love sharing our games
and amusements with the world.

Magenta is used to illustrate the adventurous spirit of
daring activities, as the color magenta is characterised
as non-conformist, the free spirit. It pushes you to take
responsibility for creating your own path in life and
increases activity while assisting you in turning your
ambitions and desires into reality.

The adventurous experience is important to the thematic
wonders because Indonesia has lots of extraordinary
recreational locations for sports and adventures. We are a
heaven for adrenaline seekers and patron of sports.
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VISUAL SYSTEM COMPONENT

Patterns

Patterns Explanation

Natural Wonders

Sesuatu yang merefleksikan kekayaan alam Indonesia
adalah pohon itu sendiri. Indonesia mempunyai pohon
yang sangat banyak dan lebat, tetapi pohon juga
memberikan arti menjaga semua kehidupan alam. Pohon
inilah fondasi dari tanah Indonesia yang subur dan luas.

Natural wonders pattern merepresentasikan hutan yang
rimbun, dan secara individual menyerupai pohon. Hal ini
mensimbolisasikan kehebatan variasi dan kekayaan alam
Indonesia.

Motif ini menyiratkan pemberkatan dan kedamaian
dengan alam, menghidupkan dan menyuburkan semua
makhluk hidup dan merefleksikan ketenangan serta
keindahan.

The richness of Indonesia's natural resources are reflected
by our trees. They represent the preservation of all natural
life, as they are also the foundation of Indonesia's vast and
fertile soil.

The natural wonders pattern represents our lush rain
forests, with each individual part resembling a tree.
Together, they symbolize Indonesia's great biodiversity
and natural richness.

The pattern evokes peace and blessings of mother nature.
It gives life and fertility to all living creatures while reflecting
calmness and beauty.
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Sensory Wonders

Sintesis granular adalah metode sintesis untuk menciptakan
efek suara dan musik baru, lebih dari itu, granular dapat
dipisahkan menjadi partikel kecil dan didengarkan dengan
kecepatan, ritme, volume, dan frekuensi yang berbeda.

Sensory wonders pattern merepresentasikan  sintesis
granular, dan secara individual menyerupai grain. Hal ini
mensimbolisasikan berbagai macam stimulasi persepsi yang
menarik di Indonesia.

Motif ini membentuk variasi persepsi indera yang bervariasi,
merefleksikan pengalaman menarik dari 5 panca indera yang
dapat kita dapatkan di Indonesia. Hasilnya adalah motif yang
menarik, terkontrol dan bervariasi dalam hal teksturnya.

A granular synthesis is a sound synthesis method used
for composing sound effects and music. Moreover, it is
individually split into small pieces and can be heard at
different speeds, phases, volumes and frequencies.

The sensory wonders pattern represents a granular synthesis
of a time scale, while individually resembling a grain. It
symbolizes Indonesia’s exciting perception stimulations.

The pattern forms varied perceptive sensors, reflecting
many exciting experiences of the five senses we can get in
Indonesia. The results are exciting, controllable and texturally
extremely varied.
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VISUAL SYSTEM COMPONENT

Patterns

Patterns Explanation

Cultural Wonders
Batik adalah salah satu warisan terhebat kita. Batik Indonesia
mempunyai sejarah akulturasi yang panjang, dengan
berbagai motif yang terinspirasi dari berbagai budaya, dan
merupakan yang paling maju dalam hal motif, teknik, dan
kualitas pekerjanya.

Cultural wonders pattern merepresentasikan simbol dari
batik-batik yang terdapat di seluruh Indonesia. Hasilnya
menyiratkan berbagai nilai dari berbagai daerah dan menjadi
satu kesatuan, menciptakan motif bernilai nasional yang
terinspirasi oleh tradisi.

Motif ini menghidupkan kesatuan nilai dari tradisi dan kerja
keras Indonesia, dan juga merepresentasikan integritas dan
kemauan yang keras.

Batik is one of our greatest heritage. Indonesian batik has a
long history of acculturation, with diverse patterns influenced
by a variety of cultures, and is the most developed in terms of
pattern, technique, and the quality of workmanship.

The cultural wonders pattern represents a symbol of each
batik from east to west Indonesia. The result evokes the
various values of our different regions and blends them in
unity, creating a pattern of national value that is inspired by
tradition.

The pattern unites the value of Indonesia's tradition and hard
work, while also representing integrity and willpower.
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Modern Wonders

Bentuk segitiga dalam budaya Indonesia seringkali
diasosiasikan dengan konsep trinitas spiritual, kepercayaan
yang dipegang teguh oleh masyarakat. Selain itu, bentuk
segitiga seringkali dijadikan elemen futuristik.

Modern  wonders  pattern  direpresentasikan  melalui
kumpulan segitiga; secara individu mereka menyiratkan
tensi yang dinamis, aksi, agresi, dan kesiapan kekuatan.
Hal ini merefleksikan keagresifan kita dalam kemajuan
pembangunan.

Motif ini secara keseluruhan berarti segala kemajuan yang
telah kita capai dan juga merepresentasikan identitas visual
“Bergerak Lurus ke Depan”.

In Indonesian culture, the triangle shape is associated with
the spiritual concept of the trinity that is held dear in the
beliefs of Indonesians. On the other hand, it is also often
perceived as a futuristic element.

The modern wonders pattern is represented through a
group of triangles. Individually they convey dynamic tension,
action, aggression, and steady strength. They reflect our
aggressiveness in pursuing progress.

The patterns as a whole means all of the progress we have
achieved so far, while also symbolizing the visual identity of
"Going Straight Ahead".
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VISUAL SYSTEM COMPONENT

Patterns

Patterns Explanation

Adventurous Wonders

Motif ombak merepresentasikan bagian maritim dari
Indonesia, dan juga fakta bahwa ombak di Indonesia
adalah salah satu gelombang pasang terliar di dunia,
menjadikannya surga bagi para peselancar.

Secara individu, ombak mempunyai karakter tidak
terhentikan, liar, kuat, dan tak dapat dikuasai. Hal ini
mengindikasikan sisi petualangan liar Indonesia.

Motif ini secara keseluruhan merefleksikan sekumpulan
ombak yang menghadang satu sama lain. Melihat dari
gerakan simpang siurnya, motif ombak menyiratkan
filosofi yaitu dinamis dan agresif.

Awave pattern represents the maritime side of Indonesia, and
also the fact that the waves in Indonesia are one of the wildest
tides of the world, making it a heaven for surfers.

Individually, a wave is unstoppable, wild, strong, and refuses
to be grasped. It indicates the wild adventures of Indonesia.

The whole pattern reflects a wave hitting against each other.
Seen in its back and forth movement, the wave pattern evokes
our philosophy of being dynamic and aggressive.
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VISUAL SYSTEM COMPONENT

Patterns

Pattern Application On Various Media Templates

Pada halaman Visual System Components bagian ini akan
dijelaskan penggunaan pattern pada versi vertikal dan
horizontal. Ingatlah bahwa halaman ini sangat krusial
untuk segala eksekusi pattern.

1 Headline
Selaluingat bahwa saat memakai patterns pada media,
ukuran font headline selalu lebih besar dari media
yang memakai foto, memasang headline menutupi
pattern atau sebaliknya tidak disarankan.

2 Patterns & Colour
Selalu ingat bahwa patterns tidak bisa menutup
bounding box secara solid, dan harus ada
pemudaran warna di tengah. Warna latar juga harus
ditransformasikan melalui gradasi.

3 Supergraphic
Selalu ingat bahwa supergraphic adalah pembatas
antara patterns dan area copy & logo. Penggunaan
pattern yang menutupi supergraphic atau area copy &
logo tidak disarankan.

This section of visual system components will provide an
explanation over pattern usage in vertical and horizontal
versions. Bear in mind that this pattern section is crucial
for every pattern execution.

1 Headline
Always rememberthatwhen applying patternsin media,
the headline size is always bigger than in mediums that
use images. Placing the headlines over the pattern and
vice versa is not recommended.

2 Patterns & Colour
Always remember that the patterns cannot solidly cover
all of the bounding box, and there has to be a fade in
the middle. The color also has to transform through
gradation.

3 Supergraphic
Always remember that supergraphic is the boundary
between patterns and the copy & logo area. Using
patterns over the supergraphic or the copy & logo area
is not recommended.
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) Vertical Version

Lorem ipsum
dolor sit amet,
consectetur
adipiscing elit
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) Horizontal Version

* Lorem ipsum dolor sit amet,
consectetur adipiscing elit
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VISUAL SYSTEM COMPONENT

Patterns

Patterns Transition Technique on Template

Berikut ini adalah aturan patterns proportion yang
akan diaplikasikan ke setiap media, terutama informasi
tentang tata penggunaan pattern dengan keselarasan.
Pembagian area pattern telah dipastikan untuk
memudahkan pengguna dalam menggunakan pattern di
setiap aplikasi media.

Kejelasan bentuk pattern di dalam bounding box dibatasi
sampai 50% dari seluruh ruang, di atas itu, patterns
harus dipudarkan sampai hampir tidak terlihat sama
sekali. Tidak disarankan untuk mengisi seluruh ruang
bounding box dengan pattern.

Peraturan ini berlaku kepada semua versi ukuran, dan
arah pattern. Arah pattern mempunyai dua opsi, dari
bawah keatas dan dari kanan ke kiri. Tidak disarankan
untuk mengubah arah pattern melawan opsi yang telah
disediakan.

The following explains the pattern proportion rule that will
be applied into every medium. It provides information on
how to use the patterns accordingly. We have established
the pattern divider to simplify the application of patterns
in different mediums.

The clear visibility of the patterns inside the bounding box
is limited to 50% of total space, above that, the patterns
must be faded until it is barely visible to not at all. It is not
recommended to fill all the space of the bounding box with
patterns.

This rule applies to every version of sizing, and the
direction of the patterns. The direction of the patterns
has two options, bottom to top, and right to left. It is not
recommended to change the direction of the patterns
against the options available.
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b Bottom to Top Version of Patterns Usage

wonderful

ndones

: Second Column

First Column

Transition Technique:

Aplikasi transisi pattern 1 bergerak dari bawah ke atas. Kami telah membagi area
gambar menjadi 50-50 dengan dua kolom, yang ditaruh di dalam supergraphic (seperti
yang diaplikasikan di gambar kiri). Sistem pembagian ini berlaku untuk setiap aplikasi
media (stationery, print, online, media ruang). Kolom pertama adalah area aman untuk
menggunakan pattern sampai pattern menghilang. Ingatlah bahwa pattern tidak bisa
melebihi kolom pertama dan pemakaiannya harus disesuaikan dengan konten media,
karena kolom kedua adalah area aman untuk penggunaan headline dan informasi lainnya.

Pattern transition application 1 moves from bottom to top. We have divided the image area
into a 50-50 area with two columns, which is placed within the supergraphic (as applied on
the left image). This dividing system applies to every media application (stationery, print,
online, out-of-home). The first column is the safe area to use the pattern until it is faded
out. Keep in mind that the patterns cannot go over the first column and that its use must
be adjusted according to the media contents, because the second column is the safe area
for headlines and other informations.

»

i i 50%

adalah ruang maksimum untuk

mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that

: H can be filled with patterns until it
. e e is faded out

Copyright 2017

73






) Right to Left Version of Patterns Usage

Second Column

Transition Technique:

Aplikasi transisi pattern 2 bergerak dari kanan ke kiri. Kami telah membagi area gambar
menjadi 50-50 dengan dua kolom, yang ditaruh di dalam supergraphic (seperti yang
diaplikasikan di gambar atas). Sistem pembagian ini berlaku untuk media ekstrim horizontal
(print, online, billboard). Kolom pertama adalah area aman untuk menggunakan pattern
sampai pattern menghilang. Ingatlah bahwa pattern tidak bisa melebihi kolom pertama dan
pemakaiannya harus disesuaikan dengan konten media, karena kolom kedua adalah area
aman untuk penggunaan headline dan informasi lainnya.

Pattern transition application 2 moves from right to left. We have divided the image area into
a 50-50 area with two columns, which is placed within the supergraphic (as applied on the
image above). This dividing system applies to every extreme horizontal media application
(print, online, billboard). The first column is the safe area to use the pattern until it is faded
out. Keep in mind that the patterns cannot go over the first column and that its use must be
adjusted according to the media contents, because the second column is the safe area for
headlines and other informations.

First Column

‘wonderful
mdonesia

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out
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VISUAL SYSTEM COMPONENT

Patterns

Patterns Usage & Policies

Saat partner menjadi brand utama, identitas brand
harus dijaga sekonsisten mungkin namun tetap dapat
mengikuti identitas partner secara fleksibel. Kita
melakukan ini untuk menghormati citra mereka sambil
tetap mempertahankan citra kita agar tetap konsisten.

Peraturan ini tidak terbatas kepada pattern, terutama
saat warna, layout dan desain dari brand partner
berseberangan dengan guideline pattern Wonderful
Indonesia.

Meskipun kamiakan menuntun anda tentang bagaimana
memakaikan pattern secara benar dalam brand yang
berbeda-beda, peraturan ini subjektif kepada identitas
brand partner dan maka dari itu juga harus didiskusikan
dengan mereka.

Peraturan ini kebanyakan diaplikasikan ke kategori
transportasi, walaupun ada media-media lain yang
membutuhkan penyelarasan kepada identitas partner,
kebanyakan media yang digunakan bersama tidak
memakai pattern sebagai elemen yang diperlukan.

When the partner is the lead brand, a brand identity should
be kept as consistent as possible while flexibly following
the partner’s brand identity. We do this in order to respect
their image while maintaining ours from becoming
inconsistent.

This rule is no exception when applied to patterns,
especially when the color, layout and design of the
partner's brand clashes with the Wonderful Indonesia’s
pattern guidelines.

Although we will guide you to use the patterns correctly
on different brand identities, this rule is subject to the
partner's brand identity and therefore should be discussed
with them.

This policy is mostly applied to the transportation category.
Although there are other mediums that require abiding the
partner's identity, most of the mediums don't use patterns
as a necessary element.
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) Color Considerations For Patterns

Banyak brand dunia yang memakai warna berbeda-beda
untuk menyampaikan karakteristik utama mereka. Warna-
warna ini seringkali menjadi kontras terhadap warna thematic
wonders dari Wonderful Indonesia. Dalam situasi seperti ini,
warna thematic tidak bisa dipakai dan harus disubstitusikan
ke warna putih agar dapat mendukung warna yang lebih
dominan. Pengecualian terhadap peraturan ini hanya
terdapat pada saat warna dominan dari brand partner adalah
hitam dan/atau abu-abu.

Many big brands of the world have different colors conveying
their key characteristics. These colors often contrasted the
Wonderful Indonesia’s thematic wonders colors. In these
situations, the thematic colors can't be used and has to be
substituted to white in order to support the dominant color.
The only exception of this rule is when the partner's brand
colors are black and/or grey.

) Example usage on transportation

Ada beberapa contoh dari aplikasi peraturan ini pada
kategori transportasi, pada saat mitra menjadi brand
utama (gambar di kanan).

These are a few examples of the policy application on
transportation category when the partner is the lead
brand (pictured right).

Pattern application examples on most usable brand colors

Example on famous transportation brands
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VISUAL SYSTEM COMPONENT

Images on Thematic Experience of Wonders

Natural Wonders

Foto-foto natural wonders harus dapat mempresentasikan
inti dan keunikan dari alam indonesia. Foto-foto ini
harus mengandung fotografi yang memproyeksikan alam
Indonesia yang tidak tersentuh seperti pegunungan,
pantai, daerah hijau, bawah laut, dan sebagainya.

Foto-foto natural wonders juga harus diintegrasikan
kepada penulisan, rupa, dan suasana yang tepat dan
sejalan dengan natural wonders experience.

Berikut ini merupakan contoh genre fotografi yang dapat
diaplikasikan ke natural wonders:

1. Landscape Photography
Genre landscape photography menangkap keindahan
pemandangan alam Indonesia dan oleh karena itu harus
menyorot objek alam sebagai fokus utama.

2. Wildlife Photography
Genre wildlife photography menangkap keunikan
margasatwa Indonesia dan oleh karena itu harus
menyorot satwa khas Indonesia sebagai fokus utama.

3. Macro/micro Photography
Genre macro/micro photography menangkap keindahan
makhluk yang ukurannya relatif kecil (misalnya kupu-
kupu Wallace’s Golden Birdwing) dan oleh karena itu
harus menyorot keunikan obyek kecil alam Indonesia
sebagai fokus utama.

The natural wonders images should present the core
and uniqueness of Indonesia’s nature. These images
should only contain photography that projects Indonesia’s
untouched nature such as mountains, beaches, greenery,
underwater, and many others.

The natural wonders images should also be integrated
into the right writing, look, and feel of the natural wonders
experience.

Below are examples of the photography genres that can
be applied to the natural wonders:

1. Landscape Photography
The landscape photography genre captures the beautiful
natural landscape of Indonesia and therefore must
highlight the natural objects above all else.

2. Wildlife Photography
The wildlife photography genre captures the uniqueness
of Indonesia’s wildlife and therefore must highlight
Indonesia’s iconic animals above all else.

3. Macro/micro Photography
The macro/micro photography genre captures the
beauty of small creatures (for example the Wallace’s
Golden Birdwing butterfly) and therefore must highlight
objects that are small and unique in Indonesia above all
else.
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Foto - foto ini harus
mengandung fotografi
yang memproyeksikan
alam Indonesia yang
tidak tersentuh seperti
pegunungan, pantai,
daerah hijau, bawah laut,

dan sebagainya.
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VISUAL SYSTEM COMPONENT

Images on Thematic Experience of Wonders

Sensory Wonders

Foto-foto sensory wonders harus dapat mempresentasikan
kategori spesifik dari pengalaman dari 5 panca indera
di Indonesia. Foto-foto ini harus mengandung fotografi

yang memproyeksikan pengalaman panca indera seperti

kuliner, yoga, musik, dan sebagainya.

Foto - foto sensory wonders juga harus diintegrasikan
kepada penulisan, rupa, dan suasana yang tepat dan
sejalan dengan sensory wonders experience.

Berikut ini merupakan contoh genre fotografi yang dapat
diaplikasikan ke sensory wonders:

1. Human Interest
Genre human interestmenangkap subjekyang melakukan
aktivitas sensory di Indonesia (seperti yoga) dan oleh
karena itu harus menyorot aktivitasnya sebagai fokus
utama.

2. Still Life Photography
Genre still life photography menangkap obyek sensory
Indonesia yang menggugah (seperti kuliner) dan oleh
karena itu harus menyorot obyeknya sebagai fokus
utama.

The sensory wonders images should present the specific
categories of Indonesia’s 5 body senses experience. These
images should only contain photography that projects
Indonesia’s sensory experiences such as culinary, yoga,
music, and many others.

The sensory wonders images should also be integrated
into the right writing, look, and feel of the sensory wonders
experience.

Below are examples of the photography genres that can
be applied to the sensory wonders:

1. Human Interest
The human interest genre captures subjects who engage
Indonesia’s sensory activities (for example yoga) and
therefore must highlight on the activities above all else.

2. still Life Photography
The still life photography genre captures the inviting
objects of Indonesia’s sensory (for example cuisines)
and therefore must highlight the objects above all else.
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Foto - foto ini harus mengandung fotografi yang
memproyeksikan pengalaman panca indera
seperti kuliner, yoga, musik, dan sebagainya.
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VISUAL SYSTEM COMPONENT

Images on Thematic Experience of Wonders

Cultural Wonders

Foto-foto cultural wonders harus dapat mempresentasikan
budaya Indonesia yang megah dan berwarna. Foto-foto ini
harus mengandung fotografi yang memproyeksikan warisan
budaya Indonesia seperti kesenian, ritual keagamaan,
arsitektur jaman dahulu, dan sebagainya.

Foto-foto cutural wonders juga harus diintegrasikan kepada
penulisan, rupa, dan suasana yang tepat dan sejalan dengan
cutural wonders experience.

Berikut ini merupakan contoh genre fotografi yang dapat
diaplikasikan ke cultural wonders:

—_

. Portrait Photography

Genre portrait photography menangkap orang-orang
yang terkait erat dengan kegiatan budaya Indonesia dan
oleh karena itu harus menyorot individu / kelompok yang
merepresentasikan budaya Indonesia sebagai fokus utama.

2. Human Interest
Genre human interest menangkap subjek yang melakukan
aktivitas kebudayaan dan oleh karena itu harus menyorot
aktivitas kebudayaan Indonesia sebagai fokus utama.

3. News Photography
Genre news photography melibatkan jurnalis untuk
menangkap berita tentang kebudayaan Indonesia dan
oleh karena itu harus menyorot objek beritanya sebagai
fokus utama.

The cultural wonders images should present Indonesia’s
magnificent and colorful culture. These images should
only contain photography that projects Indonesia’s
cultural heritage such as arts, religious rituals, ancient
architectures, and many others.

The cultural wonders images should also be integrated
into the right writing, look, and feel of the cultural wonders
experience.

Below are examples of the photography genres that can
be applied to the cultural wonders:

1. Portrait Photography
The portrait photography genre must capture people
who have close relation to Indonesia’s cultural activities
and therefore must highlight individuals/groups that are
representing Indonesia’s culture above all else.

2. Human Interest
The human interest genre captures subjects who engage
in cultural activities and therefore must highlight on
Indonesia’s cultural activities above all else.

3. News Photography
The news photography genre involves journalists who
capture news about Indonesia’s culture and therefore
must highlight the object of the news above all else.
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4. Architecture Photography 4. Architecture Photography

Genre architecture photography menangkap keindahan arsitektur yang menjadi bagian dari The architecture photography genre must capture the architectural beauty that is a part
budaya Indonesia dan oleh karena itu harus menyorot arsitektur yang historis dan orisinal of Indonesia’s culture and therefore must highlight Indonesia’s historical and original
dari Indonesia sebagai fokus utama. architectures above all else.

5. Fashion Photography 5. Fashion Photography
Genre fashion photography menangkap keindahan ragam mode sandang yang bercorak The fashion photography genre captures diverse fashion that has Indonesia’s cultural
budaya Indonesia dan oleh karena itu harus bisa menyorot pakaian yang bercorak budaya character and therefore must highlight Indonesia’s cultural fashion above all else.

dari Indonesia sebagai fokus utama.

Copyright 2017 87



VISUAL SYSTEM COMPONENT

88

Brand and Design Application Guidelines



Foto - foto ini harus
mengandung fotografi
yang memproyeksikan
warisan budaya Indonesia
seperti kesenian, ritual
keagamaan, arsitektur
jaman dahulu, dan

sebagainya.
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Images on Thematic Experience of Wonders

Modern Wonders

Foto - foto modern wonders harus dapat mempresentasikan
kemajuan dan perkembangan peradaban modern. Foto-
fotoini harus mengandung fotografiyang memproyeksikan
pengalaman modern Indonesia seperti aktivitas
perbelanjaan, kehidupan kota, bisnis, dan sebagainya.

Foto-foto modern wonders juga harus diintegrasikan
kepada penulisan, rupa, dan suasana yang tepat dan
sejalan dengan modern wonders experience.

Berikut ini merupakan contoh genre fotografi yang dapat
diaplikasikan ke modern wonders:

1. Architecture Photography
Genre architecture photography menangkap keindahan
arsitektur modern di Indonesia dan oleh karena itu
harus menyorot arsitektur Indonesia yang bergaya
modern dan menandakan kemajuan pembangunan
sebagai fokus utama.

2. Human Interest
Genre human interest menangkap orang-orang yang
ikut serta dalam aktivitas lifestyle (seperti belanja) di
Indonesia dan oleh karena itu harus menyorot aktivitas
lifestyle sebagai fokus utama.

3. Landscape Photography
Genre landscape photography menangkap keindahan
pemandangan modern Indonesia dan oleh karena itu
harus menyorot ikon modern sebagai fokus utama.

The modern wonders images should present Indonesia’s
developed and advanced civilization. These images
should only contain photography that projects Indonesia’s
modern experiences such as shopping activities, city life,
business, and many others.

The modern wonders images should also be integrated
into the right writing, look, and feel of the modern wonders
experience.

Below are examples of the photography genres that can
be applied to the modern wonders:

1. Architecture Photography
The architecture photography genre capturesIndonesia’s
modern architectures and therefore must highlight
Indonesia’s architectures that are characterized by their
modern style and progress above all else.

2. Human Interest
The human interest genre captures the people who
engage Indonesia’s lifestyle activities (like shopping) and
therefore must highlight on the lifestyle activities above
all else.

3. Landscape Photography
The landscape photography genre captures the beautiful
modern landscape of Indonesia and therefore must
highlight on the modern icons above all else.
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VISUAL SYSTEM COMPONENT

Foto - foto ini harus mengandung fotografi yang
memproyeksikan pengalaman modern Indonesia
seperti aktivitas perbelanjaan, kehidupan kota,
bisnis, dan sebagainya.
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VISUAL SYSTEM COMPONENT

Images on Thematic Experience of Wonders

Adventurous Wonders

Foto-foto adventurous wonders harus dapat
mempresentasikan keunikan dan tantangan petualangan
di Indonesia. Foto-foto ini harus mengandung fotografi
yang memproyeksikan petualangan dan liburan sporty di
Indonesia seperti selancar, pendakian, menyelam, dan
sebagainya.

Foto-foto adventurous wonders juga harus diintegrasikan
kepada penulisan, rupa, dan suasana yang tepat dan
sejalan dengan adventurous wonders experience.

Berikut ini merupakan contoh genre fotografi yang dapat
diaplikasikan ke adventurous wonders:

1. Landscape Photography
Genre landscape photography menangkap pemandangan
alam Indonesia yang memperlihatkan petualangan dan
oleh karena itu harus menyorot pemandangan yang
melibatkan aktivitas petualangan sebagai fokus utama.

2. Sport Photography
Genre sport photography menangkap kegiatan olahraga
yang berada di alam Indonesia dan oleh karena itu
harus menyorot kegiatan olahraga sebagai fokus utama.

The adventurous wonders images should present
Indonesia’s unique and daring adventures. These images
should only contain photography that projects Indonesia'’s
adventurous and sporty leisures such as surfing, hiking,
diving, and many others.

The adventurous wonders images should also be
integrated into the right writing, look, and feel of the
adventurous wonders experience.

Below are examples of the photography genres that can
be applied to the adventurous wonders:

1. Landscape Photography
The landscape photography genre captures the natural
landscape of Indonesia that shows adventure and
therefore must highlight on the natural landscapes that
involve adventurous activities above all else.

2. Sport Photography
The sport photography genre captures sport activities
in Indonesia’s natural landscape and therefore must
highlight the sport activities above all else.
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Foto - foto ini harus
mengandung fotografi
yang memproyeksikan
petualangan dan liburan
sporty di Indonesia
seperti selancar,
pendakian, menyelam,

dan sebagainya.
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SUPERGRAPHIC

Supergraphic Story

Supergraphic adalah suatu alat visual yang unik untuk
mendukung brand. Alat ini adalah bagian kunci dari sistem
identitas visual.

Supergraphic “spreading wings" diambil dari elemen sayap
logo Wonderful Indonesia. Bentuk ini menyatakan sikap
menyambut dan keinginan untuk mempersembahkan
Indonesia kepada dunia.

Oleh karena filosofi tersebut, pada setiap aplikasi, arah
ekor supergraphic harus menunjuk kepada logo sehingga
dapat mempresentasikan logo dan foto/pattern dengan
karakter kita.

The supergraphic is a unique visual device to support our
brand. It is a key part of our visual identity system.

The “spreading wings” supergraphic is derived from
the wings element of the Wonderful Indonesia logo.
It communicates a welcoming attitude and a desire to
present Indonesia to the world.

Therefore, in every application, the direction of the
supergraphic’s tail must be pointed to the logo so that it
will always present the logo and the images/patterns with
our character.

Spreading Wings > Presenting Indonesia

Brand and Design Application Guidelines



Supergraphic Resize Principles

Penggunaan supergraphic harus selalu mengikuti panduan
yang telah ditetapkan. Perubahan ukuran supergraphic
harus dilakukan secara proporsional, dan setiap aplikasi
harus mempunyai kemiringan yang sama persis.

Berikut contoh  pelaksanaan perubahan ukuran
supergraphic yang diperbolehkan.

Application of the supergraphic must always follow the
defined guidelines. Resizing of the supergraphic must be
done proportionally, and each application has to have the
exact same tilt.

These are examples of supergraphic resizing that are
allowed.
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SUPERGRAPHIC

Supergraphic 1 (Bottom Supergraphic)

Aplikasi supergraphic 1 ditarik dari kanan ke kiri media,
membuat ruang putih fleksibel untuk penggunaan
headline dan body copy. Aplikasi ini khususnya dipakai
pada media print.

) Supergraphic 1

Supergraphic application 1 is spread across from right
to left of the media, making the white space flexible to
headlines and body copy placement. This application is
especially exercised on print media.
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Supergraphic 2 (Top Right Supergraphic)

Aplikasi supergraphic 2 ditarik dari atas ke samping kanan Supergraphic application 2 is spread from top to right
dan ruang putih hanya bisa diisi oleh logo Wonderful and the white space can only be filled with the Wonderful
Indonesia. Aplikasi ini khususnya dipakai pada media Indonesia’s logo. This application is especially exercised

ruang dan meda online.

on out-of-home and online media.

b Supergraphic 2
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SUPERGRAPHIC Supergraphic 3 (Bottom Right Supergraphic)

Aplikasi supergraphic 3 ditarik di sudut kanan atas dan Supergraphic application 3 is spread on the upper right

ruang putih hanya bisa diisi oleh logo Wonderful Indonesia. corner and the white space can only be filled with the
Aplikasi ini khususnya dipakai pada advertorial, beberapa Wonderful Indonesia’s logo. This application is especially
corporate stationery kits, event, poster dan flyer. exercised on advertorials, several corporate stationery

kits, events, posters and flyers.

» Supergraphic 3

Lorem ipsum dolor sit amet
consectetur

‘wonderful
mndonesia
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Supergraphic 4 (Display Banner Supergraphic)

Aplikasi supergraphic 4 ditarik dari atas ke bawah. Supergraphic application 4 is spread from top to bottom.
Penempatannya berada di tengah media dikarenakan The placement is in the center of the media because of the
oleh ukuran yang ekstrim. Ruang putih bisa dipanjangkan extreme size. The white space can either be extended to fill
untuk mengisi headline, atau dipersempit hanya untuk a headline, or narrowed only to fit the logo.

menempatkan logo.

b Supergraphic 4

Lorem ipsum dolor sit amet
consectetur adipiscing elit
‘wonderful

mndonesia

et o

Lorem ipsum dolor sit amet,
consectetur adipiscing elit A e
A

o

336
R

&
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SUPERGRAPHIC Incorrect Supergraphic Application 1

Penggunaan supergraphic harus selalu diperhatikan dan The usage of supergraphic must always follow the
mengikuti contoh yang telah ditetapkan. examples which have been determined.

Berikut merupakan contoh aplikasi supergraphic yang Here are examples of supergraphic usage that can not be
tidak boleh digunakan. used.

» Incorrect Application 1

Where business becomes Where business becomes
pleasu mes pleasure pleasu mes pleasure

s seeme penyen o 1, ol fee et s fire s unwd . - e i

Wit o iy WS OOOUTENOES, Enmembier 18 push the. Wy pos daly W3S DOOWTENCOES, TEMEMhEr 18 push e
reset Stog: for 4 second, bet o of your worres. Frconnet. reset ﬁ""’“‘,‘"‘ et g0 of your worries. Beconnedt

natiay Lt yaur pick endirss vk, infirite beaches.
B Dot o e
eviryra oise by RAR e ceipbests 16s Raceat

‘wonderful 4 3 ‘wonderful
- R — mndonesix Lt e mndonesix
= elyiein i el

s it i s mourdais, infiite beuchas.
o Dont ek B
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Incorrect Supergraphic Application 2

Penggunaan supergraphic harus selalu diperhatikan dan The usage of supergraphic must always follow the
mengikuti contoh yang telah ditetapkan. examples which have been determined.

Berikut merupakan contoh aplikasi supergraphic yang Here are examples of supergraphic usage that can not be
tidak boleh digunakan. used.

) Incorrect Application 2

‘wonderful
mdonesia

‘wonderful
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SUPERGRAPHIC Incorrect Supergraphic Application 3

Penggunaan supergraphic harus selalu diperhatikan dan The usage of supergraphic must always follow the
mengikuti contoh yang telah ditetapkan. examples which have been determined.

Berikut merupakan contoh aplikasi supergraphic yang Here are examples of supergraphic usage that can not be
tidak boleh digunakan. used.

‘wonderful
ndonesiax
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Incorrect Supergraphic Application 4

Penggunaan supergraphic harus selalu diperhatikan dan The usage of supergraphic must always follow the
mengikuti contoh yang telah ditetapkan. examples which have been determined.

Berikut merupakan contoh aplikasi supergraphic yang Here are examples of supergraphic usage that can not be
tidak boleh digunakan. used.

) Incorrect Application 4

‘wond:
oneswa

wonderful
mndonesia

@ i incnnesia, rave|

gl g
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CUTTING STYLE

About Cutting Style for Images in Media Application

Tentang Gaya Pemotongan Gambar

Pada halaman ini akan dijelaskan semua informasi gaya
pemotongan untuk foto-foto di aplikasi media. Sangat
penting untuk mengecek semua saran dan rekomendasi
agar gaya pemotongan dapat diintegrasikan ke rupa dan
suasana brand.

Warna dari gaya pemotongan harus memakai warna putih,
agar kejelasan foto tidak terganggu dengan warna lain.
Gaya pemotongan mempunyai dua opsi yaitu supergraphic
dan polygonal.

Gaya pemotongan  supergraphic  didesain  untuk
menggabungkan foto dengan jumlah kecil, namun lebih
bergaya dalam pemisahannya.

Gaya pemotongan  polygonal  didesain untuk
menggabungkan banyak foto dalam satu media dengan
tetap menjaga esensi dari fotografi dan foto, demi
mempermudah menggabungkan foto dalam jumlah besar.

Kedua gaya pemotongan ini tidak boleh digabungkan
dalam situasi apapun untuk menjaga estetika dan
kejelasan gambar.

About Image Cutting Style

This section will provide all information regarding cutting
styles for images in media applications. It is imperative to
check all notes and recommendations in order to make the
cutting style integrated to the brand's look and feel.

The color of the cutting styles has to be white, so that
the clarity of images won't be intruded by another color.
The cutting styles have two options: supergraphic and
polygonal.

Supergraphic cutting style is designed to compile only a
few images while being more stylistic in dividing it.

Polygonal cutting style is designed to compile multiple
images in one media while keeping the essence of the
photography and images, making it easier to compile a
handful of images.

These two cutting styles cannot be combined in any case
at all in order to maintain aesthetical exellence and image
clarity.
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CUTTING STYLE

Supergraphic Style

Gaya pemotongan  supergraphic  didesain  untuk
menggabungkan 2 atau 3 foto. Kami tidak menyarankan
untuk menggabungkan lebih dari 3 foto menggunakan
gaya pemotongan supergraphic, karena ketebalannya tidak
konsisten.

Supergraphic cutting style is designed for compiling 2 or
3 images. It is not recommended to compile more than 3
images using the supergraphic cutting style, as its thickness
is inconsistent.

Lorem ipsum dolor sit amet
consectetur

Lorem ipsum dolor sit amet

consectetur

S|, .

‘wonderful {
mdonesix Z

wonderful (
mndonesia

S|, .

) Dividing images using supergraphics style in horizontal standard print ads.
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Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful

mndonesiax

Lorem ipsum dolor sit amet
consectetur adipiscing elit

wonderful
mndonesia

Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful

mndonesix

) Dividing images using supergraphics

style in vertical standard print ads.

) Dividing images using supergraphics style in vertical standard
print ads, when all the thematic wonders photographs are
communicated.
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CUTTING STYLE

Lorem ipsum delor sit amet
consectetur adipiscing elit

‘wonderful

mdones

Polygonal Style (Print Ads)

Gaya pemotongan poligonal didesain untuk
menggabungkan banyak foto. Gaya pemotongan
ini fleksibel dalam penggabungan foto, tidak peduli
berapapun jumlah fotonya.

Kami menyarankan untuk memperhatikan ketebalan dari
setiap pemisah, sehingga gaya pemotongan tidak akan
mengganggu komposisi foto maupun estetika dari /ayout.

Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful
mdonesia -

Polygonal cutting style is designed for compiling multiple
images. This cutting style is flexible in combining images,
no matter how many photos there are.

It is advised to be mindful about the thickness of the
dividers so that it will neither disturb the images nor the
aesthetics of the layout.

Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful
mndonesia

0

) Dividing images using Polygonal Style in vertical standard print ads.

) Dividing images using polygonal style in vertical standard
print ads, when all the thematic wonders photographs
are communicated.
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) Dividing images using Polygonal Style in horizontal standard print ads.
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CUTTING STYLE

Polygonal Style (Billboards)

Pada media ruang, disarankan untuk memakai gaya
pemotongan poligonal oleh karena fleksibilitas dan ruang
lebih yang disediakan oleh gaya ini.

Kami menyarankan untuk memperhatikan ketebalan dari
setiap pemisah, sehingga gaya pemotongan tidak akan
mengganggu komposisi foto maupun estetika dari layout.

In every out-of-home media, it is recommended to use
the polygonal style because of the flexibility and the wider
space the style provides.

It is advised to be mindful about the thickness of the
dividers so that it will neither disturb the images nor the
aesthetics of the layout.

wonderful
ndonesia

consectetur
'
o
&
S
S
5,

‘wonderful

lonesia %

wonderful =
ndonesia

Lorem ipsum
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) Dividing images using polygonal style in extreme horizontal billboards, when all the
thematic wonders photographs are communicated.
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COPYWRITING

Copywriting Style and Usage

Mempertahankan tata berbahasa sangatlah krusial untuk
brand Wonderful Indonesia. Prinsip tata bahasa kita berasal
dari brand personality kita.

Tata berbahasa ini mempunyai tiga kualitas dasar: elegan,
bersahabat, dan berani.

Elegan

Kita mempertahankan kelas dan sopan santun kita. Kita
berbicara dengan sikap yang terpelajar, kita tidak memaksa
orang untuk mendengarkan kita dan kita menggunakan
bahasa yang bercerita untuk membangkitkan ketakjuban.

Bersahabat

Kita mudah didekati orang. Kita mengambil hati dengan
mempertahankan cinta dan kegembiraan, kita berbicara
secara sukaria dan selalu menyenangkan orang-orang.

Berani

Kita mendapat perhatian dengan sikap penuh nyali, kita
mengaspirasikan pikiran kita dengan cara yang paling jujur
dan membara.

Untuk mempertahankan konsistensi tata berbahasa, kami
telah menyediakan tips-tips sederhana untuk menulis
kepada audiens kita.

Maintaining a consistent tone of voice is crucial to
Wonderful Indonesia’s brand. Our tone of voice principles
are grounded in our brand personality.

This tone of voice has three basic qualities: elegant,
friendly, and bold.

Elegant

We keep it classy and well-mannered. We talk to people
with a cultured behavior, we don't force them to listen to
us, and we communicate with a storytelling language to
invoke a sense of wonder.

Friendly

We are comfortingly approachable. We capture people's
hearts by keeping it fun and loving, we talk to people with
a sense of delight and always naturally entertaining.

Bold

We capture attention by being cheeky, we say what we
think, in the most honest way while making it thought-
provoking.

To maintain tone consistency, we have provided simple
tips for writing to our audiences.
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Our Tone Of Voice

4
Writing Tips
(destinations)

Jadilah pendongeng, gunakan tata bahasa yang mengangkat angan-angan
Be a fairytale storyteller, use a dreamy tone of voice
"Come to a place where magic never goes away"

Gunakan fakta hanya apabila terkesan fantastis dan sulit dipercaya
Use facts only when it sounds epic and unbelievable
"Yes, we do have dragons" (natural, Komodo National Park)

Gunakan pernyataan sederhana untuk menebar pesona
Use simple statements to enchant
"There's a difference between living and being alive” (adventurous)

Gunakan kalimat deskriptif untuk memperlihatkan 5 wonders

Use descriptive verbs to highlight the 5 wonders

“Infinite selections of cuisines, the most modest prices in shopping,
breathtaking nightlife, exquisite spas and relaxations.” (modern and
sensory body copy)

Saat berkomunikasi dengan audiens yang relatif lebih muda, manusiakanlah
bahasamu, jadilah relevan kepada budaya trendi dan populer, dan jadilah
menyenangkan. Jangan malu dalam menggunakan emoji

When targeting younger audiences, make it more human, relevant to
pop culture, and fun. Don't be shy from using emojis

"The sunset in Bali is so lit, pro-tip:

best way to get out of the friendzone &j (bali honeymoon photo)”

Saat headline diterjemahkan ke bahasa lain, pastikan headline itu
fleksibel dan sesuai konteks, buang idiom yang mempunyai arti
eksklusif kepada satu negara

When the headline is translated to other languages, make sure it's fluid
and in context, drop any idioms exclusively made for a particular country
"See the world from up top (mountain image)"

Gunakan bahasa yang mengundang dan menyambut
Use an inviting language
"Reward yourself with an unforgettable journey" (general)

Jadilah ringkas tapi jangan jadi membosankan
Be concise but don't be boring
"Discover a land where time stands still" (cultural)

Apabila akan menggunakan idiom, pelintirlah kata-katanya

If you're gonna use idioms, twist them

“Picturing your head in the sand has never been so intriguing"
(natural, sandy beaches)

Dekatkan diri dengan pemikiran audiens

Relate to your audience's desires

“Come for the view, stay for the trophy” (adventurous, golf)
“Green means go” (natural, greenery and grass fields)

Gunakan kata bentuk superlatif hanya apabila dapat dipertanggung-
jawabkan dengan fakta

Only use superlatives when we can back it up with facts

"It only takes days to get the #1 voted best food in the world (beef
rendang image)”
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COPYWRITING Writing Tips For Promos

Promo untuk Wonderful Indonesia mengandung tata The promos for Wonderful Indonesia contain the same
bahasa yang sama dengan bahasa penulisan utama, tone of voice as the main writing language, with a few extra
dengan beberapa petunjuk tambahan: guidelines:

Pastikan untuk mendekatkan diri dengan audiens sesuai dengan negara masing-masing
Make sure it relates to the audiences’ according to their country

“Believe us, you are closer to heaven than you might think” (visa-free promo Australia)

Gunakan kata-kata yang mengangkat angan-angan apabila memungkinkan
Use dreamy words whenever possible

“Fly as free as our birds”

Gunakan fakta apabila terdengar sulit dipercaya dan dekat dengan audiens
Insert facts when it sounds unbelievable and hits closer to home

“Visit another royal kingdom in a snap of a finger” (visa-free promo UK, Keraton image)

Pada subheadline, jadilah ringkas tetapi tetap jelas
In subheadlines, be concise but clear

“With 169 visa-free countries, our arms are more open than ever”

Gunakan kata-kata lugas dan jelas saat menjelaskan aturan promo
Use direct words when describing the terms of the promo

“Tweet about your last experience here, use hashtag #visaplease, win a free ticket to Bali”
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COPYWRITING

Copywriting Concept For Mediums

Print Media

Headline pada media print menggunakan kalimat yang
jelas namun padat yang mengkomunikasikan pesan
secara lengkap. Media print berperan sebagai medium
komunikasi utama dari seluruh campaign dan dapat
diperjelas dengan body copy.

Kami menggunakan WPM (words per minute) sebagai
standar penggunaan copy. Pada headline media print,
kami merekomendasikan untuk menggunakan jumlah
maksimal 8 kata agar tetap menarik perhatian pembaca
pada umumnya. Kecuali pada saat menargetkan audiens
yang spesifik, di mana jumlah maksimal kata bisa
diperbanyak menjadi 15.

Pada body copy, tidak ada batas tentang seberapa panjang
anda bertutur, namun /ayout media print perlu diperhatikan
agar tidak melewati batas saat membuat body copy.

Ingatlah bahwa peraturan WPM bervariasi sesuai dengan
bahasa (pada kasus ini kami menggunakan WPM bahasa
Inggris). Saat membuat copy dengan bahasa lain,
perhatikan saja kemampuan membaca audiens pada
negara tersebut.

The print media headline uses a clear yet compact
sentence that communicates the message as a whole. The
print media acts as the main communication medium for
the whole campaign and can be made clearer with a body

copy.

We use WPM (words per minute) as a standard for writing
copy. In print media headlines, we recommend you to use
maximum of 8 words in order to keep the average readers
interested. Unless when targeting a specific audience, in
which the amount of words can be extended to 15.

In body copy, thereis no limit to what you can communicate,
but it is very important to mind the print media layout so
you don't go overboard with too many words.

Keep in mind that the WPM rule varies in every language
(in this case we use English WPM). When applying copy in
another language, just be mindful of the average reader’s
ability in that country.
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4

Examples of
copywriting application
on print media

Expect the best wave in your life

AL speme pointin your life, you wil Teel that it is time to uswind.
With year usual daily vast cccurrences, remember Te pushthe
reset butten. Stop for & second, ket go of your worries. Reconnec
with the earth and experience cur way of relaxing. Be one with our
fature, Lake your pick: endless mountains, infeite beaches,
spariling cities, or historscal wonders. Doan't think twice. Because
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Inspire your soul with our beauty
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with the earth and experience our way of relacing. Be one with our
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COPYWRITING

Copywriting Concept For Mediums

Online Media

Headline media online menggunakan kalimat yang lebih
tertuju dan sederhana dan mengkomunikasikan pesan
sebagai teaser. Media online berperan sebagai medium
pendukung dalam campaign dan tidak bisa menggunakan
body copy karena ruang keterbacaan yang terbatas

Kami menggunakan WPM (words per minute) sebagai
standar penggunaan copy. Pada headline media online,
kami merekomendasikan untuk menggunakan jumlah
maksimal 4-6 kata agar tetap menarik perhatian pembaca
pada umumnya. Kecuali pada saat menargetkan audiens
yang spesifik atau mengkomunikasikan promo, dimana
jumlah maksimal kata bisa diperbanyak menjadi 12.

Headline media online, terkecuali promo disarankan untuk
menggunakan headline media printyang telah diperpendek
demi menjaga konsistensi pesan.

Ingatlah bahwa peraturan WPM bervariasi sesuai dengan
bahasa (pada kasus ini kami menggunakan WPM bahasa
Inggris). Saat membuat copy dengan bahasa lain,
perhatikan saja kemampuan membaca audiens pada
negara tersebut.

The online media headline uses a simpler and more direct
sentence that communicates the message as a teaser. The
online media acts as a supporting medium for the whole
campaign and cannot use a body copy because of the
limited space for readability.

We use WPM (words per minute) as a standard for writing
copy. In online media headlines, we recommend you to
use maximum of 4-6 words in order to keep the average
readers interested. Unless when targeting a specific
audience or communicating promos, in which the amount
of words can be extended to 12.

The online media headlines, except the promos are
recommended use the shortened version of the print
media headlines in order to maintain the consistency of
the message.

Keep in mind that the WPM rule varies in every language
(in this case we use English WPM). When applying copy in
another language, just be mindful of the average reader’s
ability in that country.
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Examples of copywriting
application on online
media
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COPYWRITING

Copywriting Concept For Mediums

Out-of-Home Media

Media ruang menggunakan kalimatyang paling sederhana,
pendek dan singkat dan hanya mengkomunikasikan
inti dari pesan. Media ruang berperan sebagai medium
pendukung untuk seluruh campaign dan tidak dapat
menggunakan body copy oleh karena singkatnya waktu
membaca.

Kami menggunakan WPM (words per minute) sebagai
standar penggunaan copy. Pada headline media ruang,
kami merekomendasikan untuk menggunakan jumlah
maksimal 4-6 kata agar tetap menarik perhatian pembaca
pada umumnya.

Headline media ruang, terkecuali promo disarankan untuk
menggunakan headline media printyang telah diperpendek
demi menjaga konsistensi pesan.

Ingatlah bahwa peraturan WPM bervariasi sesuai dengan
bahasa (pada kasus ini kami menggunakan WPM bahasa
Inggris). Saat membuat copy dengan bahasa lain,
perhatikan saja kemampuan membaca audiens pada
negara tersebut.

The out-of-home media uses the simplest, shortest and
briefest sentence that only communicates the core of the
message. The out-of-home media acts as a supporting
medium for the whole campaign and cannot use a body
copy because of the limited time of reading.

We use WPM (words per minute) as a standard for writing
copy. In out-of-home media headlines, we recommend
you to use maximum of 4-6 words in order to keep the
average readers interested.

The out-of-home media headlines, except the promos
are recommended use the shortened version of the print
media headlines in order to maintain the consistency of
the message.

Keep in mind that the WPM rule varies in every language
(in this case we use English WPM). When applying copy in
another language, just be mindful of the average reader’s
ability in that country.
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COPYWRITING

4

Conversation tips &
examples for electronic
media scripts

Copywriting Concept For Mediums

Electronic Media

Media elektronik menggunakan kalimat-kalimat yang
paling jelas, lugas dan bercakap dan dapat digunakan
untuk mengkomunikasikan keseluruhan campaign. Media
elektronik dapat berperan sebagai medium komunikasi
utama maupun pendukung dari keseluruhan campaign.

Kami tidak memberikan batasan tentang apa yang anda
dapat tuangkan ke dalam media elektronik, tetapi perlu
diperhatikan penggunaan copywriting style Wonderful
Indonesia  untuk menjaga konsistensi pesan dari
keseluruhan campaign.

Berikut adalah beberapa contoh skrip percakapan yang
sesuai dengan tata berbahasa kita.

The electronic media uses the clearest, loudest, and most
conversational sentences that can be used to communicate
the whole campaign. The electronic media can act either as
the supporting or the main communication medium for the
whole campaign.

We do not put any limitations to what you can put into the
electronic media, but it is important to use the Wonderful
Indonesia’s copywriting style in order to maintain consistency
to the message of the whole campaign.

Here are some examples of script conversations that adheres
to our tone of voice.

Sederhanakan pembawaan dialog, seperti percakapan sehari-hari

Carry dialogues casually like everyday conversations
"Dad, i can't sleep..."
"Let's read a bedtime story"

Puisikan pembawaan monolog, seperti berfilsafat
Carry monologues more poetically, like philosophizing

"I think beyond all of this, lies sense of achievement... and magnificence. Because no matter

how wearisome... life’s a great wonder"

Gunakan bahasa bercerita pada narator, jadilah narator pendongeng
Use storytelling language on narrating, be the fairytale narrator

"Once upon a time... thousands of islands adorn the crystal sea, where a hundred mountains,

have the stars come and go"
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STATIONERY

Stationery Overview

Stationery dalam definisinya adalah segala peralatan untuk
kebutuhan dan persediaan kantor, dan aplikasi brandingnya
harus bisa menyajikan citra yang lebih baik dan lebih
fokus untuk material kantor yang akan dilihat dan/atau
didistribusikan ke perusahaan lain atau orang lain.

Halaman ini akan menyajikan aplikasi desain dari CD & CD
cover korporat, kartu nama korporat, amplop korporat, dek
presentasi korporat hingga kartu identitas korporat.

Lorem ipsum dolo

Stationeries are defined as every tool that makes up your
office supplies and needs, and the branding applications
should provide a better and focused image to the office
materials that will be seen and/or distributed to other
companies and other people.

This section will include the design applications of corporate
CD & CD cover, corporate business card, corporate envelopes,
corporate presentation deck and corporate ID card.

ssum dal
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STATIONERY

Corporate Business Card Device Specifications

Size:
90mm x 55mm

Logo Lockup:
Wonderful Indonesia
Primary Logo

Name:
Signika Reguler, 16pt;

Title:
OpenSans Reguler, 6.5pt;

Email Address:
OpenSans Regular, 6.5pt;

Company:
OpenSans Bold, 6.5pt;

Address:
OpenSans Regular, 6.5pt;

Website and Social
Media:
OpenSans Light, 6.5pt

Front 4

John Doe

President Director

‘wonderful {

Emdonesw:

e SN LD A DAY $Z 0090909090900 -
T ogmm
5mm

et B wwwindonesiatravel | KA. indonesiatravel | W @indiravel | G indonesiafravel
5mm :
o Back 4
5mm
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Corporate Envelope Device Specifications

Size:
110mm x 220mm

Logo Lockup:
Wonderful Indonesia
Primary Logo

Company:
OpenSans Bold, 8pt;
Leading 8pt

Address:
OpenSans Reguler, 8pt;
Leading 8pt

Website and Social
Media:
OpenSans Light, 6.5pt

‘wonderful

andonesia

) Front

) Back

£ 90mm
....................................................... MINISTRY OF. TOURISM.REPUBLIC OF INDOMESIA. . . . . ..ottt ittt teaieeeneaannassnasnnnansseeodosanns
Sapia PRsona Bullding
" JI. Medan Merdeka Barat No. 17, jakarta
................................................ @ wawisdeossatronl . indoresa el W, Sindiravl . e itdanuueeMAL L L L. i i e e iie et eaeeeaaeeaseeeadaraas
170mm
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STATIONERY

Corporate Envelope Device Specifications

Size:
114mm x 162mm

Logo Lockup:
Wonderful Indonesia
Primary Logo

Company:
OpenSans Bold, 8pt;
Leading 8pt

Address:
OpenSans Reguler, 8pt;
Leading 8pt

Website and Social
Media:
OpenSans Light, 6.5pt

) Front

90mm

Sapta Fasana Bulkiing
JI. Medan Merdeka Barat No.17, |akarta

e @ weladingsa e . B3 N00NESATTIVEL (A MR . G IRGONEEAITM] « 4 s e beaaas

) Back
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Corporate CD Lable & CD Cover Device Specifications

) Front ) Back

Lorem ipsum dolor sit amet

imply dummy text of the printing and
Ty.

iwonderful
mndonesix

170mm

10mm 45mm
Size: Logo Lockup: Company: Address: Website and Social
120mm x 120mm Wonderful Indonesia OpenSans Bold, 8pt; OpenSans Reguler, 8pt; Media:
Primary Logo Leading 8pt Leading 8pt OpenSans Light, 6.5pt
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STATIONERY Corporate Folder Device Specifications (Cover)

Size:
220mm x 305mm

Logo Lockup:
Wonderful Indonesia
Primary Logo

‘wonderful
mndonesia

20mm
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Corporate Folder Device Specifications (Insisde & Back)

) Inside Folder

wonderful
mndonesiax

Dear John Doe,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam nec rhoncus est, ut
euismod purus. Nullam blandit ultrices sem ac tempus. Nullam ut diam eget tellus
volutpat consequat quis non lorem. Pellentesque dignissim vehicula ante. Mauris a nis!
ullamcorper tellus interdum commodo. Ut mauris nis), laoreet a convallis eu, lobortis
sed nisl. Fusce nec rutrum turpis. Cras a tristique nibh, nec blandit nisi. Quisque sit amet
elit a velit pharetra pharetra. Praesent tristique sollicitudin velit at vestibulum. Nam
sapien augue, posuere vitae magna nec, vulputate rhoncus eros. Curabitur mattis turpis
nulla, quis eleifend tortor ultricies sollicitudin. Donec enim ante, ullamcorper a posuere
eget, laoreet facilisis lacus. Vivamus consequat tellus a aliquam tempor.

Praesent lorem dui, viverra non erat fermentum, congue pulvinar nisi. Sed fermentum,
mauris vitae ullamcorper dignissim, metus dui rutrum libero, ac venenatis enim magna
vitae est. Donec sagittis pretium erat eu tincidunt. Morbi molestie luctus ornare.
Vestibulum sapien massa, molestie nec elementum et, lacinia vitae metus. Phasellus
varius fringilla blandit. Maecenas non viverra nulla. Duis iaculis tincidunt nisl maximus
egestas. Aenean et nisi laoreet, pretium lacus ac, molestie ante. Vivamus dignissim
porta augue in congue.

Company:
OpenSans Reguler, 9pt;
Leading 10pt

Address:

OpenSans Reguler, 9pt;

Leading 10pt

220 mm

Website and Social
Media:
OpenSans Light, 9pt

90mm

) Back

Sapis Pecna Bty
A Whcers Wb St 17, kvt

@ st b ] b T W e G e

Company

URL
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STATIONERY Corporate ID Card Device Specifications

wonderful
andonesia

Kementerian Pariwisata

30mm
30mm
JohnDoe i
19681122 198973 1 001
John Doe
19681122 198973 1 001
25mm
‘wonderful
nd
b Front (Version A) Tsmm
éHererangan: :
Size: Title: 1. Tanda Pengenal Pagawal (TR in wallb dipakal
. . . ¢ selama bertugas.
85.6mm x 53.98mm Signika Regular, 10pt; R =i S —— :
* bersanghutan berhentl sebagal pegawai, pindah kg
¢ mstansi laiv, H
Logo Lockup: ID Number: 3T yang hilangfrusak waiib segera dilaporkan
Wonderful Indonesia OpenSans Regular, 6.5pt; | eslarmplaelennee
. <4, Peryyatahgunaan TTR, akan ditmdak sesuai
Primary Logo © peroturan yor bestakil, :
A A . +5, TTP Inl tidak dibenarkan untuk dipijam kepada
Disclaimer: = oo :
Card Holder's Photo: OpenSans Reguler, 6pt; :
30mm x 30mm Leading 6pt - iR G ...
Kepala Biro Umum,
cedeei b KepegawaiAn dan Organisast . .
N.ame: 10mm’ : $20mm
Signika Regular, 9pt; ) : : :
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Corporate Uniform Device Specifications

Berikut ini adalah penggambaran teknis untuk seragam
korporat berlengan pendek. Seragam ini harus memakai
logo primary dan seragam harus berwarna putih.

The following is a technical drawing for the short sleeved
corporate uniform. The uniform has to use the primary
logo and the color of the uniform should be white.

Logo Lockup:
Wonderful Indonesia
Primary Logo

* Dimohon untuk
menyulam logo di
dada bagian kiri, diatas
kantong baju.

* Please embroid the logo
on the left chest, top of
the shirt pocket.

wonderiul #
ndonesia

;‘—::.—"__
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STATIONERY

Corporate Presentation Template Device Specifications

) Presentation Cover (Pattern Version)

Presentation Title

Presentation Title

Presentation Date

Presentation
Date

wonderful
mndonesia 4

) Presentation Cover (Image Version)

Presentation Title

Presentation
Date

wonderful
mndonesia

Berikut adalah panduan template
presentasi dimulai dari sampul
depan sampai sampul belakang.
Warna yang dipakai adalah warna
thematic  wonders yang dapat
disesuaikan dengan tema yang
dipresentasikan.

The following is a guideline for
presentation template from the
cover to the back cover. The color is
adapted from the thematic wonders
and can be adjusted according to the
presentation theme.

Size:
1280 X 720 px

Logo Lockup:
Wonderful Indonesia
Primary Logo

Presentation title:
Signika Regular, 80pt

Presentation Date:
OpenSans Regular, 30pt
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Presentation Title «---

Body Text «-+-

Presentation Title «---

Body Text -+

) Section Divider Title Page

Section Divider Title

Lorem ipsum or sit amet, consectetur adip
Cras quis posuere augue, a feugiat elit. Proin vel
elementum sapien. Nulla venenatis sollicitudin jus
faucibus urna porttitor sed.

‘wonderful

ndonesix % .

) Inside Page

e e ey e e 7

......... Larem [psum dolar sitamet, consectetur adipiscing elit. Cras quis posuere augue, a feuglat elit. Proin vel
elementum saplen. Suspendisse ac nunc erat. Suspendisse ac pasuere nisi. Nulla venenatis sollicitudin justo,
ut faucibus urna porttitor sed. Quisque condimentum dignissim nune, vel vestibulum velit facilisis ac,
Praesent et varius nibh, in faucibus metus, Nullam luctus negue sed tortor eulsmod, egestas sagittis mi
finibus, Mauris vitae tortor tincidunt, pellentesque lorem et, cursus massa. Morbl aliquam, ex vel Juctus
sallicitudin, turpis neque hibendum enim, et lobartis augue nulla quis dalor.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras quis posuere augue, a feugiat elit. Proin vel
elementum saplen. Suspendisse ac nunc erat. Suspendisse ac posuere nisi, Nulla venenatis sollicitudin justo,
utfaucibus urna porttitor sed. Quisque condimentum dignissim nune, vel vestibulum velit facilisis ac.
Praesent et varius nibh, in faucibus metus. Nullam luctus neque sed tortor euismod, egestas sagittis mi
finibus, Mauris vitae tortor tincidunt, pellentesque lorem et, cursus massa. Morbi aliquam, ex vel luctus
sollicitudin, turpis neque bibendum enim, et lobortis augue nulla quis dolor.

wonderful
mdonesiax
Ministry of Taursm Republic of Indonesia sonfidertial information. Not far destribution

) Back Cover

www.indonesia.travel

£3 indoresia.travel W @indtravel G+ indonesia.travel

wonderful
mdonesia 8 .

URL & Social Media

Presentation title:
Signika Regular, 80pt

Body Text:
OpenSans Regular, 21pt

Website:
OpenSans Semibold, 30pt

Social Media:
OpenSans Regular, 30pt

Copyright 2017
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STATIONERY Corporate Presentation Template Device Specifications

) Stopper (Pattern Version)

Patterm meﬂyesualkaﬂ ...................................................
dengan dengan
thematic wonders

/k‘-\/l *\/ﬁ“\/f\ E

) Stopper (Multiple Images Version)

Images menyesuaikan
dengan thematic
wonders
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CO-BRANDING

Co-Branding

Dalam beberapa situasi, logo harus ditaruh bersebelahan
dengan perusahaan atau organisasi lain untuk acara atau
komunikasi tertentu. Ada tiga situasi berbeda yang harus
diperhatikan saat menaruh logo Wonderful Indonesia.

Posisi dan ukuran logo Wonderful Indonesia harus dijaga
dengan cara tertentu disaat adanya co-branding demi
pemeliharaan dan konsistensi dari citra brand.

Apapun situasinya, saat melakukan co-branding dengan
brand partner, sangatlah penting untuk menjaga
identitas brand mereka sehingga kedua belah pihak bisa
mendapatkan perlakuan yang pantas.

In some situations, the logo will need to sit next to
other companies or organizations for certain events or
communications. There are three different circumstances
that need to be considered when placing the Wonderful
Indonesia logo.

The Wonderful Indonesia logo position and size is important
to be kept in a certain way when it comes to co-branding to
ensure the brand image’s maintenance and consistency.

Whatever the case, when applying a co-branding for with
a brand partner, it is also important to respect the brand
partner's identity so that both of the brands receive the
appropriate treatment.
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When Wonderful Indonesia is The Lead Brand

Saat Wonderful Indonesia menjadi brand utama, sangat
disarankan untuk mempertahankan identitas Wonderful
Indonesia sebagai empasis utama. Keseluruhan rupa dan
suasana harus mengikuti buku petunjuk Wonderful Indonesia.

Pada versi ini, pastikan untuk membuat logo partner terlihat
lebih kecil dibandingkan dengan logo Wonderful Indonesia.
Posisi yang direkomendasikan adalah di bawah logo
Wonderful Indonesia dan ditaruh di luar jarak spasi minimum.

When Wonderful Indonesia is the lead brand, it is preferable
to keep Wonderful Indonesia’s identity at the highest
emphasis. The overall look and feel should follow the
Wonderful Indonesia guidelines.

Onthisversion, make sure the partner'slogois visually smaller
than the Wonderful Indonesia logo. The recommended
position is at the bottom of Wonderful Indonesia’s logo and
should be kept out of the minimum clear space.

Lorem ipsum dolor sit amet

consectetur adipiscing elit

‘wonderful

mndonesix %

v rf@.\ﬁ;;_

JAVA 5,78 F¥
AZZ 5015 1Y

JIEXPO HEMAYORAN, JAKARTA

bohby McFerrin // Christina Perri // Chris Botti
Kenny Lattimore // Lisa Ono // Naturally 7 // Snarky Puppy
Me'Shell Neegencello // Ramsey Lewis // Richard Bona
o ey Mere

TICKET INFO =
+62812 87180000 [ @iz
+62 21968100 22/23 [ imsaatwatin

WWW.JAVAJAZZFESTIVAL.COM

wonderful
mdonesia 4
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CO-BRANDING

When Wonderful Indonesia is Equal To The Partner Brand

(i POKDARWIS
= THENG PANDAWA o W

Saat kepentingan Wonderful Indonesia seimbang dengan
partnernya, sangat disarankan untuk memakai identitas DIENG

CULBMRE FESTTVAL 5

brand Wonderful Indonesia, apabila harus menyamakan
identitas dengan brand partner, pastikan agar logo
dipakai dengan benar (ukuran minimum, jarak spasi dan
visibilitas).

THE MIRACLE OF CULTURE

Pada versi ini, pastikan bahwa logo partner tidak lebih
besar daripada logo Wonderful Indonesia. Posisi yang
direkomendasikan adalah di bawah kanan, ditaruh di
sebelah kiri logo Wonderful Indonesia.

When Wonderful Indonesia is equal to the partner, it is
preferable for Wonderful Indonesia’s identity to be used.
If the partner’s identity is to be followed, please ensure
our logo is used correctly (minimum sizes, clear space
and visibility).

On this version, make sure that the partner’s logo is not
visually bigger than the Wonderful Indonesia logo. The
N recommended position is on the bottom right, sitting left

to the Wonderful Indonesia logo.
Logo Lockup:
Wonderful Indonesia
Primary Logo

Minimum Clear Space:
Always  remember  to
maintain  the minimum
clear space of the logo.
Please refer to the rules
in Minimum Clear Space
section.
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B (javajntest n jrvajezriestival @ Jvaletpo
$622106810022/23 WWW. JAVAJAZZFESTIVAL .COM

wonderful
ndonesia.

When A Partner Is The Lead Brand

Saat partner menjadi brand utama kita mengikuti identitas
mereka. Pastikan agar logo digunakan dengan benar (ukuran
minimal, jarak spasi dan visibilitas).

Jangan pernah menggabungkan dua identitas perusahaan
- atau memaksa mereka untuk menggunakan identitas kita
apabila mereka yang memproduksi media komunikasi.

Pada versi ini, posisi yang direkomendasikan untuk logo
kita adalah di bagian bawah layout dokumen bersebelahan
dengan logo partner dan logo lainnya. Namun demikian, hal
ini harus dipertimbangkan dari guideline dan penempatan
brand partner yang menjadi pemilik media komunikasi.

When the partner is the lead brand, we use their identity.
Ensure the correct use of our logo (minimum size, clear space
and visibility).

Never create a hybrid of the two company’sidentities - or force
them to use ours if they are producing the communication.

On this version, the recommended position for our logo is on
the bottom of the document layout alongside the partner’'s
and other supporting logos. However, this is subject to the
guidelines and placements of the lead partner brand.

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Minimum Clear Space:
Always  remember  to
maintain  the minimum
clear space of the logo.
Please refer to the rules
in Minimum Clear Space
section.
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CO-BRANDING

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Minimum Clear Space:
Always  remember  to
maintain  the minimum
clear space of the logos.
Please refer to the rules
in Minimum Clear Space
section.

Partner Logo Placement On Print Ads

Saat kita menjadi brand utama, kami menyarankan
untuk menggunakan materi promosi kita dengan adanya
penempatan logo partner. Ingatlah bahwa logo partner
harus 25% lebih kecil dari logo kita.

Pada print ad, logo partner harus ditempatkan di bawah
logo Wonderful Indonesia, dengan pengecualian ukuran
spread, di mana logo partner ditempatkan di sebelah kiri
logo kita dikarenakan areanya yang lebih luas.

Lorem ipsum dolor sit amet

consectetur adipiseing el

wonderful
mdonesia

When we are the lead brand, it is recommended to use our
promotional materials with a placement of our partner's
logo. Itis imperative to keep the partner's logo at least 25%
smaller than our logo.

On print ads, the partner logo must be placed on the
bottom of the Wonderful Indonesia's logo, with the
exception of spread, where it is placed on the left side of
our logo because the area is much larger than in other
sizes.

Lorem ipsum dolor sit amet
consectetur adipiscing elit

wonderful
mdonesia

Eipy) aborts)
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Lorem ipsum deolor sit amet
cansectetur adipiscing elit

> Eiips

wonderful
ndonesia

ar

Larem ipsum delor sit amet
cansectetur adipiscing elit

wonderful
mndonesia

iy okt

Lorem ipsum doder 54 amet consextetur
adipéscing olit

SH. . .

»>

i

B

‘wonderful (
mndonesia Z4

Lorem ipsum doler 54 amet consectetur
adipascing efit

wonderful
z mdonesia

01 | Full Page Ad Placement Examples

02 | Column Ad Placement Examples

03 | Spread Placement Examples
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CO-BRANDING

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Minimum Clear Space:
Always  remember  to
maintain  the minimum
clear space of the logos.
Please refer to the rules
in Minimum Clear Space
section.

Partner Logo Placement On Brochures

Saat kita menjadi brand utama, kami menyarankan
untuk menggunakan materi promosi kita dengan adanya
penempatan logo partner. Ingatlah bahwa logo partner
harus 25% lebih kecil dari logo kita.

Pada brosur dengan satu gambar, logo partner
ditempatkan di dalam area image. Namun pada brosur
dengan banyak gambar, logo partner ditaruh di dalam
area supergraphic, dibawah logo Wonderful Indonesia.

When we are the lead brand, it is recommended to use our
promotional materials with a placement of our partner's
logo. It is imperative to keep the partner's logo at least 25%
smaller than our logo.

On single image brochures, the partner's logo is placed
within the image area. Whereas on multiple images
brochures, the partner'slogois keptwithinthe supergraphic
area, on the bottom of the Wonderful Indonesia's logo.

Lorem ipsum dalor
sit amet

wondertul ?
Lorem ipsum dolar ndonesia

sit amot
i Bl

I’.-ﬂ—w-lb
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Lorem ipsum dolor
sit amet

Lot ipsum delor §it amat

" wongeriul ?
g sy L Lorem ipsum dolor ndonesia

sit amet

ok e b [T

Lo [psamm dolor sit
At

01 | Trifolded Brochure Placement Examples 02 | Half Folded Brochure Placement Examples 03 | Double Paralel Folded Brochure Placement Example
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CO-BRANDING

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Minimum Clear Space:
Always  remember  to
maintain  the minimum
clear space of the logos.
Please refer to the rules
in Minimum Clear Space
section.

Partner Logo Placement On Online Banners

Saat kita menjadi brand utama, kami menyarankan
untuk menggunakan materi promosi kita dengan adanya
penempatan logo partner. Pada media online, besar logo
partner harus disamakan dengan ukuran minimal logo
mereka karena keterbatasan ukuran media.

Pada online banners, logo partner ditempatkan di dalam
area image karena keterbatasan area supergraphic.
Penempatannya tergantung oleh elemen dan /layout yang
terdapat pada banner.

ienes 0
Lorem Ipsum
Dolor Sit Amet

P

4
[ViSAFREE

When we are the lead brand, it is recommended to use our
promotional materials with a placement of our partner's
logo. In online media, the partner's logo size are kept within
their minimum size because of the media's limited size.

On online banners, the partner's logo is kept within the
image area because of the limited supergraphic area. The
placement depends on the elements and the layout of the
banner.

wonderful
mdonesta 4.

Garuga lndahisa |5

[és,q FFLE,E @ tripadvisor
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‘wonderful ‘wonderful m](qidéﬁgsia
mdonesia F8 mdonesia 4

e

wonderful
mdonesia:

01 | Horizontal Online Banner Placement Examples 02 | Vertical Online Banner Placement Examples 03 | Horizontal Online Banner Placement Examples
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CO-BRANDING

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

Minimum Clear Space:
Always  remember  to
maintain  the minimum
clear space of the logos.
Please refer to the rules
in Minimum Clear Space
section.

Partner Logo Placement On Billboards

Saat kita menjadi brand utama, kami menyarankan
untuk menggunakan materi promosi kita dengan adanya
penempatan logo partner. Ingatlah bahwa logo partner
harus 25% lebih kecil dari logo kita.

Pada billboard, logo partner ditempatkan di dalam
area image karena keterbatasan area supergraphic.
Penempatannya tergantung oleh elemen dan /ayout yang
terdapat pada billboard.

‘wonderful

mdonesia
Lorem ipsum L
dolor sit amet
consectetur

Lorem, igeum « Indenesia

When we are the lead brand, it is recommended to use our
promotional materials with a placement of our partner's
logo. Itis imperative to keep the partner's logo at least 25%
smaller than our logo.

On billboards, the partner's logo is kept within the image
area because of the limited supergraphic area. The
placement depends on the elements and the layout of the
billboard.

wonderful /
mndonesia 8

Lorem ipsum
dolor sit amet
consectetur

Lorem, Ipsum « Indonesia
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Lorem ipsum
~dolor sit amet
consectetur

Lorem, Ipsum « Indonesia

01 | 2:2 Billboard Placement Examples

‘wonderful

mndones

A

Lorem ipsum
dolor sit amet
consectetur

Lorem, Ipsum = Indonesia

wonderful
mdonesia

02 | 1:2 Billboard Placement Examples

Lorem ipstim dolor
met consectetur

‘wonderful
mdones

03 | 2:1 Billboard Placement Examples

‘wonderful
mdones
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Aplikasi Media Print
Print Media Applications
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PRINT MEDIA APPLICATIONS Print Ad Key Elements

Berikut ini adalah elemen-elemen yang
terdapat dalam media print Wonderful
Indonesia. Elemen-elemen ini disusun sesuai
hirarki informasi yang kami sarankan.

The following are the elements contained
in the Wonderful Indonesia’s print media.
These elements are arranged according
to the hierarchy of information that we
recommend.

1. Headline

2. Body Text

3. Visual that captivates
the right audience

4. Supergraphics

5. Wonderful Indonesia
Primary Logo

6. Image Caption

7. Visa Free Logo

8. QR Code

9. URL & Social Media

»

Full Image Version

Lorem ipsum dolor sit
amet consectetur

1500,

&

‘wonderful

mdonesiax %

nmm
|
I
7
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Pattern Version

1 Lorem ipsum dolor sit
amet consectetur

%, )_'.

g PN
,: 6?3322263 0 : 0 1. Headline
4:?3'4:?34:?3 : 2. Body Text
Q:@Q:@Q:@ 3. Pattern based on
€o3€03¢°3 N4 thematic wonders
~.'§‘§6?9§624é¢. 8 > 4. Supergraphics
— o 5. Wonderful Indonesia
2 Primary Logo
yongertul 7 _1 5 6. Visa Free Logo
7. QR Code

8. URL & Social Media
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PRINT MEDIA APPLICATIONS

Basic Grid Structure

Struktur dasar grid adalah sarana utama dalam
mengorganisir hirarki informasi, yang disusun dalam
struktur demi menjaga konsistensi dan menampilkan citra
brand secara profesional di semua media.

Struktur dasar grid untuk print ad Wonderful Indonesia
terbagi menjadi dua area utama: area image dan area
supergraphic.

Logo ditaruh di bagian kanan bawah pada area
supergraphic, dan segala informasi kontak dan promo yang
sedang beredar ditaruh di bagian kiri bawah.

Ada dua versi dari struktur dasar grid:

1. Full image, yang digunakan untuk materi komunikasi
utama.

2. Pattern, yang digunakan untuk materi komunikasi yang
tidak mempromosikan image, pattern merupakan satu-
satunya versi yang memposisikan headline di bagian
atas area image dibanding di dalam area supergraphic.
Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

Area di kedua versi ini dipisahkan oleh supergraphic,
memakai proporsi 70:30 antara area image dan area
supergraphic. Dalam situasi dimana materi komunikasi
tidak dapat menampilkan banyak informasi, proporsi
dapat diperbesar menjadi 80:20.

The basic grid structure is the primary vehicle in organizing
hierarchy of information, which is arranged in a structure
to maintain consistency and display the brand image
professionally in every medium.

Wonderful Indonesia’s basic grid structure for print ads
consists of two primary areas: the image area and the
supergraphic area.

The logo is placed on the lower right of the supergraphic
area, and all the contact information and current promo are
placed on the lower left.

There are two versions of the basic grid structure:

1. Full image, which is used for the primary communication
material.

2. Pattern, which is used for communication materials that
do not promote images. The pattern is the only version
that places the headlines above the image area instead
of within the supergraphic area. In the pattern version,
the font size for headlines can be much larger than
headlines on the image version.

The area in both versions are divided by the supergraphic,
and uses a proportion of 70:30 between the image area and
the supergraphic area. In cases of communication materials
that cannot contain much information, the proportion can
be enlarged to 80:20.
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PRINT MEDIA APPLICATIONS

Print Ad (Vertical Standard)

Halaman ini akan menjelaskan contoh aplikasi print ad
vertical standard menggunakan foto,berhubungan dengan

ukuran, supergraphic, grid, dan print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di

bawah body copy.

This section provides an explanation of the vertical
standard print ad application using images, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the body copy.

Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful

mndonesix %

Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful

mdonesi/a%s’

Lorem ipsum dolor sit amet
consectetur adipiscing elit

et
ot
e
c i ‘wonderful
1@; S . mdonesix
= 9 ‘

geme
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Print Ad (Vertical Standard) Device Specifications - (Images)

Size:
210 mm x 297mm
a=0.05Y x 0.1X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia

Lorem ipsum dolor sit amet
consectetur adipiscing elit

Lo I I rirephe durnemy wsct o the prirsing and
bstry, Lave | :

v 1500, when
o e o ey o typow s arebio] A 0 b e
Spacin Dack. & hus sursived ot ankyfve cemurics, but also
10 ety e, S| SRLE Pl 1 i
uneharged. Lurem EL is Sy dumimy e of £ prineng

Headline:
Signika Regular, 18pt

Body Copy:
OpenSans Regular, 8pt;
Leading 11pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

: 0.25X

B soodond oy et ewer dincethe 15605 e
Primary Logo R onderful

@ ﬁ e mdonesia
presiin
3
X =210mm

............................................................................................................................................................................................................................................... Color for Supergraphic;

Natural Wonders Sensory Wonders Cultural Wonders Modern Wonders Adventurous Wonders
— — — — — — — — —
C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Lorem ipsum dol

or

sit amet consecte-
tur adipiscing elit

‘wonderful
ndones

e

Print Ad (Vertical Standard)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print ad vertical standard menggunakan pattern,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di
bawah body copy.

Lorem ipsum dolor
sit amet consecte-
tur adipiscing elit

‘wonderful
mndonesia Z4

This section will provide an explanation of the vertical
standard print ad application using patterns, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the body copy.

Lorem ipsum dolor
sit amet consecte-
tur adipiscing elit

‘wonderful
mndonesia
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Print Ad (Vertical Standard) Device Specifications - (Pattern)

Size:
210mm x 297mm
a=0.05Yx 0.1X

I —
2

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Lorem ipsum dolor
sit amet consecte-
scing elit

tur adip

H S
Tyjpesetting rckstry. Lotem o hs bisen thercusty's
et the 1560s, when

Frivter R b 4 by
Specien ick. & s sureved ok anfy five cemurics, bt alss

Lnehifged. Larem BEu i Sl dummy sed of e arneng
E ¥ bwen the rdustry’s

aadand dummy WAL ever since The 1560,

Sensory Wonders

Natural Wonders

—
C:100 M:25 Y:0 K:0

R:0 G:134 B:205
#0085CD

C:63 M:0Y:100 K:0
R:108 G:181 B:45
#6CB42C

—
C:12 M:90 Y:16 K:0

R:214 G:52 B:124
#D5337C

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

A

Vonders

Modern V

Cultural Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

—
C:100 M:25Y:0 K:0

R:0 G:134 B:205
#0085CD

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

Headline:
Signika Bold, 50pt

Body Copy:
OpenSans Regular, 8pt;
Leading 11pt

Website and Social
Media:
OpenSans Regular, 7pt

Pattern:

Always use patterns that
adhere to the patterns
style. Please refer to the

rules in Patterns Usage
section.

Supergraphic:

Always use colors that

adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

—
C:12 M:90 Y:16 K:0

R:214 G:52 B:124
#D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS

Print Ad (Horizontal Spread)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print ad horizontal spread menggunakan foto,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di
bawah body copy.

This section will provide an explanation of horizontal
spread print ad application using images, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the body copy.

Lorem ipsum dolor sit amet consectetur
adipiscing elit

Lorem ipsum dolor sit amet consectetur
adipiscing elit

‘wonderful
mndonesia 4

Y ——

‘wonderful
mdonesia 4
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Print Ad (Horizontal Spread) Device Specifications - (Images)

Size:
420mm x 297mm
a=0.05Y x 0.1X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

— —
C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0

R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

Lorem ipsum dolor sit amet cansectetur

— adipiscing elit

Loeem
1500w, nten

‘wonderful
ndonesia

Headline:
Signika Regular, 18pt

Body Copy:
OpenSans Regular, 8pt;
Leading 11pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 6pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Sensory Wonders

— —
C:12 M:90 Y:16 K:0

R:214 G:52 B:124
#D5337C

C:68 M:75 Y:0 K:0
R:110 G:80 B:156
#6E509C

Cultural Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

Modern Wonders

— —
C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0

R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS

Print Ad (Horizontal Spread)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print ad horizontal spread menggunakan pattern,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasi ini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di
bawah body copy.

This section will provide an explanation of the horizontal
spread print ad application using patterns, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the body copy.

Lorem ipsum dolor
sit amet consecte-
tur adipiscing elit

Lorem ipsum dolor
sit amet consecte-
tur adipiscing elit

‘wonderful
mndonesia

‘wonderful
mdonesia
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Print Ad (Horizontal Spread) Device Specifications - (Pattern)

Size:
420mm x 297mm
a=0.05Yx 0.1X

[ —
>

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

Lorem ipsum dolor
sit amet consecte-
tur adipiscing elit

Loem
15000, e 1

Headline:
Signika Bold, 50pt

Body Copy:
OpenSans Regular, 8pt;
Leading 11pt

Website and Social
Media:
OpenSans Regular, 6pt

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Sensory Wonders

—
C:12 M:90 Y:16 K:0

R:214 G:52 B:124
#D5337C

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

Cultural Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

Modern Wonders

C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0
R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS Print Ad (Vertical Extreme)

Pada halamaniniakan diberikan penjelasan contoh aplikasi This section will provide an explanation of the vertical
print ad vertical extreme menggunakan foto, berhubungan extreme print ad application using images, concerning
dengan ukuran, supergraphic, grid, dan print layout. size, supergraphic, grid, and print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan In this variation, the promo icon and the QR code must be
di sebelah informasi URL dan media sosial dan berada di placed beside the URL and social media information and
bawah body copy. below the body copy.

Lorem ipsum dolor sit amet Larem ipsum delor sit amet Lorem ipsum delor sit amet Lorem ipsum dodor sit amet

consactetur adipiscing elit consactetur adipiscing elit consactetur adipiscing alit

consactetur adipiscing alit

wonderful wonderful wonderful wonderful /
ndonesia mdonesia ndonesia ndonesia
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Print Ad (Vertical Extreme) Device Specifications - (Images)

Size:
245mm x 490mm
a=0.05Y x 0.1X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

‘Lorem Ipsum dolor sit amet
consectetur adipiseing elit

o v i iy e b o g
i bree o

Sensory Wonders

C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0
R:214 G:52 B:124 R:110 G:80 B:156
#D5337C #6E509C

“ultural Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

Modern Wonders

C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0
R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Headline:
Signika Regular, 20pt

Body Copy:
OpenSans Regular, 9pt;
Leading 12pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS

Print Ad (Vertical Extreme)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print ad vertical extreme menggunakan pattern,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di
bawah body copy.

This section will provide an explanation of the vertical
extreme print ad application using patterns, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the body copy.

Lorem ipsum
dolor sit amet

consectetur
adipiscing elit

wonderful /
y ndonesia-

orem ipsum

Lorem ipsum
dolor sit amet
consectetur
adipiscing elit

‘wonderful
mdonesia

Lorem ipsum
dolor sit amet
consectetur
adipiscing elit
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Print Ad (Vertical Extreme) Device Specifications - (Pattern)

Size:
245mm x 490mm
a=0.05Yx 0.1X

I —
2

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Lorem ipsum
dolor sit amet

consectetur
adipiscing elit

Headline:
Signika Bold, 45pt

Body Copy:
OpenSans Regular, 9pt;
Leading 12pt

Website and Social
Media:
OpenSans Regular, 7pt

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders Sensory Wonders

— — — —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156
#0085CD #6CB42C #D5337C #6E509C

Cultural Wonders

C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0
R:255 G:237 B:0 R:240 G:126 B:49
#FFEDOO #EF7E31

C:68 M:75 Y:0 K:0

C:100 M:25Y:0 K:0

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Print Ad (Horizontal Colomn Ad)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print horizontal colomn ad menggunakan foto,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di
bawah body copy.

This section will provide an explanation of the horizontal
colomn ad print application using images, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the body copy.

Lorem ipsum dolor sit amet

consectetur adipiscing elit

Lorem ipsum dolor sit amet
consectetur adipiscing elit

wonderful
mdonesia 4.

‘wonderful
% mdonesia
B neoeciavev W Sl Qe dnesi el
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Print Ad (Horizontal Colomn Ad) Device Specifications - (Images)

Size:
325mm x 270mm
a = 0.05Y x 0.05X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

Lorem ipsum dolor sit amet
consectetur adipiscing elit

N 4
ey

Whenan
galiey T Specine
a1t P srvied not onfy e cerhares, bul o he lesgs il secmnk
tsening nevairing exsenialy rchasged.

Sensory Wonders

—
C:12 M:90 Y:16 K:0

R:214 G:52 B:124
#D5337C

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

X =325mm

Cultural Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

Modern Wonders

— —
C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0

R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Headline:
Signika Regular, 18pt

Body Copy:
OpenSans Regular, 8pt;
Leading 11pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 6pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS

Lorem ipsum dolor sit amet
consectetur adipiscing elit

unknen prim

e
B0 L e 0Ly S i, AL o K e oo
s ———————y

Print Ad (Horizontal Column Ad)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print horizontal column ad menggunakan pattern,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di
bawah body copy.

This section will provide an explanation of the horizontal
column ad print application using patterns, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the body copy.

Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful
mdonesiax

wonderful
mdonesia 4
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Print Ad (Horizontal Column Ad) Device Specifications - (Pattern)

Size:
325mm x 270mm
a =0.05Y x 0.05X

[ —
>

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

— —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0

R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

= et 1 0% when w1

4 e
W Enciev.

Lorem ipsum dolor sit amet
consectetur adipiscing elit

‘wonderful
mndonesiax

Sensory Wonders

— —
C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0

R:214 G:52 B:124 R:110 G:80 B:156
#D5337C #6E509C

X =325mm

Cultural Wonders

C:0 M:0Y:100 K:0
R:255 G:237 B:0

#FFEDOO

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

Modern Wonders

— —
C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0

R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Headline:
Signika Bold, 45pt

Body Copy:
OpenSans Regular, 8pt;
Leading 11pt

Website and Social
Media:
OpenSans Regular, 6pt

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS

Print Ad (Display Banner Ads)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print display banner ads menggunakan foto,
berhubungan dengan ukuran, supergraphic, grid, dan
print layout.

Pada variasi ini, ikon promosi dan QR code harus
diletakkan di sebelah informasi URL dan media sosial dan
berada diantara supergraphic dan logo.

This section will provide an explanation of the display
banner ads print application using images, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
between the supergraphic and the logo.

Lorem ipsum dolor sit amet

consectetur adipiscing elit wonderful
mdonesia

Lorem ipsum dolor sit amet

consectetur adipiscing elit
wonderful

2 m‘%a s mdonesia J4.
54 FREE
E G=m

Lorem ipsum dolor sit amet

consectetur adipiscing elit
‘wonderful
mdonesia
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Print Ad (Display Banner Ads) Device Specifications - (Images)

Size:
560mm x 70mm
a=0.25Y x 0.05X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia Primary
Logo

Modern Wonders

Natural Wonders

— —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0

R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

Lorem ipsurm dolor sit amet
consectetur adipiscing elit

‘wonderful

mndonesix

Sensory Wonders

C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0
R:214 G:52 B:124 R:110 G:80 B:156
#D5337C #6E509C

]

C:0 M:60 Y:85 K:0
R:240 G:126 B:49
#EFT7E31

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

C:68 M:75 Y:0 K:0
R:110 G:80 B:156
#6E509C

C:100 M:25 Y:0 K:0
R:0 G:134 B:205
#0085CD

Headline:
Signika Regular, 18pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 6pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Logo Size:

For this size, we use the
minimum  primary logo
size on print medium,
which is 12,55 mm in
height.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS Print Ad (Display Banner Ads)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi print display banner ads menggunakan pattern,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial dan berada di
bawah logo.

dolor sit amet,
adipiscing elit

This section will provide an explanation of the display
banner ads print application using patterns, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
below the logo.

‘wonderful
mdonesia

D o
LA FREE W Bindiraa
= -

Lorem ipsum dolor sit amet,
consectetur adipiscing elit

Lorem ipsum dolor sit amet, ,-
S,

loceEl 0
consectetur adipiscing elit 7 e eeeee

eéee%e 4 ndn@@‘

‘wonderful
mdonesia

gE i

G wckonmsa b

St

T
L G s
= i

188

Brand and Design Application Guidelines



Print Ad (Display Banner Ads) Device Specifications - (Pattern)

Size:
560mm x 70mm
a=0.15Y x 0.05X

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

[T

‘wonderful

mndonesia

Sensory Wonders

— —
C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0

R:214 G:52 B:124 R:110 G:80 B:156
#D5337C #6E509C

X =560mm

C:0 M:60 Y:85 K:0
R:240 G:126 B:49
#EF7E31

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

Modern Wonders

C:68 M:75 Y:0 K:0 C:100 M:25Y:0 K:0
R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Headline:
Signika Bold, 24pt

Website and Social
Media:
OpenSans Regular, 6pt

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic

i a wonders. Please refer to

the rules in Supergraphic
Usage section.

Adventurous Wonders

C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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PRINT MEDIA APPLICATIONS

Advertorial (Full Page)

Pada halamaniniakan diberikan penjelasan contoh aplikasi
advertorial full page menggunakan pattern, berhubungan

dengan ukuran, supergraphic, grid, dan print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di pojok kanan atas, sejajar dengan headline dan di bawah

pattern.

ARVERTISEMENT

Wonderful Indonesia without a Visa

The government of indmmesio has extendes!
e vise-free facility ta 163 caunlries and lefritories.

aared ol aary i Eraveler bt than &
friee visa, After all o visi-free factity eliminstes one mors barrier stareling betweer o raveles and his
destmaticn, Indonesia, the largest archinelags i the world krawn foe its pristine beaches, lush trapical
forests and diverse culture, has recently extended A visa froe fadlity to no fower than 16% countries and
toritorias

o imsting e stirvat

The pelicy to grant visa-free faclity 19 2 much largsr nunber of courries and territories was made as part
al the gewernment's effarts t boost the country's econcery Ehiough tadrism, The government has
anmounced its aims to reach 20 million wisitors by 201 9. Presidentisl decree no, 21 of 2016, whach was
signod by fresident joko Widodo on March F this year, details the palicy's terms and condticns and
anloses the kst of colsntries

Vistors from enbsted 169 countries and temitodes, which ingude the United States and Australia, ane
recyirad 1o bave ther passports with minimum vasidity of si manche and & renurn Hices Lpon entry.
Mesnwhile, nationaks of Afghanistan, Cameroon, Guines, [stael. Liberia, hager, Nigeris, North Korea, Paki-
stan and Somala, sill need a viss approval fram e imemigration Office in Indenesi gior o ther tavel,
The wisa-free facility, which 15 granted for the purpose of lelsure of sounsm, famity, sodal, art and cutural,
RS AN AT VSIES, 15 VAl for up o 30 days, It 5 nan-

extendabie and non-convertible,
Entry and Departure Points

Thvra ara designated pairms ef antry and dopariire a6 well BLE visiiors nead not warry, a5, according o
the Indanssian Di of Imim L thare 366 LD 10 124 IMMERETION chackpoints compas-
N O 29 s ports fincluding Soekarmo-Heita, Tangsrang. 30 sRameters from Jakarta: Hatim Perdanaiu-
suimia, fakartar | Guesti Ngrah Rai_ Bk Juanda, Surabsyer Hang Nadio Bata: and Kisks Namt and Polo-
i Medan among athers), 36 harbars and 7 land barders. Vesitars may enter and depaet thraugh all of
thie lssed checkpoirts, The full i1, along with the list of countries, s availabie an the Dircdarat Genaral
af Immigration's website,

Indnesia fias come a |6ng way in granting free visa for shont visits, The government had presioush
granted vsa-free status to neighboring Southeast Auan counbes, such as Thailand, Malaysis, Sngapoe,
Brune| Darussalam, the Philippines, Cambodis, Lavs, Myanmar anil Vietnam, a3 well as territories and
countries, suth as Hong Kong, Chile, Maroeen, Fen and Ecuador, through presidertial decree no, 6 af
20015, Later kast wear, it amanded the policy with presdential decreo no. 104 of 2015, which added 75
ather countries eligibie for the wsa-free faoiity,

This section will provide an explanation of the full page
advertorial application using patterns, concerning size,

supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed on the upper right corner, beside the headline and

below the pattern.

ADVERTISEMENT

Wonderful Indenesia without a Visa

The government of frdenesio s extended
cr wisofree fucility ta 163 cauriries and derritories,

it Ly the bea i traveler bt than o

free vita, After all. avisa-free facdity eliminstes one more barvier starding Between a traveler and his
destmation. Indonesia, the largest anchipelags m the wordd knoman foe ibs pristine beachee, lush ropical
forosts and diverse culture, has recently extanded as visa froe faclity to o fower than 163 courtries and
torritorias

The pelicy 1o grant visa-free Taciity to 8 much @rgess number of countries and Leiitories was mate a5 part
af the government's effarts t boost the country's econcemy though tadrism, The government has
apnounced its aims to reach 20 millian visitors by 2019, Presidential decree na, 21 of 2016, which was
sigrad by President joko Widodo on March 2 thas year, details the palioy's terms and conditions and
ancloses the kst of countries

Niskors from enbsted 16% countries sad territores, which include the Unied States and Australia, are

required 1o have thse passperts with mirimerm vatidig of sb manghes and & renrm et upon entry.

Mesnwhile, nationals of Afghanistan Cameroon, Guines, [srael Liberia, Mager, Nigeria, North Korea, Paki-

stan and Soenalia, sill need a visa approval feom te imemigrasion Office in Indeaesia griot to their travel,

The wisa-free faclity, which |s granted for the purgiose ol lelsure of [ouAsm, famity, so<ial, art and susural,
L o raTsis WS IES, |5 vl for up o 30 days, It 15 nan-

estendabie 2 non-convertible,
EEntry and Departure Paints

Theaare dosignated poims of antry and depaura 2¢ well BLe visitors read not warry, a5, according m
whe Indanssian Dirsctarate Gararal of IMIERTAON. thars are up 1 124 immigraton chackpoints compos-
g of 39 srports fincluding Soekano-Haita, Tangssang. 30 Ghameters from akata: Halim Perdanat-
suma, fakartes | Gusts Ngurah Rai. Bol Juanda. Surabaya Hang Nadim. Batam; and Kusta Namu and Palo-
mia, Medan armang athers), 88 har bars and 7 larsd bartders. Visitars may snber aod depart thraugh ail of
the lised checkpots, The full s, aiong with the list of counries, 5 avallable an the Birearate General
at Immigration's websita,

Indiiesia Nas come @ lBng way In Sranting Iree visa for shor visits, The gowernment had previousty
granted visafres status Lo neighboring Southeast Asian countries, such as Thailand, Malaysia, Singapoee,
Brunei Darussalam, the Philippines, Cambodia, Lavs, Mysnimar anid Vietnarm, as well as territories and
countries, such as Hong Kong, Chile, Maroeoa, e and Ecusdor, through presidentisl decree ra, €% al
2015, Later Gst year, it amanded the policy with presdential decreo no. 104 of 2015, which added 75
ather countries eligible foe the vsa-free fanlity,
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Advertorial (Full Page) Device Specifications - (Article)

Size:
280mm x 375mm
a=0.05Y x 0.1X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

............................................................................................................................................................................................................................................... Color for Supergraphic:

ultural Wonders Modern Wonders

Natural Wonders

— —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

ADVERTISEMENT

Wonderful Indonesia without a Visa EitE

The government af Indonesta hos extended Ffﬁ
i wisafree focility to 159 countries ond territores. g S
—

Aside from the beawtiful and weciting destmations. naothing 1ifts the maoed of an awid traveler better than a;
e wli, Afler all, 4 visa-free Gciity eliminates ane more barrier sianding beteeen a taveler snd his
destinathan, Inclonesia, the largest archinplage in the warld known for it pristing baaches. lush tropical
farests and dhverse culiure, has recently exrended its visa-free faciity 1o nao fewer thar 165 countries and
Territories.

e palicy b grant visafree facility 10 & much Janges number of counties and territaries was made s parg
‘af the governments efforts to bogst the couriry's tagh tousism, T has :
annouaced s aims i reach 200 milion visioes by 219, Presidential decree no. 21 0F 2016, which was
Sigred by Presider |oks Widodia o March 2 this year, dstails the policy’s terrms and corditions and
Bnaioses fh st of countries.

skars I = wihich inchade she o Australia, are
recuired 1o howe their passports with minimum valdity of six morths and o return ticket upon entry,
Mearwhde, nationals of Afghanistan, Cameroon, Gusnea, Israel Libersa, Niger, Nigera, Narth Korea, Paki
atan and Somalia, sl need & visa spproval froen the irmenigration Ofice i Indsassla price to thiie tral,
The visa-Free faclity. which i granted for the purpase of lesure or tousism, family, social. art and cultural
governmental, ecliurational, Bisnass meariags and tranair eis, i uadd far up i 30 days, it i non-
sexterdalide and non-convertibie,

Entry and Departure Points

There ara designated paints of entry and departiee as well, B visiiors need not worry, a5, sccording o
the Imdonesian Directorate General of Imrmigration, there &e up to 124 Immigration checkpoints comgos-
ing of 2% airports (mckiding Soek; Haita, fram Jakarta; Hallm Perdanaki-
BUMa, akarty | Gusti Mgurah Ral B, Juanda, Surabeya; Hang Nadim, Batam; and Xudla Namu and Poie-
nia, dechan amang othersl 88 harbors and 7 fand borders, Visitars may enter and depart theaugh ai of
ihe listed checkpoines, The full lis, along with the llstof countries, (5 available on the Directorate Genseral
iafl Immigration’s website,

Indonesia Nas Come a ang way it GIantng free visa for short visits, The gowemement had greviously
granted visafree statis to neghboring Sattheast Asian countries, sich as Thailand, Malaysia, Singapare,
Brune Darussalam, the Philipgines, Camboia. Laos, Myarmar and Wetram, as well as territories and
comtries, sich &5 Horg Kong, Chle, Marodce, Peru and Exuador, threugh presidential decree no. 63 of
2015, Latar kst yoar, It ar pel h ra, 104 of 2015, which added 75
thar countres elighle for the vica-free faciy.

Sensory Wonders

C:12 M:90 Y:16 K:0

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

— —
C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0
R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156
#FFEDOO #EFT7E31 #6E509C

C:100 M:25 Y:0 K:0

Headline:
Signika Bold, 18pt

Sub Headline:
OpenSans lItalic, 12pt;
Leading 14pt

Body Copy:
OpenSans Regular, 10pt;
Leading 14pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EFTE31 #D5337C
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PRINT MEDIA APPLICATIONS Advertorial (Full Page)

Pada halamaniniakan diberikan penjelasan contoh aplikasi This section will provide an explanation of the full page
advertorial full page menggunakan foto, berhubungan advertorial application using images, concerning size,
dengan ukuran, supergraphic, grid, dan print layout. supergraphic, grid, and print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan In this variation, the promo icon and the QR code must be
di pojok kanan atas dan sejajar dengan headline. placed on the upper right corner and beside the headline.

AWEATEEMENT ADVERTISEMENT

Wenderful Indonesia without a Visa @ [ — Waonderful Indonesia without a Visa ] , Wonderful Indonesia without a Visa @
n o ; = -% 2 5 o = ;

[ Wnifoesh el

Entry and Daparturs Faints Bty and Depuaibere By
i padtiail e

‘wonderful ‘wonderful wonderful
mdonesia Ff mdonesia F4 mdonesia 4
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Advertorial (Full Page) Device Specifications - (Images)

Size:
280mm x 375mm
a=0.05Y x 0.1X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25Y:0 K:0
R:0 G:134 B:205

C:63 M:0Y:100 K:0
R:108 G:181 B:45
#0085CD #6CB42C

Wonderful Indonesia without a Visa
e vt of v e o estended
o 16 ; ;

emide e the Besettil #nge3COTg destingents, notng i
v ned ef g0 and Crarwelns o Uiae 3 i v &1 o

v
irasler ol fim essnrtion. oy ihe rgeat arch peiagn in
bty

Thew y ol ey vl wan well, fut

i
ORI P N Wy, L Ao g 3 4 Incnnesian

w00 13
gretiating

N preprity Nadbty s
S v 10 Eantrves anes i tane,

. Fangetang. .
Frlarishurmun kot Daiss grah R, St huinc,
! ardim. sy Palori

o
R e ]

Pedirt e a8 harbiors s 7 e fenters. Vistoes
I e ) it et sk of i Ui e T

s BT 00w The i of ChINPieR s aaifanie on the
ry 201 P 1 0T BE Wk s signed by i bk,

ik pa,
e s FoAA: o snurerier.

ik,

sl

PasSpOT: W miTm T wildty of S nons and 4 renam
L o nry, MEATWUE RaLINRIS 0T Afghinati,

o o, Chiba, i, L, Nigir, Mgt s, MU b

Malapaia, Sivgumearis, Bronsel Carusialass, the Flalypines

Caribodu. Lo Wyanrar and Wietrap, as wed as terrices s
4 25 Ho Fng, T, Morocc Fesl i Ecuddon.

LEweugl! e decroe . 1 OF 3015, Latas kit v

iryemagrimion DMce In duresi orie 10iher Toves, Thee wsaiee
Sy, whinis granted: o the purpose of e of .

ity rectiegs ane trarsit vt b vabet frt i o0 30 g
5 o -esteraiabie andt nonCreveTIR

tacren i 04 0F 215
which adde 75 sther coamnes ekpitle fr the vas eetackly,

Nonders

C:12 M:90 Y:16 K:0
R:214 G:52 B:124
#D5337C

C:68 M:75 Y:0 K:0
R:110 G:80 B:156
#6E509C

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

— —
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31 #6E509C

C:68 M:75 Y:0 K:0
R:110 G:80 B:156

—
C:100 M:25 Y:0 K:0

R:0 G:134 B:205
#0085CD

C:0 M:60 Y:85 K:0
R:240 G:126 B:49

Headline:
Signika Bold, 18pt

Sub Headline:
OpenSans lItalic, 12pt;
Leading 14pt

Body Copy:
OpenSans Regular, 10pt;
Leading 14pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Color for Supergraphic:

Adventurous Wonders

—
C:12 M:90 Y:16 K:0

R:214 G:52 B:124
#D5337C
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PRINT MEDIA APPLICATIONS

Advertorial (Full Page)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi advertorial full page menggunakan pattern dan
foto, berhubungan dengan ukuran, supergraphic, grid, dan
print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di pojok kanan atas, sejajar dengan headline dan di bawah
pattern.

This section will provide an explanation of the full page
advertorial application using patterns and images,
concerning size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed on the upper right corner, beside the headline and
below the pattern.

AGVERTISEMENT

R R ORREORE

9,

RS

% T D L U T T )

AVERTIEEMENT

Wonderful Indonesia without a Visa

The gavermment of ndsnesio bas extended
 (ociNTy 20 165 coumries and territories

ey and Dspastura Poings

sigrune poirs o en

AVERTIBERENT

Wonderful Indonesia without a Visa
The gavernmemt cf incmesia hos exdended [REl
Ve e I £ T6S CoLTrAeE and ferTitaries. = N

Enbry amd Bepariure Palats.
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Advertorial (Full Page) Device Specifications - (Images + Without Logo)

Size:
280mm x 375mm
a=0.05Y x 0.1X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Headline:
Signika Bold, 18pt

Sub Headline:
OpenSans lItalic, 12pt;
Leading 14pt

Wonderful Indonesia without a Visa
The gavernment of indonesia bhas extended

e i nathing.
A3 the moad of an mis traveler better than 4 free visa
After mk. 8 visa Ere fachty eimmstes one more bamer
done

Fistine

eachie, ush tgial i

e ndoneson

s
AN EATANGN B isa- 10 fackit T0 NG e ran S50
eaatrtrien ared bareifor e

af v Ut T
alZh

Tangarang, ]
Halm Pataraksima, akarts; | Gaints Nureh il B3

iThe pedicy t2 g ¥ number  puareda, Surasay Hang Nackm, Eatarr; and Kuala Hami
ot cotariries and tRimbones was made a5 part of the- and Aolonis, Medan smeng othersy 38 harbors and T land.
L 2 Rarcars. Y ‘the
s iy The ful =t slong wek the [t of eoun-

- 1rach, sitors by 2619, Presidenii

21 0 2016, whih was signeel By Presint ko Widsecon
Macii 2 thisytar, desails the pobicys bermm and conditians.
S ek g U 0 o i

. which

i

" " i 7 T
stz The govermmen had previausty granbed via e
A Southemest

itheir paszpretswith minemim ssligty of st menths s 3

oty et upor ey, Mewrrwbile, ratienat of Afghar
ity Canmantan, Guine, sean |, L Ewria, Negar, bigeia, Morth
Kores, Pakistan ord Sornake, stil resd b vise approead fiomn
i i o thar traved. Thi

such as
Thailand, Madsysia. Sngapore, Brunel Derussalne, the

#hil preres, Camisoi, Lans. Mysnemar sod Vst s el
8 Jevritori andd comnite s, 00 a8 Hong Kaog, Chd,
Morecon. P s s o, I ough presdenial gg e ne.
A 205, Leker laa yed, 4 aenending the pubicy with
restdontal deoree no 104 of 2015 which addod 75 athet

ietsafroe faniloy T
‘0 tourim, famidy, social, art and cutural, govemimennal.
irciucmiioraal Brunimesy meetings s irmnsd b, el for
up 0 3¢ days. i nom-astend able aned nonconwertivhe.

Wi, i ivaidatie oo Hhe Eipectoriate Crereral af iermigrations
Dite.

X =280mm

Body Copy:
OpenSans Regular, 10pt;
Leading 14pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colours that
adheres to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders

Adventurous Wonders

— —
C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

C:12 M:90 Y:16 K:0

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

C:0 M:60 Y:85 K:0

C:68 M:75 Y:0 K:0
R:240 G:126 B:49 R:110 G:80 B:156
#EF7E31 #6E509C

C:100 M:25 Y:0 K:0

—
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EFTE31 #D5337C

Copyright 2017



PRINT MEDIA APPLICATIONS

Advertorial (Square Columns)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi advertorial square columns menggunakan foto,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di pojok kanan atas dan sejajar dengan headline.

This section will provide an explanation of the square
columns advertorial application using images, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed on the upper right corner and beside the headline.

AOVERTISENENT

Wonderful Indonesia without a Visa

i punilssin o dhe et

wonderful
mndonesiax

ACVERTISERENT

Wonderful Indonesia without a Visa

wonderful
mndonesia -

AOVERTISENENT

Wonderful Indonesia without a Visa

e

caurtrien. in punilssin o dhe Grectmats Gl of mmeraticn’s weisse

Ertry mnif Departuns Pointy

Thts e e gratid posnes o arvry de

wonderful
mndonesia
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Advertorial (Square Columns) Device Specifications - (Images)

Size:
267mm x 261mm
a = 0.05Y x 0.05X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

ADVERTIEEMENT

Wonderful Indonesia without a Visa

The governiment of indomesio has extended
@ visa-free faciiity to 169 countries and territaries,

e —
frem the. keaurdul avd. rthingUfts tha Auntriss, i af webslte,

imood of an avid traveler better than & free viza, After all, 2 visa-

Free facility eliminates che more barrier ding & darvesia hos eomie a long way in grarting free visa for shartvisizs. The

trawelor and hiz dessination. Indanesia, the largast archipaiaga In
the warld knawn for its pristine beaches, lush tropical Farests and
diverse culture, has recently axtended s visa free Facilky to no
fawsr than 169 cauntries and tarritarles.

The pelicy to grant Wea-free facility to a much larger number of
rauntries and tarritories was made 54 part of the govamment's
‘affeurts o booct the country’s aconamy through taurism: The
gnmrmment has announced its aims to reach 20 milllon visitors by
2019, Presdental decrea ro, 21 of 2015 which was signed by
President joka Widadn on March 2 this year, details the patcy's
tarms and conditions and encloses the st of countries.

Misitors from enlisted 169 countries and territaries, which include
he Lintted States and Australia, are required ta have their pass:
parts with minirmum vakdity of six manths and a return ticket upon
ntry. Maanwhile. nationals of Afghanistan, Camercan, Guines
srael. Liberia, Miger, Migeria, North Korea, Pakistan and Somala,
il need & visa approval foarm the Immigratios Office in Indanesia
prior to their travel. The visa-free faality, which is granted for the
‘puurpess of lelsurs or tourism, family, social, art and culbaral,
Bovernmental, eduecational business meetings and transit visits, s
walid far up fo 30 days, it is non-extendable and non-corvertible,

Entry and Departure Points

There are designated points of entry and departura as well, But
wsitars need rot weery, a3, sccording to the Indonesian Directarate
General of imrmigration, there are up to 124 Immigration check-
paints composing of 2§ airports (including Soekarno: Hatta,
Tangarang, 30 from Jakarta; Halim Per suma,
akarta: | Gust Ngurah Ral, Balt Juanda, Surabaya: Hang Nadim,
Batam; and Kuala Namu and Polaniz, Madan among others), 88
harbors and 7 land bordars. Visitors may enter and depart thraugh

governmant had previausly granted visa-frae status to neghbonng Southeast
Agian countries, such as Thailand, Malaysia, Singapore, Brine Darussalam,
the Philippines, Cambedia, Laes, Myanmar and Vietrarn, as well as tarritories
and countrias, such as Hang Kong, Chila, Maraces, Feru and Ecuadar, thradgh
prosidential decroe no. 69 of 201 5. Latar last year, it amended the policy with
presidential decree no. 104 of 2015 which added 75 other countries eligible

far the visafree faclity,

il of therlistad checkpoints: The full kst alongnith the fist of

Headline:
Signika Bold, 18pt

Sub Headline:
OpenSans lItalic, 12pt;
Leading 14pt

Body Copy:
OpenSans Regular, 10pt;
Leading 14pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

............................................................................................................................................................................................................................................... Color for Supergraphic:

C:100 M:25Y:0 K:0

C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

C:12 M:90 Y:16 K:0

—
C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0
R:110 G:80 B:156 R:255 G:237 B:0
#6E509C #FFEDOO

Cultural Wonders

C:0 M:60 Y:85 K:0
R:240 G:126 B:49
#EFTE31

Modern Wonders

— —
C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0
R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EFTE31 #D5337C
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PRINT MEDIA APPLICATIONS

ADVERTIEEMENT

Wonderful Indonesia without a Visa

The gosmment of ndermesic s extender
@ Winfree foriliy fo 167 countres and seriaries.

o 3016, whith wam 1grred by Prarient
v e T PR oG 9l EEnSEH
i e i e

bt frim ecshacedd {3 coiirer ey and lersiaries, whids ki the
e Shmes a0 ATk, ane eul g b v e Ossi00NS et
enimum iy o sl mosthsanda resem ok

The s e agi, ek m*orv-m-'ws: o g ar

- 1 et . e L et
Eusrveas el and trarak .‘\mm-x.u..mn« i
e sseetable dnil reconmnti

Entiy dsel Degarnue Paines

. o wrwey o Butuastors
ree ot worry. 35, acvardieg
Fmmigrarion, chere e up

I jokarta; Halim Parclarabuiuima, Jakarta | it gir R, Bk

T ane dopart g 41 of o ksted hegpois Tha hukist,

‘g wah ove lst of courtries i avaiasle an th Dimcians Genel of
treragraturs mesats.

e Fney ansd o ioe, st Rng iy, Cale, Noroess, Peeu ans
Ecuaker. thraugh presoantial docss no. 64 of 115, Laer s year, 1
aariued th pokcy with presdarelal decivs no 10401 3315 which astbad
vt Condrirus WL Sor th v feciy.

Advertorial (Square Columns)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi advertorial square columns menggunakan pattern
dan foto, berhubungan dengan ukuran, supergraphic, grid,
dan print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di pojok kanan atas, sejajar dengan headline dan di bawah
pattern.

Yo /\;/ q ’\1, ‘\V\ u/q/\;/q/\q,'w
LA Tl T T R e Sl b e Sl e

ATUERTISEMENT
Wonderful Indonesia without a Visa

erddert
o tevriiores.

The geovernment of (mddrres hos
o vir-free focilte to 163 countrs

ot gt o e i ks e LA, horg
1 it Diwebior e Cowd! of

Pl e ————— . o poco
kg, taigh prruamilal decres a2, 63

Entry sl Daparturs Pairey

Gl Kgurah Fal Bak:
ane) Fuska MU B Prioni

Thandkarses vikars nay

This section will provide an explanation of the square
column advertorial application using patterns and images,
concerning size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed on the upper right corner, beside the headline and

below the pattern.

ADVEATISEWENT

Wonderful Indonesia without a Visa

The poverrenant of Indonrsia Ao extended
a visi-free fociity £ 369 countries an ierearies

Aside fram the Beauteul snd secking destinatians, nothing
lifts sard of At avid traveler [etter than & free vsa
awisa fres facility efiminates ane mare barrier
xanding batween a traveles snd his destnation. Indonesia,
e largest archpdagn in the waikd komn o s pritine
Beaches, s iogeeal farests and divirss ctine, has
recenthy excended its visafres faclity 1o na fewer than 169
countries dnd terrtoris,

The ey 11 rant vivalrie Tuilitg L o it farger pambee
of cauntries and territories was made a5 pare of the
EovernmEnts elfarts 10 bacst e CourtTy's seonceny
tatough taursm. The gaverneent his snncenced itz aims fo
rgach 2 millon visitars By 201 % Presidancil decres no, 21
o 016, wivich wos signed by President jodo Widads on
Béae o F this year, cletails {he pakiy's berms and conditicrs.
and endases the kst of countries

wistars from eitsied 169 courires i errones, st
inchucly the Urited States and Austraia, are 1o
ther passports with minimum validity of six months and &
vabin tkkes upon eniry, Mearwhile, natanats of Alghani-
shan, Tanmes oo

Karea, Pakisian ang Samalia, still need a visa approval fram
i trnmigration Effice in indonesia priar bo ther travel The
Wi Tagifiny, wivch i granced for the purpose ol Sesurs
e bt e, Tirmily, Social, ot wid cuural, govemenents,
eckcational, Business mestngs ard transit visits, |5 vaild for
w2 #9030 dir, 11 by an-extendable s nan-coms bl

Entry and Departurs Points

Thene are designatest paints al entry and deparhere as wed.
DLt iitaers eed TOE WaiTy, a2, SLEonfing 19 1he Indoesian
Dertoets General of imamigmbon, there are up o 124
enmposing of 25 alp oty
including Soek; Hatza, Tangerang.

Jakarta; Halim Perdanakbusuma, fakaes | Gusl Ngurin Rai
Ball; sl Surabaya; Hang Nackm, Betams and Kl
Naru sl Pal Pwdan 1w b, 88 Farbon ]
land Borders. Visitors may enter and depart thwough af of
thes fistect checkpyeints, The fill s, alte with the list of
tountries, & avmlable on the Grectorate General of
Imimigration's websm

Ivifersesia P come @ lang way in granting Fes Waa for
short visits, The gevermment had prevously gramed vae
i StatLis o AEhboNng SOUTTeIEt ATian counmres, suth
5 Thastanc, Maliysis, Singapane, e Canissatan, ihe

Muracca, Peru and Exuader, through presidant
6800 2015, Later last year, it smened the policy
idenmial decres e, 104 of 2015, which added 75 othar fou-
niries afgible for the wiza free fackiy

198

Brand and Design Application Guidelines




Advertorial (Square Columns) Device Specifications - (Images + Without Logo, Article)

Size:
267mm x 261mm
a = 0.05Y x 0.05X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Headline:
Signika Bold, 18pt

Sub Headline:
OpenSans Italic, 12pt;
Leading 14pt

............................................................................................................................................................................................................................................... Color for Supergraphic:

Cultural Wonders

—

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

AOVERTISEMENT

Wonderful Indonesia without a Visa

The governmentof indonesio has extended
o visa-free faciiity to 159 countries ond ferritaries.

5

N

Aalebe fram 1 Beautiul and sxeiting eestinations, acthing lifts the
‘moad af an avid traveler bettar than a frae visa. After all, a visa-fras
Facility sliminates one mare barries standing betwaen a travaler and his
estination. Indanasi, tha largest archipaiagn in the workd known for
15 pristi lush trapical forests and diverse cultune, has
ecently extended its visa-free facility to no fesver than 169 countries
and territoces.

The palicy ta grant visa-free faclity to @ much larger number of coun-
fries and termtories was mada a5 part of the gavernmant's effarts to
BowsL Uhe caurirys A Lhralgh Geurism, £ has
announced L5 Srs (o resch 20 million visioes b)‘m‘s. Presidential
decrem no, 21 of 2018, which wes signesd by Fresident oo Wicods on
March 3 Uvis year, delas the policy's Larms and conddions and
Jncloies he st af couniriss.

Mistvars from anlisted 163 countries and terribarids, which indhuda the
LUnited States and Ausiralia, are requived & have their passports wih
minimum validity of six manthe and a refurn Ticket Lpan eniry. Mean
‘while, nationals of Afghanistan, Camenoon, Guinea, srasl, Liberia,
Higer, Nigeta Monh Korea, Paklstan and Somalia. still need & visa
approval from the Immigration Office 7 Indaneska prior L their travel,
Tha wsa-free facility, which 5 grantsd $ar (ha purpase of Ieisung ar
aur s, family, social, ant and cultural, goeernmaental, sducational,
business meelngs ard transit visits, is valid for up bo 30 days. iz
ran-axtendatile and non-convertible

Entry and Departure Paints

Thera are designated points of entry and depariure as well But visiors
need not worry, &%, according ta the indonesian Directarate General of
Immigraticn, there are up 1o 124 Immigration checkpaints sompasing
‘of 22 sirpornts (incuding Soekarna-Hatla, Tangerang, 30 kilometers
feomn jakarts, Hatim Perdanakuswema, jskarta; | Gusti Mgurah Ral, Baki;
uanca, Susabaya; Hang Naciin, Batam; ard Kuala Marmu and Polgnia
Medan armany othes ), 68 harbers and 7 land borders, Wisitors may
‘anter and h al of tha ints. The full list,

along with the llst of countries, s avaladte on the Directorate General of
ITITEETatans wesiE:

MENasia KI5 COMe @ KNG WAy I RrINtINg trag vis for sher visits. The
i pr ' B L

&
eazt Azian countries. suzh as Thakand, Malayziz, Singapore, Brunes Darus-
salam, Lhe Phalipones, Cambodia, Laos, Myanmar and Vietnam, as well as
Teeriiories and couniries, such as Hong Kong. Chile, Moraten, Peru snd
Ecuador, through presidential decres no. 6% of 2015, Later last year, &
amended the policywith presidential decree no. 104 of 2095, which added
75 pihar countries eligible for the visa-free fadlity.

C:12 M:90 Y:16 K:0

—
C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0
R:110 G:80 B:156 R:255 G:237 B:0
#6E509C #FFEDOO

— —
C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0
R:240 G:126 B:49 R:110 G:80 B:156
#EF7E31 #6E509C

Modern Wonders

C:100 M:25 Y:0 K:0

Body Copy:
OpenSans Regular, 10pt;
Leading 14pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EFTE31 #D5337C
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PRINT MEDIA APPLICATIONS

Advertorial (Spread)

Pada halamaniniakan diberikan penjelasan contoh aplikasi
advertorial spread menggunakan foto, berhubungan
dengan ukuran, supergraphic, grid, dan print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan

This section will provide an explanation of the spread
advertorial application using images, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be

di pojok kanan atas dan sejajar dengan headline. placed on the upper right corner and beside the headline.

ADVERTISEMENT @ EHEEE) & wnaemin MOVERTISEMENT @ [OF B vwmnn
B kit [ ——

i % o Sraneel i o Grarined
Wonderful Indonesia without a Visa = Apes—_—-—— Wonderful Indonesia without a Visa =7 Fet——

Th paverrment af indanesia fras exkmoed

0 vs-free fosiy

The gaverrmient af indoresia has eximeed
0 vsT-ree faciy 10 169 caLIvies and erriories,

erasizants campoeng < 10 Thislin, Malaysa Srgape, Brunm iy grarind i free s b
Pa P

e Fippres Canbodls, Lacs

Husaln Harras v

by withpreseential decree ro. 104-of 2075,
wibeh acderd 75 oohes counies eigne fur the

i frme daciliy

saning b o trmanier a1l by Sesnatian Ao crrere

. 15 vl o) the
Igras et s Toes faciiin

e sk, 1hi B g i T i

Nty and Dapartuns Points
exterded it s

o b cama s lngway in grankngfoe
63 coustries s iy

Theen am desgrased posna of ariry and 3
ahars v, Tre poveramen had

Stisi i voel. Wil 67 vl el iy
a5, dccondng to.fhe Wndoneskan irecmnee
Gereral of Imimigration, hene areup to 124

The pakcy b g

tha palinyt thoma andanndtions andt
ettt ol o,

um wa by 0 Sl mening
STy, Mt st

wonderful wonderful ,
mdonesia mdonesia
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Advertorial (Spread) Device Specifications - (Images)

Size:
420mm x 297mm
a=0.05Yx0.1X

»

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Headline:
Signika Bold, 18pt

Natural Wonders

C:100 M:25Y:0 K:0
R:0 G:134 B:205

BOVERTISEMENT

side from the boautiful snd eicking

Wonderful Indenesia without a Uisa

Tha gavernment of indanesr hos extended
0 wiso-free facility to 163 cowmiries and territones.

the purpase of keisure or taurism family, zocil;

ncening s the fan avid
trawslor battar than 3 froe vea Afr al, 3
Msa-frew faciity ol iminates one more barrier
stancing bstween a traveler and his destination.
Indonasia, the langest ant hipalago In the world

I, gowernmertal, educatianal
Exsinoss mostings and transe wsits. s vakd for
up to 30 days. It & nonextendable and

e coevartible.

Smomw for It pristing beackes.
lorests andl diverse (umure, has regently
senterded R vise-free facifty 1o no lever than
169 countries ard termiaries.

e by togrant vsa-free facikey bo s much
ger number of

Mmasde 24 part of the goverTorens $Tos 1o

ot the vountiy™s ecanary through eudsm,

Trwts govurnmart Rt anncunced it sims o

ey 30310

decres no, 21 of 2016, which was sgred by

President |oka Widoda an Mareh 2 this year.

degails the policy's terme and condrions and

Encioses the st of countries.

Wistors from enlsted 163 couniries and.
mrritarkes, which Induck: the United Statas and
Humzralia, are roquired 1o have thelr passports
with minmum vty of sin menths and 3
FepUrn tickat UpOn anbry, MpaTRriE, nasionals
Bl Atghanistan, Camesoo, allia, eranl,
Liberia, Niger, Migera, Narth Kores, Pakostarn
nd Samalia, 36l need a visa approval from the
dmmigration Office In Indesnesia proe to thelr
frawal. The ulka-froo faciicy, which k gransed far

Entry

Therw are desigrsted points of entry and
clepasiture & wel, BUT wsiton need not werry,
as. ﬂlmbﬂ the indonesian Directcrabe.
Ganeral of immigracon, there are up e 1

rermigration checkpeirts composing of 28
filoorts jrecluding Sokarne-Harts, Tangoemang,
30 kiomeners from jakarta: Hakm
Prdiruabu suma. bakana: | Guistl Ngurah Ral. Bab
s, Surahaya; Hang Madim Batang and
Kuussta Mamm arvd Poionia, Medan among cthers),
14 harbors. and 7 land borders, Vistars may
ener and deoar thiough dl of the listsd
gheckpints, The ful list, aleng with the list af
Counies, is swalisble on the Dreciorate General
of Immagration’s website.

ke sha Hars Corme & long way In granting free
tha far short whis. The gaverrment hadl

previncisly granted vian frin ststus to

peighbanng Southeast Asien cowniries. such an

£ @ it pre:
@‘ % 0 roresiara)
y R
=2 P

Thsland, Malaysia. Singagone, Brunei
Duruszalam. the: Fhilippines, Cambodia, Laos,
Adyarimar ard Vieenam, as well 3 emitories and
counries, such as Hong fang Chike, Morocea,
P and Eeuador. theough presidantial dacros
n, 59 of 215 Lator st pear, it amen ded the
pokicy with presidential decree no, 104 of 2015,
which ackdid 75 aeher Counviries eigile for the
visa-frae fauility.

0.25X

wonderful
mndonesia

C:63 M:0Y:100 K:0
R:108 G:181 B:45
#0085CD #6CB42C

C:12 M:90 Y:16 K:0
R:214 G:52 B:124

X=210mm

Nonders

C:68 M:75 Y:0 K:0
R:110 G:80 B:156

R:255 G:237 B:0

#6E509C #FFEDOO

Cultural Wonders

C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0
R:240 G:126 B:49

#EF7E31 #6E509C

ern Wonders

C:68 M:75 Y:0 K:0
R:110 G:80 B:156

—
C:100 M:25 Y:0 K:0

R:0 G:134 B:205
#0085CD

C:0 M:60 Y:85 K:0
R:240 G:126 B:49
#EFTE31 #D5337C

Sub Headline:
OpenSans lItalic, 12pt;
Leading 14pt

Body Copy:
OpenSans Regular, 10pt;
Leading 14pt

Image Caption:
OpenSans SemiBold, 7pt;
Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Color for Supergraphic:

Adventurous Wonders

C:12 M:90 Y:16 K:0
R:214 G:52 B:124
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PRINT MEDIA APPLICATIONS

Advertorial (Spread)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi advertorial spread menggunakan pattern dan foto,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di pojok kanan atas, sejajar dengan headline dan di bawah
pattern.

This section will provide an explanation of the spread
advertorial application using patterns and images,
concerning size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed on the upper right corner, beside the headline and
below the pattern.

ADVERTISEMENT

Wonderful Indonesia without a Visa

The gavernm

wrerenged
5 i TS

ADVERTISEMENT

Wonderful Indonesia without a Visa

\:‘-:-:7 @ viofree foofity o 163 ooan

T e R T S
Al e

thrsugh prastoaldesies no b2 of

i e 1, 04 a0 201, miich s
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Advertorial (Spread) Device Specifications - (Images + Without Logo)

Size:
420mm x 297mm
a=0.05Y x 0.1X

“Agde from the beauting ard excinng
idestinaniuns, nathing lins the moad of an avd
traveier better than o free visa, After all o
wita-free faciity efiminates ooe more barrer
santing atraale and

Ircianesia, the lrgest archipelago b the warki
known for its peistine Deaches, ush Tropical
Forwsts aned dynrse ulties, has recendy
‘outarcieed Its wica-Hrsa Eaciiny 1 e fevwor than
165 countries and territories,

Tha policy to grant visafres Backity 102 much
e number-af couniries and veiribores was
imade as part of the government's efforts to

oSl Ehe Crurniry's seenafmy through touriss,

business mestngs and Lrarsk sisits, s
vl For cip 1o 30 days itis
non-meendabie and ron-convertibie.

Ertry and Daparturs Foints

There are designated paints of entry and
deperture s well Butvistars nesd not
WRTY, 35, ACCONCing T 1he Indanesian
DHrectonate Ganaal of i igratien, o ane:
araup o 124 immigratice chackpaints
rompasing of 29 srports mdudng
Soskama-Hati, Tangerang. 30
kSometers from jakarta; Habm
Perdarakuzuma, jakaria:| Gustl Ngurah

Body Copy:
OpenSans Regular, 10pt;
Leading 14pt

Wonderful Indonesia without a Visa ClictE Image Caption:
it of Indomesio has extended FREE. : X
iavisa-ree facilty t 163 countriss and srréories, =T OpenSans SemiBold, 7pt;

Leading 8pt

Website and Social
Media:
OpenSans Regular, 7pt

Image:
Always use images that
adhere to the images style.

N E;Whanm.d'&”mi"ﬁﬁﬂﬂ:ﬁ.. R 4k . Srsio: ang i Please refer to the rules
; Ty an A 8 . .
PO AN s N e amang s, 3 s act in Images on Thematic

Contoh layout di tampilan majalah
atau koran

Layout example on a magazine or
a newspaper display

trme and eondtians and
encicses the list of courries.

Misitors from enftsted 169 courtries and
verTitowies, which inchkude the United States ard
Aarstralin, are required o have ther parsports
ach minirmar alidiny of ik monghs. and a
‘retun ticket upen entry. Mearwhile, nabicnak af
wighanissan, Cameroor, Guinea, fsael Liberis,
PRI, NERETA. NOATH Koreal Fakestan and

land beeckers. Yismars may eneer and
hepart chroigh all of e sted
checkpaints, The full lst, along with the
Iist of cowsrzries, is available on the
Direqrorate Géneal of Inmigrations
wetsite.

Indanesla has corme a lorg way
Eranting e visa foe shor veits, The
Bowmmant had pravausly granced
vesofree slatus tarsighbaring Sautheast

Wonders section.

Pattern:
Always use patterns that
adhere to the patterns

Logo Lockup: fﬁﬁﬁ%ﬁ%m fab bt Bt style. Please refer to the
Wonderful Indonesia rw purpose of Wit o ouri Sy, rocl 8 e e Aoy rules in Patterns Usage
Primary Logo section.
Headline: | | | | | | | Supergraphic:
Signika Bold, 18pt X=210mm X=210mm Always use colors that
adhere to the thematic
Sub Headline: wonders. Please refer to
OpenSans lItalic, 12pt; the rules in Supergraphic
Leading 14pt Usage section.
............................................................................................................................................................................................................................................... Color for Supergraphic;
Natural Wonders Sensory Wonders Cultural Wonders Modern Wonders Adventurous Wonders
— — — — — — — — —
C:100 M:25 Y:0 K:0 C:63 M:0 Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Brochure (Trifolded)

Pada halaman ini akan diberikan penjelasan contoh aplikasi
brosur trifolded menggunakan satu foto, berhubungan
dengan ukuran, supergraphic, grid, dan print layout.

Pada variasi ini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial, berada di dalam
kotak dan tepat di bawah informasi kontak kedutaan.

Logo dan informasi KBRI harus selalu berada di dalam kotak
transparan untuk menghindari tabrakan dengan foto, opacity
kotak harus dijaga pada angka 80% kebawah.

This section will provide an explanation of the trifolded
brochure application using a single image, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information, inside the
box and right below the ambassador’s contact information.

The KBRI information should always be inside the transparent
box to prevent collision with the image, the opacity of the box
should be kept at and below 80%.

Lesvwen Ipaim « Inderesia

vy

Arniads de s bl dindceiniedT 44
rvn Cartastown - TH18Pars

Lorem ipsum dolor sit amet

Larern lpsum is simply dummy text of
the printing and trpesetting indusiry.

wonderful
mdonesia
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Brochure (Trifolded) Device Specifications - (1 Image)

Size:
148mm x 210mm
a=0.05Yx0.1X

Logo Lockup:

Wonderful Indonesia Primary
Logo. The KBRI Logo cannot
be placed directly above the
image, a transparent box field
should always be provided
beforehand.

Headline:
Signika Regular, 25pt

g Main Image Caption:
OpenSans  SemiBold, 10pt;

Akasnnie e ——)
_rm-n»;ﬁnu'

Eﬁga:ﬁgg . Leading 12pt

e Website and Social Media:

g?mm: OpenSans Regular, 6pt
Image:

Always use images that adhere
to the images style. Please
refer to the rules in Images on
Thematic Wonders section.

X =148mm X=148mm
Supergraphic:
Always use colors that adhere
to the thematic wonders.
Please refer to the rules in
Supergraphic Usage section.

Cultural Wonders Moderr nders Adventurous Wor

— — — — — — — — — —
C:100 M:25 Y:0 K:0 C:63 M:0 Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Brochure (Trifolded)

Pada halaman ini akan diberikan penjelasan contoh aplikasi
brosur trifolded menggunakan beberapa foto, berhubungan
dengan ukuran, supergraphic, grid, dan print layout.

Pada variasi ini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial, berada di antara
headlines, sejajar dengan body copy dan logo.

This section will provide an explanation of the trifolded
brochure application using multiple images, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must
be placed beside the URL and social media information,
between headlines, aligned with the body copy and the logo.

Lorem ipsum dolor sit amet

Lowem ipsum dolor sit ames. consectetar sdipiscng elr, sed do siusaned tempor ind ididunt ut labore et
doloee magra 1 ad] i wensam, guis noetrud exercitaton ullam oo labors nisi e

B ndomsiiiral W @t Ge indoauiia vl

wonderful
mndonesia 8

Lorem ipsum dolor
sit amet
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Brochure (Trifolded) Device Specifications - (3 Images)

Lorem ipsum dolor sit amet

wonderful
ndonesix

Lorem ipsum dolor
sit amet

Rz Sy by iy e of
“Mhe ORI ind Hypeaetiing Inuduistry

X=148mm

Size:
148mm x 210mm
a =0.05Yx0.1X

Logo Lockup:

Wonderful Indonesia Primary
Logo. The KBRI Logo cannot
be placed directly above the
image, a transparent box field
should always be provided
beforehand.

Headline:
Signika Regular, 25pt

Main Image Caption:
OpenSans  SemiBold, 10pt;
Leading 12pt

Website and Social Media:
OpenSans Regular, 6pt

Image:

Always use images that adhere
to the images style. Please
refer to the rules in Images on
Thematic Wonders section.

Supergraphic:

Always use colors that adhere
to the thematic wonders.
Please refer to the rules in
Supergraphic Usage section.

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders 0 onders Cultural Wonders Modern nders Adventurous Wonders

— — — — — — — — — —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Brochure (Half Folded)

Pada halamaniniakan diberikan penjelasan contoh aplikasi
brosur half folded menggunakan satu foto, berhubungan
dengan ukuran, supergraphic, grid, dan print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
disebelahinformasi URL dan media sosial, berada didalam
kotak dan tepat di bawah informasi kontak kedutaan.

Logo dan informasi KBRI harus selalu berada di dalam
kotak transparan untuk menghindari tabrakan dengan
foto, opacity kotak harus dijaga pada angka 80% kebawah.

This section will provide an explanation of the half folded
brochure application using a single image, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information, inside the
box and right below the ambassador’s contact information.

The KBRI information should always be inside the transparent
box to prevent collision with the image, the opacity of the box
should be kept at and below 80%.

Lorem ipsum dolor sit amet

wonderful
mdonesia 4.

Liseum fjesumn i shmgily dumeny
IFae i A et g

‘wonderful
wndonesia
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Brochure (Half Folded) Device Specifications - (1 Image)

0.25X

Lorem ipsum dolor sit amet

AT |ty oAbl ey de it of
i il 300 fysiessfilag idusiey,

onderful

mdms@*’

Cultural Wonders

Natural Wonde

C:100 M:25Y:0 K:0
R:0 G:134 B:205
#0085CD

X =148mm

rs

C:63 M:0 Y:100 K:0
R:108 G:181 B:45
#6CB42C

X =148mm

C:68 M:75 Y:0 K:0
R:110 G:80 B:156
#6E509C

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

C:12 M:90 Y:16 K:0
R:214 G:52 B:124
#D5337C

C:0M

:60 Y:85 K:0
R:240 G:126 B:49

Modern

C:68 M:75 Y:0 K:0
R:110 G:80 B:156

#EF7E31 #6E509C

Size:
148mm x 210mm
a=0.05Yx0.1X

Logo Lockup:
Wonderful Indonesia
Primary Logo

The KBRI Logo cannot be
placed directly above the
image, a transparent box
field should always be
provided beforehand.

Headline:
Signika Regular, 25pt

C:100 M:25 Y:0 K:0
R:0 G:134 B:205
#0085CD

C:0 M:60 Y:85 K:0
R:240 G:126 B:49
#EF7E31

Image Caption:
OpenSans SemiBold, 7pt;
Leading 12pt

Website and Social
Media:
OpenSans Regular, 6pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

C:12 M:90 Y:16 K:0
R:214 G:52 B:124
#D5337C

Color for Supergraphic:

Copyright 2017
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PRINT MEDIA APPLICATIONS

Brochure (Half Folded)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi brosur half folded menggunakan beberapa foto,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasi ini, ikon promosi dan QR code harus
diletakkan di sebelah informasi URL dan media sosial
dan penempatannya dipisahkan di pojok kiri bawah area
punggung brosur.

This section will provide an explanation of the half folded
brochure application using multiple images, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information and
the placement is separated to the lower left corner of the
brochure’s back cover.

Lorem ipsum dolor

sit amet
Larem Ipsum is simpdy dusmimiy text of ‘wonderful
the grinting and typezetting industry, mdonesia
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Brochure (Half Folded) Device Specifications - (3 Images)

............................................................................................................................................................................................................................................... Color for Supergraphic:

Cultural Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

Natural Wonders

C:100 M:25Y:0 K:0 C:63 M:0 Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

C:12 M:90 Y:16 K:0

C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0
R:110 G:80 B:156 R:255 G:237 B:0
#6E509C #FFEDOO

Lorem ipsum dolor
sit amet 0.25X
B T I T
the pincing and typesetting industey, 1nd0ne51&%’
a
[ [ [ 1 [ |
X=148mm

Modern W

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

Size:
148mm x 210mm
a=0.05Yx0.1X

Logo Lockup:
Wonderful Indonesia
Primary Logo

The KBRI Logo cannot be
placed directly above the
image, a transparent box
field should always be
provided beforehand.

Headline:
Signika Regular, 25pt

or

Image Caption:
OpenSans SemiBold, 7pt;
Leading 12pt

Website and Social
Media:
OpenSans Regular, 6pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

C:100 M:25 Y:0 K:0
R:0 G:134 B:205

C:0 M:60 Y:85 K:0
R:240 G:126 B:49

C:12 M:90 Y:16 K:0
R:214 G:52 B:124

#0085CD #EF7E31 #D5337C

Copyright 2017

211



PRINT MEDIA APPLICATIONS Brochure (Double Parallel Folded)

Pada halamaniniakan diberikan penjelasan contoh aplikasi This section will provide an explanation of the double
brosur double parallel folded menggunakan beberapa foto, parallel folded brochure application using multiple images,
berhubungan dengan ukuran, supergraphic, grid, dan print concerning size, supergraphic, grid, and print layout.

layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan In this variation, the promo icon and the QR code must be
di sebelah informasi URL dan media sosial, berada di placed beside the URL and social media information, between
antara headlines, sejajar dengan body copy dan logo. headlines, aligned with the body copy and the logo.

Lorem fpsum gaios sit amat

L Lorem ipsum dolor
e sit amet

i ’ b woh v wonderful /gadle=
@ % Fo pvng ety aaia ndonesia
= i . - -

Lerem ipsum dolae sit
amet

212 Brand and Design Application Guidelines



Brochure (Double Parallel Folded) Device Specifications - (3 Images and More)

Lares ipsuin daler sit amet
b et e Lorem ipsum dolor
Fow pretin are fypemttig ety sit amet
— — awigemen b af el shirmag e of ‘wonderful
e priesing snd typesating indusiy. mndonesia.
o a a
[ T T T T T 7 [T T T T T 7
X =148mm X =148mm X =148mm X =148mm
Size: The KBRI Logo cannot be Headline: Image Caption: Image: Supergraphic:

148mm x 210mm
a=0.05Y x 0.1X

placed directly above the
image, a transparent box
field should always be
Logo Lockup: provided beforehand.
Wonderful Indonesia

Primary Logo

Natural Wonders

— — — —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156
#0085CD #6CB42C #D5337C #6E509C

Signika Regular, 25pt

Sub Headline:
OpenSans Regular, 14pt;
Leading 12pt

OpenSans SemiBold, 7pt;
Leading 12pt

Website and Social
Media:
OpenSans Regular, 6pt

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Cultural Wonders

C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0
R:255 G:237 B:0 R:240 G:126 B:49
#FFEDOO #EF7E31

Adventurous Wonders

— — — —
C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#6E509C #0085CD #EF7E31 #D5337C

Color for Supergraphic:

Copyright 2017
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PRINT MEDIA APPLICATIONS

Book Cover (Images)

Pada halaman ini akan diberikan penjelasan contoh aplikasi
sampul buku menggunakan satu foto, berhubungan
dengan ukuran, supergraphic, grid, dan print layout.

Pada variasi ini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial, berada di pojok
kiri bawah area supergraphic dan bawah headline punggung
buku.

This section will provide an explanation of the book
cover application using single image, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information, on
the bottom left corner of the supergraphic and below the
back cover headline.

Lorem ipsum dolor sit amet

Lovem Ipsum is SEmply ey et of
£he peiniting and type senng industry.

‘wonderful
mndonesia

18Lue 31s 10]0p wnsdi walioq

=

g
(-3
3
=

=
w
=
3
a
i
)
o

Lorem ipsum delor sit amet

‘wonderful S
mdonesia
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Book Cover Device Specifications - (1 Image)

Size: Book Title on Spine :
148mm x 210mm Signika Light, 28pt
a =0.05Y x 0.1X

Lorem, Ipsum « Indonesia

Logo Lockup on Spine:
Logo Lockup: Wonderful Indonesia
Wonderful Indonesia Horizontal Logo
Primary Logo

Website and Social
The KBRI Logo cannot be Media:
placed directly above the OpenSans Regular, 6pt
image, a transparent box

field should always be Image:

provided beforehand. Always use images that
adhere to the images style.

Book Title: Please refer to the rules

Signika Semibold, 28pt in Images on Thematic

Wonders section.

Supergraphic:

Always use colors that
adhere to the thematic
wonders. Please refer to

KEMENTERIAN PARIWISATA DAN EKONOMI KREATIF
REBUBLIK INDONESIA

0.25X the rules in Supergraphic
;‘;ﬁ‘*;{;‘ﬁ%’ Usage section.
‘a

X =148mm X =148mm

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders 0 onders Cultural Wonders Modern nders Adventurous Wonders

— — — — — — — — — —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Book Cover (Images)

Pada halaman ini akan diberikan penjelasan contoh aplikasi
sampul buku menggunakan beberapa foto, berhubungan
dengan ukuran, supergraphic, grid, dan print layout.

Pada variasi ini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial, berada di pojok
kiri bawah area supergraphic dan bawah headline punggung
buku.

This section will provide an explanation of the book
cover application using multiple images, concerning size,
supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information, on
the bottom left corner of the supergraphic and below the
back cover headline.

-
(=]
=
m
3

=
n
=
3
oy
[=]
g

4
=T}
3
[
B

FUEIUOPW [TIpuom

Lorem ipsum dolor
sit amet

Lovem | psum is sim ply dhermry tet of ‘wonderful
the pening and typesettng ndustry. mdonesia -
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Book Cover Device Specifications - (2 Images)

Ly Bjrpwesr s wciatien I

Lorem ipsum dolor

X =148mm

X =148mm

Size:
148mm x 210mm
a=0.05Yx0.1X

Logo Lockup:
Wonderful Indonesia
Primary Logo

The KBRI Logo cannot be
placed directly above the
image, a transparent box
field should always be
provided beforehand.

Book Title:
Signika Semibold, 28pt

Book Title on Spine :
Signika Light, 28pt

Logo Lockup on Spine:
Wonderful Indonesia
Horizontal Logo

Website and Social
Media:
OpenSans Regular, 6pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:

Always use colors that
adhere to the thematic
wonders. Please refer to

sitanet 0.25% the rules in Supergraphic
o R i wwdﬂ'ulﬂ*ﬂ Usage section
: mdonesia g .

Color for Supergraphic:

Natural Wonders Adventurous Wonders

Cultural Wonders

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Book Cover (Pattern)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi sampul buku menggunakan pattern, berhubungan
dengan ukuran, supergraphic, grid, dan print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial, berada di pojok
kanan atas punggung buku dan di bawah logo KBRI.

This section will provide an explanation of the book cover
application using patterns, concerning size, supergraphic, grid,
and print layout.

In this variation, the promo icon and the QR code must be
placed beside the URL and social media information, on the
upper left corner of the back cover and below the KBRI logo.

8
3
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3

sit amet
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Lorem ipsum dolor
it t
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Book Cover Device Specifications - (Pattern)

Size:
148mm x 210mm
a=0.05Yx0.1X

Logo Lockup:
Wonderful Indonesia
Primary Logo

The KBRI Logo cannot be
placed directly above the
image, a transparent box
field should always be
provided beforehand.

Book Title on Spine :
Signika Light, 28pt

Logo Lockup on Spine:
Wonderful Indonesia
Horizontal Logo

Website and Social
Media:
OpenSans Regular, 6pt

Pattern:
Always use patterns that
adhere to the patterns

Book Title: style. Please refer to the
Signika Semibold, 28pt rules in Patterns Usage
section.
Supergraphic:

Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Color for Supergraphic:

Adventurous Wonders

Natural Wonders Sensory

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA APPLICATIONS

Book Cover (Polygonal)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi sampul buku menggunakan polygonal cutting yang
mempunyai beberapa foto, berhubungan dengan ukuran,
supergraphic, grid, dan print layout.

Pada variasiini, ikon promosi dan QR code harus diletakkan
di sebelah informasi URL dan media sosial, berada di pojok
kiri bawah punggung buku dan di bawah logo partner.

This section will provide an explanation of the book cover
application using polygonal cutting of multiple images,
concerning size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code must
be placed beside the URL and social media information,
on the bottom left corner of the back cover and below the
partners’ logos.

MEVAENTERIAS RaATTLATS, L4 1K OGN KRFATIF
IEBLILIK INDCMIEEIR.

. hecs Murcuka Barat .17 Jakarta 104 10, inckrvesia

e

&

L ]
. I

MOt £0R SALE

Vg, | anamsesung sojos wnst) weiny

Fusucpna 1

By Lorem ipsum
dolor
consectetur

wonderful
mdonesia Z8
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Book Cover Device Specifications - (Polygonal)

REMINTEN AN PARMAREAT DM EEDHOME TILETY
PR ——

4 bicar ek 1 panr L s

[ e
B D weasnles W S G ndemilairnt

Lorem ipsum
dolar
consectetur

X =148mm

Size:
148mm x 210mm
a=0.05Yx0.1X

Logo Lockup:
Wonderful Indonesia
Primary Logo

The KBRI Logo cannot be
placed directly above the
image, a transparent box
field should always be
provided beforehand.

Book Title:
Signika Regular, 22pt

Book Title on Spine :
Signika Regular, 12pt

Logo Lockup on Spine:
Wonderful Indonesia
Horizontal Logo

Website and Social
Media:
OpenSans Regular, 6pt

Image:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Color for Supergraphic:

dern Wonders Adventurous Wonders

Natural Wonders

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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PRINT MEDIA OVERVIEW
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ICON APPLICATION

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are attached on the
brand guidelines’ soft copy
CD.

Icon for Web & Mobile

Ikon untuk web dan mobile dibuat konsisten dalam konteks
gaya visual, memakai bahasa digital yang universal, dan
minimalis. Kegunaan ikon-ikon ini terbatas untuk media
digital secara umum.

The icons for web and mobile are made consistent in its
visual style, universal in digital language, and minimalistic.
The use of these icons is limited to digital mediums in
general.
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Icon for Social Media

Ikon untuk media sosial dibuat sesuai dengan rupa brand-
brand digital dan dibuat bold agar terlihat lebih jelas.
Kegunaannya sangat penting pada semua media promosi
yang ditargetkan kepada konsumen.

oDPetO
n N8\ 7%
Yy 8 G+in @

Z/EEN

The icons for social media are made according to the
digital brands’ look and are made bold in order for clearer
viewing. Its use is important in every consumer-targeted
promotion.

@ www.indonesia.travel
€3 indonesia.travel
W @indtravel

Jarak antara ikon dan informasi diukur
dengan besar satu ikon.

The spacing between icons and
informations is determined by a measure
of one icon.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are attached on the
brand guidelines’ soft copy
CD.
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ICON APPLICATION Icons with Travel Look

lkon dengan rupa travel dibuat sebagai simbol dari The icons with travel look are made to symbolize the
aktivitas-aktivitas yang dikomunikasikan oleh 5 thematic activities communicated by the 5 thematic wonders, and
wonders, dan juga untuk simbol yang umum. Ikon-ikon ini other common symbols. These icons are made for special
dibuat untuk keadaan tertentu yang memerlukan simbol occasions that calls for symbols like these.

seperti ini.
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lcons with Indonesia’s Look

Ikon dengan rupa Indonesia dibuat untuk pemakaian
dengan arti yang lebih khusus dan berkarakter
Indonesia. Ikon-ikon ini dibuat untuk keadaan tertentu
yang memerlukan simbol seperti ini, terutama pada
event internal korporat, event secara umum dan juga
merchandise.

The icons with Indonesia’s look are made for uses with
special meanings and has Indonesia’s characteristics.
These icons are made for special occasions that calls for
symbols like these, especially corporate internal events,
events in general and also merchandising.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are attached on the
brand guidelines’ soft copy
CD.

&

TENANT

Cr

COFFE SHOP

BUSINESS

M

HOTEL

THANK YOU

HERITAGE

ART

CAFE

PARKING AREA

—=\.

FASHION

CUSTOMER SERVICE
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TOILET

01 | Hotel Signage 02 | Toilet Signage 03 | Music Studio Signage
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04 | VIP Lounge Signage 05 | Cafe Signage 06 | Borobudur Icon on Tote Bag 07 | Thematic Icon on Pin
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MAP APPLICATION

»

The color schemes for
these maps adhere to
the colors of Wonderful
Indonesia's Infographic,
please refer to the

Infographic Color Section.

World Map Graphic

Peta dunia untuk Wonderful Indonesia menyorot lokasi
negara Indonesia dan membedakan mereka dari negara
lainnya. Saat membuat peta ini, harap perhatikan skema
warna, dan pastikan bahwa Indonesia mempunyai tone
warna yang berbeda dan lebih mencolok dari negara
lainnya. Untuk menunjukan perhubungan Indonesia
dengan dunia, kita bisa mengilustrasikan garis-garis rute
penerbangan dari negara lain. Terakhir, patut diperhatikan
juga untuk hanya menamai negara-negara besar saja
sehingga mata orang-orang tetap tertuju ke Indonesia.

The world map for Wonderful Indonesia highlights
Indonesia's location and distinguishes it from the rest of
the world. When making this map, please pay attention
to the color scheme, and make sure that Indonesia has a
different and more striking color tone compared to other
countries. To show how Indonesia is connected to the
rest of the world, you can illustrate flight route lines from
other countries. Lastly, it is important to only highlight the
biggest countries so that people won't turn their attention
away from Indonesia.
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MAP APPLICATION

»

The color schemes for
these maps adhere to
the colors of Wonderful
Indonesia's Infographic,
please refer to the

Infographic Color Section.

Graphic Map Of Indonesia - Illustrative Version

Peta Wonderful Indonesia versi ilustratif dibuat untuk
menyorot tempat-tempat liburan terpenting melalui
ilustrasi dengan gaya yang lebih menyenangkan dan
bersahabat. Peta ini dibuat untuk mengkomunikasikan
Indonesia sebagai pilihan berlibur dan paling baik
digunakan untuk promosi kepada konsumen.

Gaya peta ini berkesinambungan dengan gaya infografik
Wonderful Indonesia, dan dapat diaplikasikan ke semua
platform dan media dari materi promosi Wonderful
Indonesia.

The illustrative version map of Wonderful Indonesia
highlights important leisure and vacation spots through
illustrations in a more fun and friendly tone. This map is
made to communicate Indonesia as a choice of holiday
and is best used for consumer targeted promotions.

This map adheres to the style of Wonderful Indonesia's
infographic, and can be applied to all platforms and
mediums of Wonderful Indonesia's promotional material.
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MAP APPLICATION

>

The color schemes for
these maps adhere to
the colors of Wonderful
Indonesia's Infographic,
please refer to the

Infographic Color Section.

Graphic Map Of Indonesia - Iconic Version

mn

Sunda GJ
Strait

iy R i

Pacific
Ocean

Papua
New
Guinea

i

LGS

™

Peta Wonderful Indonesia versi ikon dibuat untuk menyorot
tempat-tempat liburan terpenting melalui desain ikon
dengan gaya yang lebih korporat. Peta ini dibuat untuk
mengkomunikasikan Indonesia sebagai peluang wisata
dan paling baik digunakan untuk kebutuhan bisnis.

The iconic version map of Wonderful Indonesia highlights
important leisure and vacation spots through icons in
a more serious tone. This map is made to communicate
Indonesia as a tourism opportunity and is best used for
corporate reasons.
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01 | Poster Placement Example
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02 | Outdoor Ad Placement Example
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ONLINE BANNER AD

Online Banner Ad (Supergraphic Overview)

Kebanyakan online banner ad menggunakan top
right supergraphic, agar mempunyai efektivitas pada
penggunaan ruang layout dan empasis lebih besar pada
logo.

Walaupun begitu, online banner Ad horizontal memakai left
supergraphic karena perbedaan pada spesifikasi ruang.

Media lain yang menggunakan top right supergraphic
adalah media ruang, kedua media ini tidak mempunyai
body copy dan oleh karena itu menjadi lebih fleksibel
dalam pemanfaatan ruang.

Most of the online banner ads use the top right supergraphic,
in order for a more effective use of layout space and a bigger
emphasis on the logo.

While that is the case, the horizontal online banners uses a left
supergraphic because the difference in space specification.

Other mediums that uses the top right supergraphic include
the out-of-home media. Both of these mediums do not have a
body copy on the layout and therefore become more flexible
in the use of space.
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ONLINE BANNER AD Online Banner Key Elements

Berikut ini adalah elemen-elemen yang >

terdapat dalam media online Wonderful Fulllmage Version
Indonesia. Elemen-elemen ini disusun sesuai
hirarki informasi yang kami sarankan.

wonderful

— 4
The following are the elements contained mndonesix

in the Wonderful Indonesia’s online media.
These elements are arranged according
to the hierarchy of information that we
recommend.

1 Lorem Ipsum
Dolor Sit Amet \

1. Headline
5 } Click Here I
2. Visual that captivates

the right audience
3. Supergraphics
4. Logo Wonderful
Indonesia
5. CTA Button

6. Visa Free Logo
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»

Pattern Version

wonderful

mndonesia

Lorem Ipsum
Dolor Sit Amet

1. Headline

2. Pattern based on
thematic wonders

3. Supergraphics

4. Logo Wonderful
Indonesia

5. CTA Button

6. Visa Free Logo
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ONLINE BANNER AD

Basic Grid Structure

Struktur dasar grid adalah sarana utama dalam
mengorganisir hirarki informasi, yang disusun dalam
struktur demi menjaga konsistensi dan menampilkan citra
brand secara profesional di semua media.

Struktur dasar grid online banner ad Wonderful Indonesia
terbagi menjadi dua area utama: area image dan area
supergraphic.

Logo ditaruh di bagian kanan atas pada area supergraphic,
sedangkan informasi promo yang sedang beredar ditaruh
di dalam area image.

Ada dua versi dari struktur dasar grid:

1. Full image, yang digunakan untuk materi komunikasi
utama.

2. Pattern, yang digunakan untuk materi komunikasi yang
tidak mempromosikan image. Di versi pattern, ukuran
font untuk headline bisa jauh lebih besar dibanding
headline pada versi image, kecuali pada ukuran vertical
240 pixels x 400 pixels.

Area di kedua versi ini dipisahkan oleh supergraphic,
memakai proporsi 70:30 antara area image dan area
supergraphic.

The basic grid structure is the primary vehicle in organizing
hierarchy of information, which is arranged in a structure
to maintain consistency and display the brand image
professionally in every medium.

Wonderful Indonesia’s basic grid structure for billboards
consists of two primary areas: the image area and the
supergraphic area.

The logo is placed on the upper right of the supergraphic
area, while all the contact information and current promo
are placed on the image area.

There are two versions of the basic grid structure:

1. Full image, which is used for the primary communication
material.

2. Pattern, which is used for communication materials that
do not promote images. In the pattern version, the font
size for headlines can be much larger than headlines
on the image version. Except for the vertical 240 pixels x
400 pixels version.

The area in both versions are divided by the supergraphic,
and uses a proportion of 70:30 between the image area and
the supergraphic area.
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ONLINE BANNER AD

Online Banner Ad (Vertical)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi online banner ad vertical 300 pixels x 600 pixels
menggunakan foto, berhubungan dengan ukuran,
supergraphic, grid, dan layout. Pada variasi ini, ikon promosi
harus diletakkan di pojok bawah kiri area foto.

This section will provide an explanation of the 300 pixels
x 600 pixels vertical online banner ad application using
images, concerning size, supergraphic, grid, and layout. In
this variation, the promo icon must be placed on the lower
left corner of the image area.

wonderful
mdonesia 4. .

2m Ipsum
s Sit Amet

‘wonderful
mdones

‘wonderful
mdonesia J4.

Lorem Ipsum
Dolor Sit Amet :

Click Here

‘wonderful ‘wonderful
mdonesia 4 mndonesia - .

:-"!
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Online Banner Ad (Vertical) Device Specifications - (Images)

Size:
300px x 600px
a=0.1Xx0.05Y

Headline:
Signika Bold, 28pt

»

Contoh layout di tampilan webpage

Layout example on a webpage display

Logo Lockup:
Wonderful Indonesia
Primary Logo

wonderful
mndonesix

Lorem Ipsum
Dolor Sit Amet

CTA Button:
Signika Bold, 12pt

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders

—

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

C:12 M:90 Y:16 K:0 C:0 M:0Y:100 K:0
R:255 G:237 B:0

#FFEDOO

Cultural Wonders

—
C:0 M:60 Y:85 K:0

R:240 G:126 B:49
#EF7E31

Modern Wonders Adventurous Wonders
— — — —
C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#6E509C #0085CD #EF7E31 #D5337C
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ONLINE BANNER AD

Online Banner Ad (Vertical)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi online banner ad vertical 300 pixels x 600 pixels
menggunakan pattern, berhubungan dengan ukuran,
supergraphic, grid, dan layout. Pada variasi ini, ikon promosi
harus diletakkan di sebelah kanan tombol click here.

This section will provide an explanation of the 300 pixels
x 600 pixels vertical online banner ad application using
patterns, concerning size, supergraphic, grid, and layout.
In this variation, the promo icon must be placed on the
right of the click here button.

‘wonderful
mndonesia

O

PSE

Lorem Ipsum
Dolor Sit Amet

Click Here

‘wonderful
mndones

‘wonderful
mdonesia 8

A

Lorem Ipsum
Dolor Sit Amet

wonderful
mndonesia 4\

Y

Lorem Ipsum
Dolor Sit Amet

Ny

\

‘wonderful
mdones

Lorem Ipsum

Dolor Sit Amet

ey
e

A
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Online Banner Ad (Vertical) Device Specifications - (Patterns)

Size:
300px x 600px
a=0.1Xx0.05Y

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Lorem Ipsum
Dolor Sit Amet

Headline:
Signika Bold, 47pt

CTA Button:
Signika Bold, 12pt

Patterns:

Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders

—

C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

— —
C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0
R:214 G:52 B:124 R:110 G:80 B:156
#D5337C #6E509C

Cultural Wonders

—
C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0
R:255 G:237 B:0 R:240 G:126 B:49
#FFEDOO #EF7E31

C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0

Adventurous Wonders

—
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C
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ONLINE BANNER AD

Online Banner Ad (Horizontal)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi online banner ad horizontal 970 pixels x 90
pixels menggunakan foto, berhubungan dengan ukuran,
supergraphic, grid, dan layout. Pada variasi ini, ikon promosi
harus diletakkan di pojok bawah kanan area foto.

=) { W
Lorem I@u Dolor Sit h{fw

This section will provide an explanation of the 970 pixels
x 90 pixels horizontal online banner ad application using
images, concerning size, supergraphic, grid, and layout. In
this variation, the promo icon must be placed on the lower
right corner of the image area.

wonderful
mdonesia -

4

‘wonderful

mdonesia

4

‘wonderful
mdonesia

wonderful
mdonesix

4| A

‘wonderful
mdonesia

4
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Online Banner Ad (Horizontal) Device Specifications - (Images)

Size: Headline:
970px x 90px Signika Bold, 25pt
a=0.025Xx 1Y

CTA Button:

Signika Bold, 11pt

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Lorem IpsumDolor Sit Amet

wonderful
mndonesix

»

Contoh layout di tampilan webpage

X =970

Layout example on a webpage display

Logo Lockup:
Wonderful Indonesia
Primary Logo

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders Sensory Wonders ultural Wonders Modern Wonders Adventurous Wonders

— — — — — — — — —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EFT7E31 #6E509C #0085CD #EF7E31 #D5337C
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ONLINE BANNER AD Online Banner Ad (Horizontal)

Pada halaman ini akan diberikan penjelasan contoh This section will provide an explanation of the 970 pixels
aplikasi online banner ad horizontal 970 pixels x 90 pixels x 90 pixels horizontal online banner ad application using
menggunakan pattern, berhubungan dengan ukuran, patterns, concerning size, supergraphic, grid, and layout.
supergraphic, grid, dan layout. Pada variasi ini, ikon promosi In this variation, the promo icon must be placed on the
harus diletakkan di sebelah kanan tombol click here. right of the click here button.

mndones

"ﬁb'lor Sit Amet Lorem RS ﬂ%,

mdones

Lorem IpsumDolor Sit Amet Lorem wongirul é‘%“

Lorem IpsumDolor Sit Amet Lorem S, mmqa

‘_
Lorem IpsumDolor Sit Amet Lorem € —_— f%

mdones

Click Here

Lorem IpsumDolor Sit Amet Lorem \ A o /,-%m
/ maonesia .
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Online Banner Ad (Horizontal) Device Specifications - (Patterns)

Size:
970px x 90px
a=0.025Xx 1Y

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

i

wonderful

mdonesia

Sensory Wonders

C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0
R:214 G:52 B:124 R:110 G:80 B:156
#D5337C #6E509C

X =970

l Wonders

C:0 M:60 Y:85 K:0
R:240 G:126 B:49
#EF7E31

C:0 M:0Y:100 K:0
R:255 G:237 B:0
#FFEDOO

Modern Wonders

C:68 M:75 Y:0 K:0 C:100 M:25Y:0 K:0
R:110 G:80 B:156 R:0 G:134 B:205
#6E509C #0085CD

Headline:
Signika Bold, 34pt

CTA Button:
Signika Bold, 11pt

Patterns:

Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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ONLINE BANNER AD

Online Banner Ad (Horizontal)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi online banner ad horizontal 970 pixels x 250
pixels menggunakan foto, berhubungan dengan ukuran,
supergraphic, grid, dan layout. Pada variasi ini, ikon promosi
harus diletakkan di sebelah kanan tombol click here.

Lorem Ipsum
Dolor Sit Amet Lorem i

11“___ - =
“Lorem IpsunL :

Dolor Sit Amet Lorem

This section will provide an explanation of the 970 pixels
x 250 pixels horizontal online banner ad application using
images, concerning size, supergraphic, grid, and layout. In
this variation, the promo icon must be placed on the right
of the click here button.

wonderful
mdonesia J8. .

wonderful /
mdonesia -

wonderful
mdonesia J8. .
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Online Banner Ad (Horizontal) Device Specifications - (Images)

Size:
970px x 250px
a=0.025Xx 0.1y

»

Contoh layout di tampilan webpage

Layout example on a webpage display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

Lorem Ipsum
Dolor Sit Amet Lorem

(oo | 453

X =970

Cultural Wonders

— — —
C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0

R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49
#D5337C #6E509C #FFEDOO #EF7E31

Modern Wonders

—
C:68 M:75 Y:0 K:0

R:110 G:80 B:156
#6E509C

—
C:100 M:25 Y:0 K:0

R:0 G:134 B:205
#0085CD

Headline:
Signika Bold, 40pt

CTA Button:
Signika Bold, 20pt

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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ONLINE BANNER AD

Online Banner Ad (Horizontal)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi online banner ad horizontal 970 pixels x 250 pixels
menggunakan pattern, berhubungan dengan ukuran,
supergraphic, grid, dan layout. Pada variasi ini, ikon promosi
harus diletakkan di pojok kanan area supergraphic, tepat
diatas logo.

Lorem Ipsum
Dolor Sit Amet Lorem

Click Here

Lorem Ipsum
Dolor Sit Amet Lorem

Click Here

Lorem Ipsum
Dolor Sit Amet Lorem

Ny

e )
: WiSA FREE
Click H e
ick Here | 2225

This section will provide an explanation of the 970 pixels
x 250 pixels horizontal online banner ad application using
patterns, concerning size, supergraphic, grid, and layout.
In this variation, the promo icon must be placed on the
right corner of the supergraphic area, right above the logo.

‘wonderful
mdonesia 8

‘wonderful
mdonesia J .

wonderful
mdonesia 8
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Online Banner Ad (Horizontal) Device Specifications - (Patterns)

Size:
970px x 250px
a=0.025Xx 0.1y

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Lorem Ipsum
Dolor Sit Amet Lorem

&

Headline:
Signika Bold, 50pt

CTA Button:
Signika Bold, 20pt

Patterns:

Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

............................................................................................................................................................................................................................................... Color for Supergraphic:

Natural Wonders Sensory Wonders Cultural Wonders Modern Wonders Adventurous Wonders

— — — — — — — — —
C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0 C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0 C:100 M:25 Y:0 K:0 C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0
R:0 G:134 B:205 R:108 G:181 B:45 R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156 R:0 G:134 B:205 R:240 G:126 B:49 R:214 G:52 B:124
#0085CD #6CB42C #D5337C #6E509C #FFEDOO #EF7E31 #6E509C #0085CD #EF7E31 #D5337C
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ONLINE BANNER AD

Online Banner Ad (Square)

Pada halamaniniakan diberikan penjelasan contoh aplikasi
online banner ad square menggunakan foto, berhubungan
dengan ukuran, supergraphic, grid, dan layout. Pada variasi
ini, ikon promosi harus diletakkan di pojok bawah kiri area
foto.

This section will provide an explanation of the square
online banner ad application using images, concerning
size, supergraphic, grid, and layout. In this variation, the
promo icon must be placed on the lower left corner of the
image area.

wonderful
mdones

wonderful
mndonesia

Lorem Ipsum
Dolor Sit Amet

wonderful (
mndonesia ,
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Online Banner Ad (Square) Device Specifications - (Images)

Size:
250px x 250px
a =0.05Xx 0.05Y

»

Contoh layout di tampilan webpage

Layout example on a webpage display

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

‘wonderful

mdonesia

Lorem Ipsum
Dolor Sit Amet

X =250

dern Wonders

Headline:
Signika Bold, 20pt

CTA Button:
Signika Bold, 12pt

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Color for Supergraphic:

Adventurous Wonders

C:100 M:25Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0
R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156
#D5337C #6E509C #FFEDOO #EF7E31 #6E509C

—
C:100 M:25 Y:0 K:0

R:0 G:134 B:205
#0085CD

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C
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ONLINE BANNER AD

Online Banner Ad (Square)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi online banner ad square menggunakan pattern,
berhubungan dengan ukuran, supergraphic, grid, dan
layout. Pada variasi ini, ikon promosi harus diletakkan di
sebelah kanan tombol click here.

This section will provide an explanation of the square
online banner ad application using patterns, concerning
size, supergraphic, grid, and layout. In this variation, the
promo icon must be placed on the right of the click here
button.

wonderful

mndones

Lorem Ipsum
Dolor Sit Amet

iy

wonderful
mndonesia 71

Lorem Ipsum
Dolor Sit Amet

wonderful
mndonesia 4.

Lorem Ipsum
Dolor Sit Amet
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Online Banner Ad (Vertical) Device Specifications - (Patterns)

Size:
250px x 250px
a =0.05Xx 0.05Y

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Logo Lockup:
Wonderful Indonesia
Primary Logo

Natural Wonders

C:100 M:25 Y:0 K:0 C:63 M:0Y:100 K:0
R:0 G:134 B:205 R:108 G:181 B:45
#0085CD #6CB42C

Lorem Ipsum
Dolor Sit Amet

X =250

Cultural Wonders Mod

C:12 M:90 Y:16 K:0 C:68 M:75 Y:0 K:0 C:0 M:0Y:100 K:0 C:0 M:60 Y:85 K:0 C:68 M:75 Y:0 K:0
R:214 G:52 B:124 R:110 G:80 B:156 R:255 G:237 B:0 R:240 G:126 B:49 R:110 G:80 B:156
#D5337C #6E509C #FFEDOO #EF7E31 #6E509C

—
C:100 M:25 Y:0 K:0

R:0 G:134 B:205
#0085CD

Headline:
Signika Bold, 28pt

CTA Button:
Signika Bold, 12pt

Patterns:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Adventurous Wonders

— —
C:0 M:60 Y:85 K:0 C:12 M:90 Y:16 K:0

R:240 G:126 B:49 R:214 G:52 B:124
#EF7E31 #D5337C

Color for Supergraphic:
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ONLINE BANNER AD

Visa-Free Banner (Square)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi visa-free banner square menggunakan foto atau
pattern, berhubungan dengan ukuran, supergraphic, grid,
dan layout. Pada variasi ini, ikon promosi harus diletakkan
di sebelah pojok kiri atas dan empasisnya disarankan
untuk diperbesar.

‘wonderful
mdonesia I8 .

Believe us, youare closer

tosheaven than you maght think

wlth 169 wsa;-free countries,
JSourarms arei‘nore open than ever

This section will provide an explanation of the square
visa-free banner application using photos or patterns,
concerning size, supergraphic, grid, and layout. In this
variation, the promo icon must be placed on the upper left
corner and it is recommended to enhance its emphasis.

olINT, wonderful
it mdonesia Z8

[VSA FREE

Fly as free as
our birds

With 169 visa-free countries,

our arms are more open than ever

Brand and Design Application Guidelines



Believe us, you are closer

With 169 visa-free countries,
our arms are more open than ever

wonderful
mdonesia

to heaven than you might think

X =250

»

Logo Lockup: Image Caption:

Wonderful Indonesia Signika Bold
Primary Logo

Button:
Primary Headline: Signika Bold
Signika Bold
Left-alligned

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Fly as free as

our birds

With 169 visa-free countries,
our arms are more open than ever

Click Here

wonderful

X =250

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out
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ONLINE BANNER AD

Visa-Free Banner (Horizontal)

Pada halaman ini akan diberikan penjelasan contoh
aplikasi visa-free banner horizontal 970 pixels x 250 pixels
menggunakan foto atau pattern, berhubungan dengan
ukuran, supergraphic, grid, dan layout. Pada variasi ini, ikon
promosi harus diletakkan di paling kiri area gambar dan
empasisnya disarankan untuk diperbesar.

- ATy : 3 wonderful
Beheue us, you are closer ' | mdonesiaz%q
to heaven tha an youmight think

¥ With 169 visa-free courtries,our arms are more opefythan ever

/== Fly as free as our birds s

MSA FREE \ith 169 visa-free countries,
our arms are more open than ever

This section will provide an explanation of the 970 pixels
x 250 pixels horizontal GDN banner application using
images, concerning size, supergraphic, grid, and layout. In
this variation, the promo icon must be placed on the left
side of the image area and it is recommended to enhance
its emphasis.
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D
Logo Lockup: I

Wonderful Indonesia : wonderful |
Believe us, gou are closer mdones@?
e to heaven than you might think
V/|SA FREE

Primary Logo
Primary Headline: With 169 visa-free countries,our arms are more open than ever

Signika Bold :

Left-alligned

Button:
Signika Bold

X =970
Patterns & Images: y

Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage >

and Images on Thematic Fly as free as our birds & 50%

Wonders section. T
i With 169 visa-free countries, 3 adalah ruang maksimum untuk
Supergraphic: our arms are more open than ever 7 2, mengisi pattern hingga pattern
Always use colors that ; Krf tersebut menghilang.

adhere to the thematic LY

wonders. Please refer to
the rules in Supergraphic
Usage section. X =970

50% is the maximum space that
can be filled with patterns until it
is faded out
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SOCIAL MEDIA

Profile Picture (Facebook, Twitter, Instagram, Youtube)

Profil foto Wonderful Indonesia memakai logo utama demi
konsistensi citra, dan mempunyai 3 pilihan warna untuk
variasi.

Option 1 adalah logo berwarna, option 2 adalah hitam
putih dan option 3 adalah gradient, pemakaian logo ini
dapat diganti-ganti secara bebas.

Selalu ingat untuk menyesuaikan logo dengan bidangnya,
dan tidak terpotong pada setiap pemakaian agar konsisten
dalam pencitraan brand.

Option 1 Option 2

wonderful wonderful

mdonesia F. 1ndones@€

Wonderful Indonesia’s profile picture uses the primary
logo for brand image consistency and has 3 colors for
variation.

Option 1 is the colored logo, option 2 is the black and white
version and option 3 is the gradient version. All of these
logos can be switched freely.

Always remember to adjust the logo according to its area,
and do not crop the logo in every use to ensure brand
image consistency.

Option 3

270
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Facebook

Size:
1800px x 1800px

Minimum Size:
180px x 180px

Logo Lockup:
Wonderful Indonesia
Square Logo

Instagram

Size:
1800px x 1800px

Minimum Size:
180px x 180px

Logo Lockup:
Wonderful Indonesia
Square Logo

eeeC 0 PHONEF 1816

indtravel

2182 3864 282

posts followers  Followi

wonderful
ndonesia.

+ Follow

indtravel

Indeonesia. Travel Official tourism premotion
account of Indonesia Ministry of Tourism.
indonesia travel

Twitter

Size:
1800px x 1800px

Minimum Size:
180px x 180px

Logo Lockup:
Wonderful Indonesia
Square Logo

Size:
1800px x 1800px

Minimum Size:
180px x 180px

Logo Lockup:
Wonderful Indonesia
Square Logo

i LT

cinslenggnimhan pada §
QOME. P byl

Every Inte

h 2mm e
Hia@®E v ¢ a
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SOCIAL MEDIA

Size :
1656px x 630px

Minimum Size :
851px x 315px

Picture :
Image/Pattern

Patterns & Images :

Always use patterns and images that
adhere to the patterns style and images
style. Please refer to the rules in Patterns
Usage and Images on Thematic Wonders
section.

Supergraphic:

Always use colors that adhere to the
thematic wonders. Please refer to the
rules in Supergraphic Usage section.

Facebook (Cover Picture)

Gambar cover Facebook dapat menggunakan pattern atau
gambar, namun dapat diganti menjadi thematic version
dan disesuaikan dengan konteks hari besar atau hari
peringatan tertentu. Tidak disarankan untuk menggunakan
supergraphic karena logo sudah menjadi aksentuasi.

Image Version

WISH YOU ALL
A PEACEFUL YESAK 2016

Thematic Version

The Facebook cover picture uses patterns or images,
although it can be replaced with the thematic version
and adjusted according to the context of certain holidays
or celebrations. It is not recommended to use the
supergraphic because the logo is already emphasized.
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Facebook (Ads)

Pada Facebook ads, elemen seperti gambar, pattern,
headline dan body copy dapat digunakan, kecuali pada hari
besar dan peringatan tertentu di mana headline dan body
copy harus disesuaikan dengan konteksnya.

Indonesia.Travel (e Like Page
wss | sponsored

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

Wish you all a peaceful vesak 2016

Image Version
On Facebook ads, elements such as images, patterns, WISH YOU ALL =

A PEACEFUL VESAK 2016

Indones msMinlatnge? fourism

headlines and body copies can be used, except on certain
holidays and celebrations where the images, headlines, Lorem Ipsum

subheadlines and body copies should be inline with the Dolor Sit Amet
context.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.

' wondertul «;*«s
ndonesia-

Celebrate it in the wonder of the world

In such a powerful day as Vesak, there is a magnificent temple among the
mountains, releasing fires into the sky. Come and be the part of the celebration.

Pattern Version

INDONESIA. TRAVEL w

WISH YOU ALL

A PEACEFUL VESAH 2015 00 s 20 18K Comments 500 Shares

e Like W Comment #» Share

Thematic Version

Patterns & Images :

Always use patterns and images that adhere to the patterns
style and images style. Please refer to the rules in Patterns
Size: Usage and Images on Thematic Wonders section.

1200px x 628px

Supergraphic:
Picture : Always use colors that adhere to the thematic wonders.
Image/Pattern Please refer to the rules in Supergraphic Usage section.
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SOCIAL MEDIA

Size :
1656px x 630px

Minimum Size :
851px x 315px

Picture :
Image/Pattern

Patterns & Images :
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Facebook (Carousel Ads)

Facebook carousel ads adalah fitur yang memfasilitasi kita
untuk menaruh gambar-gambar pada 4 buah kotak demi
membuat iklan yang semi-interaktif. Kotak-kotak ini bisa
diisi dengan satu gambar horizontal agar menjadi satu-
kesatuan, atau dengan 4 gambar square yang berbeda
untuk mengkomunikasikan berbagai pesan visual.

Pada setiap iklan, kami menyarankan untuk memakai
gambar-gambar yang konteksnya berhubungan. Elemen
bercerita atau pengurutan adalah cara pemakaian terbaik
untuk fitur ini.

Fitur ini mengoptimalkan performa iklan melalui pemilihan
dan pengurutan gambar-gambar terbaik untuk setiap
orang yang melihat iklan kita.

w4 Indanesia Travel

Sic parvis magna - cacatum non est

plctum. Lorem ipsum dolor sit amet sed
consetetur sadipscing elitr ., See more

“loremipsum |
Dolor Sit Amet
-_—

C—
Breathtaking View all Arcund You A Breaze of Graat Nature

W Ifeeeesia, travel, com s A onedn. el cam
241 Ukes * 12 Comments * 6 Shares

L = mment #* Share

The Facebook carousel ads is a feature that allows us to put
multiple images into 4 boxes to make one semi-interactive
ad. These boxes can either be filled with one horizontal
image to make it look continuous, or with 4 different
square images to communicate various visual messages.

It is recommended to use images that are related to one
theme in each ad. Storytelling elements or sequencing
would definitely work best in this feature.

This feature will optimize the performance of your ad by
selecting and ordering the best-performing images for
each person who sees our ad.

A Place of Heaven Arcund You A World Of Wondertul
W IO sea, i, COMm i Ifdsaesin byl cam
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Facebook (Carousel Ads)

Kita mempunyai 3 variasi Facebook carousel ads, yaitu
versi foto horizontal, versi foto square, dan versi pattern.
Ketiga variasi ini dapat diganti sesuai dengan konteks
komunikasi yang diperlukan dan sesuai konsep iklan itu
sendiri. Facebook carousel ads juga dapat dipakai untuk
mengkomunikasikan visa-free promo ataupun promo
lainnya.

Pada Facebook carousel ads, elemen seperti gambar,
pattern, headline dan subheadline dapat digunakan, kecuali
pada hari besar dan peringatan tertentu dimana headline
dan subheadline harus disesuaikan dengan konteksnya.

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

We have 3 variations of Facebook carousel ads, the
horizontal image version, the square images version, and
the pattern version. These variations can be switched
according to the context of the communication and the
concept of the ad. The Facebook carousel ads can also be
used to communicate the visa-free promo or other types
of promos.

On Facebook carousel ads, elements such as images,
patterns, headlines and subheadlines can be used, except
on certain holidays and celebrations where the headlines
and subheadline should be in line with the context.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.

Indonesa.Travel

Sic parvis magna - cacatum non est
plctum. Lorem psum dolor sit amet sed
consetetur sadipscing elitr ... See mare

Lorem Ipsum
Dolor Sit Amet

)
Loréf¥psum
Dolor Sit Amet

(,‘ .

Traditional Touch in Every Aspeat Feel the vibe of Modern City

ww indanesia travel com v Indanesia traved. com

241 Ukes + 12 Comments + & Shares

o Indorsesia Travel
isered @

Sic parvis magna - cacatum non est

pictum. Lorem ipsum dolor sit amet sed
consetatur sadipscng elitr .. Seae more

With 169 visa-free
countries, our arms are
more open than ever

Fly Free As
Our Birds

Broathtaking View all Around You A Broaze of Graat Nature

www Indonesia ravel .com www indonasa. traval.com

241 Likes = 12 Comments « 6 Shares

wondertul
ndonesia.

wonderful
mndonesia 4

A Piece of Heaven Around You A World Cf Wonderful

wrew Indnnesis travel com W Indnnesis v oom

A Piece of Hoaven Around You A World Of Wonderful

W, I gonasia traved com e Ingisresia traval. com
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SOCIAL MEDIA Facebook (Post)

Pada post Facebook, elemen gambar, pattern atau
thematic dapat digunakan, tetapi tidak disarankan untuk
menggunakan supergraphic karena post akan muncul
pada timeline dan halaman Wonderful Indonesia, di mana
logo sudah menjadi aksentuasi.

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

Lorem Ipsum
Dolor Sit Amet

Image Version Pattern Version

Size :
1200px x 900px

Picture :
Image/Pattern

- Fri st vt

ez o i Wi Wt winTe o Tl g PN 1 Dty

Patterns & Images : Lorem Ipsum
Always use patterns and images that Dolor Sit Amet
adhere to the patterns style and images
style. Please refer to the rules in Patterns
Usage and Images on Thematic Wonders
section.

Supergraphic:

Always use colors that adhere to the
thematic wonders. Please refer to the
rules in Supergraphic Usage section.

On Facebook posts, anything from images, patterns or
thematic can be used, although it is not recommended
to use the supergraphic as the posts will be shown on
Wonderful Indonesia’s pages and people’s timeline, where
the logo is already emphasized.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.

WISH YOU ALL
A PEACEFUL VESAK 2016

Thematic Version
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SOCIAL MEDIA

Size :
3000px x 1000px

Minimum Size :
1500px x500px

Picture :
Image/Pattern

Patterns & Images :

Always use patterns and images that
adhere to the patterns style and images
style. Please refer to the rules in Patterns
Usage and Images on Thematic Wonders
section.

Supergraphic:

Always use colors that adhere to the
thematic wonders. Please refer to the
rules in Supergraphic Usage section.

Twitter (Cover Photo)

Gambar cover Twitter dapat menggunakan pattern atau
gambar, namun dapat diganti menjadi thematic version
dan disesuaikan dengan konteks hari besar atau hari
peringatan tertentu. Tidak disarankan untuk menggunakan
supergraphic karena logo sudah menjadi aksentuasi.

The Twitter cover picture uses patterns or images,
although it can be replaced with the thematic version
and adjusted according to the context of certain holidays
and celebrations. It is not recommended to use the
supergraphic because the logo is already emphasized.

Pattern Version

Image Version

WISH YOU ALL
A PEACEFUL YESAK 2016

Thematic Version
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Twitter (Post)

Pada post Twitter, elemen gambar, pattern atau thematic dapat
digunakan, tetapi tidak disarankan untuk menggunakan
supergraphic karena post akan muncul pada home dan
halaman Wonderful Indonesio, di mana logo sudah menjadi
aksentuasi. Di versi pattern, ukuran font untuk headline bisa
jauh lebih besar dibanding headline pada versi image.

On Twitter posts, anything from images, patterns or thematic ¥ E—’E
can be used, although it is not recommended to use the
supergraphic as the posts will be shown on Wonderful ﬁ:cmislu:ﬁ:sx;?;; :;wuni of
Indonesia’s pages and people’s homepage, where the logo is Lorem Ipsum P ————
already emphasized. In the pattern version, the font size for Dolor Sit Amet 900 FOLLOWING D008 FOLLOWERS
headlines can be much larger than headlines on the image iem || et

version.

Image Version Indonesia.Travel ©

@lndonesiatravel

Indonesia.Travel @/ndonessimve 1h
== Raja Ampat Archipelago. West
Papua beach is the...

Pattern Version

WISH YOU ALL
A PEACEFUL VESAK 2016 -

Size:
600px x 337px

Picture :
Image/Pattern

Thematic Version

Patterns & Images :

Always use patterns and images that adhere to the patterns
style and images style. Please refer to the rules in Patterns
Usage and Images on Thematic Wonders section.

Supergraphic:
Always use colors that adhere to the thematic wonders. Please
refer to the rules in Supergraphic Usage section.
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SOCIAL MEDIA

= © ®

» Q o O &

Size :
2000px x 2000px

Picture :
Image/Pattern

Patterns & Images :
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Instagram (Post)

Pada post Instagram, elemen gambar, pattern atau
thematic dapat digunakan, tetapi tidak disarankan untuk
menggunakan supergraphic karena post akan muncul pada
home dan halaman Wonderful Indonesia, di mana logo
sudah menjadi aksentuasi.

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

Lorem Ipsum
Dolor Sit Amet

Image Version

On Instagram posts, anything from images, patterns or
thematic can be used, although it is not recommended
to use the supergraphic as the posts will be shown on
Wonderful Indonesia's pages and people’s homepage,
where the logo is already emphasized.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.

WISH YOU ALL
A PEACEFUL VESAK 2016

worgertul
indonesta %
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SOCIAL MEDIA

Size:
3000px x 1000px

Size:
1500px x 500px

Picture :
Image/Pattern

Patterns & Images :

Always use patterns and images that
adhere to the patterns style and images
style. Please refer to the rules in Patterns
Usage and Images on Thematic Wonders
section.

Supergraphic:

Always use colors that adhere to the
thematic wonders. Please refer to the
rules in Supergraphic Usage section.

Youtube (Cover Photo)

Gambar cover Youtube dapat menggunakan pattern atau
gambar, namun dapat diganti menjadi thematic version
dan disesuaikan dengan konteks hari besar atau hari
peringatan tertentu. Tidak disarankan untuk menggunakan
supergraphic karena logo sudah menjadi aksentuasi.

Image Version

The Youtube cover picture uses patterns or images,
although it can be replaced with the thematic version
and adjusted according to the context of certain holidays
and celebrations. It is not recommended to use the
supergraphic because the logo is already emphasized.

Pattern Version

WISH YOU ALL
A PEACEFUL YESAK 2016

Indonesian MinksEgRF ToWHsm

Thematic Version
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OUT OF HOME

Supergraphics in Out-of-Home Media

Seperti pada online banner, media ruang menggunakan
top right supergraphic, sehingga mempunyai efektivitas
pada penggunaan ruang layout dan empasis lebih besar
pada logo.

Penggunaannya adalah absolut dan tidak bisa
diganti dengan aplikasi supergraphic lain, agar dapat
mengkomunikasikan identitas brand Wonderful Indonesia
sekonsisten mungkin.

Version A pada bab ini menggunakan top right supergraphic
dengan menempatkan bagian ujung sayap lebih tinggi
sehingga menunjuk kata “Wonderful”.

Version B pada bab ini menggunakan top right supergraphic
dengan menempatkan bagian ujung sayap lebih rendah
sehingga menunjuk kata “Indonesia".

As in the online banners, the out-of-home media uses
the top right supergraphic to use the layout space more
effectively and to put bigger emphasis on the logo.

Its use is absolute and must never be switched with any
other supergraphic applications, in order to communicate
the Wonderful Indonesia’s brand identity as consistent as
possible.

Version A of this section uses the top right supergraphic
with a higher placement of the edge of the wing so that it
points to the word “Wonderful”.

Version B of this section uses the top right supergraphic
with a lower placement of the edge of the wing so that it
points to the word “Indonesia”.
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wonderful
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Lorem ipsum
dolor sit amet
consectetur

Lorem ipsum dolor
sit amet consectetur

wonderful
mdonesia

wonderful
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OUT OF HOME

Billboard Key Elements

Berikut ini adalah elemen-elemen yang
terdapat dalam media ruang Wonderful
Indonesia, elemen-elemen ini disusun sesuai
hirarki informasi yang kami sarankan.

The following are the elements contained
in the Wonderful Indonesia’s out-of-home
media. These elements are arranged
according to the hierarchy of information
that we recommend.

1. Headline

2. Visual that captivates
the right audience

3. Supergraphics

4. Logo Wonderful
Indonesia

5. Image Caption

6. Visa Free Logo

7. QR Code

8. URL & Social Media

»

Full Image Version

Lorem ipsum
dolor sit amet
consectetur

Lorem; Ipsum * Indonesia

wonderful
ndones
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»

Pattern Version

‘wonderful
ndones

Lorem ipsum

dolor sit amet

consectetur

Y :
w

&

a4
1l

1. Headline

2. Pattern based on
thematic wonders

3. Supergraphics

4. Logo Wonderful
Indonesia

5. Visa Free Logo

6. QR Code

7. URL & Social Media
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OUT OF HOME

Basic Grid Structure

Struktur dasar grid adalah sarana utama dalam
mengorganisir hirarki informasi, yang disusun dalam
struktur demi menjaga konsistensi dan menampilkan citra
brand secara profesional di semua media.

Struktur dasar grid billboard Wonderful Indonesia untuk
media ruang terbagi menjadi dua area utama: area image
dan area supergraphic.

Logo ditaruh di bagian kanan atas pada area supergraphic,
sedangkan segala informasi kontak dan promo yang
sedang beredar ditaruh di dalam area image.

Ada dua versi dari struktur dasar grid:

1. Full image, yang digunakan untuk materi komunikasi
utama.

2. Pattern, yang digunakan untuk materi komunikasi yang
tidak mempromosikan gambar. Di versi pattern, ukuran
font untuk headline bisa jauh lebih besar dibanding
headline pada versi image.

Area di kedua versi ini dipisahkan oleh supergraphic,
memakai proporsi 70:30 antara area image dan area
supergraphic.

The Basic grid structure is the primary vehicle in organizing
hierarchy of information, which is arranged in a structure
to maintain consistency and display the brand image
professionally in every medium.

Wonderful Indonesia’s basic grid structure for out-of-home
media consists of two primary areas: the image area and
the supergraphic area.

The logo is placed on the upper right of the supergraphic
area, while all the contact information and current promo
are placed on the image area.

There are two versions of the basic grid structure:

1. Full image, which is used for the primary communication
material.

2. Pattern, which is used for communication materials that
do not promote images. In the pattern version, the font
size for headlines can be much larger than headlines on
the image version.

The area in both versions are divided by the supergraphic,
and uses a proportion of 70:30 between the image area and
the supergraphic area.
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Lorem ipsum

dolor sit amet |

consectetur
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wonderful
mndonesia

) Full Image Version

wonderful
mndonesia )

Lorem ipsum

dolor sit amet
consectetur

LTI

) Pattern Version

30%

70%
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OUT OF HOME

Information Placement Variations on Out-of-Home Media

Pada media ruang, terdapat faktor-faktor yang
mempengaruhi penempatan informasi seperti QR code,
alamat website, dan informasi media sosial. Selalu ingat
untuk mengutamakan alamat website sebelum informasi
lainnya, karena fungsinya adalah sebagai call to action utama.

Pada billboard extreme vertical dan square, kami menyarankan
anda untuk menaruh informasi website dan media sosial
menjadi 4 baris, di sebelah kanan QR code, dan dengan
alamat website sebagai baris pertama.

Pada billboard standard horizontal, kami menyarankan anda
untuk menaruh informasi website dan media sosial menjadi
2 baris, di sebelah kanan QR code, dan dengan alamat
website ditempatkan khusus di baris pertama.

Pada billboard extreme horizontal, kami menyarankan anda
untuk menaruh informasi website dan media sosial menjadi
satu baris, di sebelah kanan QR code, dan dengan alamat
website ditempatkan persis setelah QR code.

On out-of-home mediums, there are factors that affect
the placement of informations such as the QR code,
the website adress, and the social media information.
Always remember to emphasize the website information
firsthand, because it functions as the main call to action.

On vertical, extreme vertical, and square billboards, we
recommend you to put the website and the social media
information into 4 rows, to the right of the QR code, and
with the website information placed on top.

On standard horizontal billboards, we recommend you
to put the website and the social media information into
2 rows, to the right of the QR code, and with the website
information exclusively placed on the first row.

On extreme horizontal billboards, we recommend you to
put the website and the social media information into a
single row, to the right of the QR code, and with the website
information placed right after the QR code.
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OUT OF HOME

Information Placement Variations on Out-of-Home Media

Karena QR code tidak bisa ditempatkan pada segala
kondisi, sangatlah penting untuk mempertimbangkan
penempatan QR code agar ditaruh pada media-media
yang memungkinkan untuk diakses oleh orang-orang atau
setidaknya oleh kamera smartphone mereka.

Ingatlah bahwa penggunaan informasi pada media ruang
harus fleksibel sesuai penempatan, tingkat keterbacaan,
dan ukuran media tersebut.

Pada kasus tertentu, informasi media sosial, QR code,
alamat website dan visa-free dapat dihilangkan untuk
meningkatkan efisiensi penggunaan media.

As the QR codes cannot be flexibly placed on all conditions,
it is very important to consider putting the QR codes on
mediums that are feasible to be reached by people or at
least by their smartphone cameras.

Always bear in mind that the distribution of information
in out-of-home media must consider the placement,
readability, and size of the medium.

In certain cases, infomation about our social media,
website, QR code, and visa-free can be omitted to increase
the efficiency of using the particular medium.
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OUT OF HOME

Billboard (Vertical) - Version A

Pada halaman ini akan diberikan penjelasan contoh
billboard vertical (version A) menggunakan foto atau
pattern, berhubungan dengan ukuran, supergraphic, grid,
dan print layout.

Pada variasi ini, ikon promosi dan QR code pada versi
image harus diletakkan di pojok kiri bawah sementara
pada versi pattern diletakkan di bawah headline. Peletakan
kedua versi bersebelahan dengan informasi media sosial.

This section will provide an explanation of the vertical
billboard (version A) application using images or patterns,
concerning size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code on the
image version must be placed on the lower left corner,
while the pattern version places them below the headline.
The two versions are placed side by side with the social
media information.

wonderful
mdonesiax I

Lorem ipsum
dolor sit amet
consectetur

Liswrn, Ipsurm» hﬂaneslpl

wonderful
mndonesia

Lorem i‘fsum
dolor sit amet
consectetur

L, ipsum «

wonderful
mndonesia I

Lorem ipsum

dolor sit amet
consectetur

=, | D6 s
= Ei% B assy

wonderful
mdonesia I

Lorem ipsum
dolor sit amet
consectetur
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Billboard (Vertical) Device Specifications

»

Size:

1:2

5mx 10m

a =0.03Y x 0.05X

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Lorem ipsum
dolor sit amet
consectetur

Lorem, Ipsum * indonesia

‘wonderful
mndones

0.4X

‘wonderful

mndonesia %

Lorem ipsum

dolor sit amet
consectetur

b

\

0.4X

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out
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Lorem ipsum
dolor sit amet
consectetur
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mndonesia 4
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Lorem, Ipsimy indonesia
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01 | Flyover Column Placement Example 02 | Subway Stairs Placement Example 03 | Airport Area Placement Example
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OUT OF HOME

Billboard (Horizontal) - Version A

Pada halaman ini akan diberikan penjelasan contoh
billboard horizontal (version A) menggunakan foto atau
pattern, berhubungan dengan ukuran, supergraphic, grid,
dan print layout.

Pada variasi ini, ikon promosi dan QR code pada versi image
harus diletakkan di pojok kiri bawah sementara pada versi
pattern diletakkan di bawah headline. Peletakan kedua versi
bersebelahan dengan informasi media sosial.

This section will provide an explanation of the horizontal
billboard (version A) application using images or patterns,
concerning size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code on the
image version must be placed on the lower left corner,
while the pattern version places them below the headline.
The two versions are placed side by side with the social
media information.

Lorem ipsum dolor sit
amet consectetur

Lorem, Ipsum * Indonasia

wonderful
mdonesia ).

Lorem ipsum dolor wongerh ﬁ%
sit amet consectetur S

mndones
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Billboard (Horizontal) Device Specifications

»

Size:

2:1

10m x 5m

a = 0.05Y x 0.05X

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Lorem ipsum dolor sit
amet consectetur

Largm, |psum ¢ Indonasia

‘wonderful
mdonesia

X=10m

v

£ 0.25X

\ 7

KOXO)

XX

v

N,

O

D

-

(o)

D

wonderful
mdonesix

XXX
KOO

=

X =10m

£ 0.25X

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Copyright 2017

303



—
uldu"u:n:’*\

e
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Uptown & The Bronx
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01 | Street Billboard Placement Example 02 | Subway Entrance Station Placement Example 03 | Building Billboard Placement Example
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04 | Corner Billboard*
*) when designing for this placement, it is important to select images that does not place its
object on the center, so that people on either side can get the message.
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OUT OF HOME

Billboard (Square) - Version A

Pada halaman ini akan diberikan penjelasan contoh
billboard square (version A) menggunakan foto atau pattern,
berhubungan dengan ukuran, supergraphic, grid, dan print
layout.

Pada variasi ini, ikon promosi dan QR code pada versi image
harus diletakkan di pojok kiri bawah sementara pada versi
pattern diletakkan di bawah headline. Peletakan kedua versi
bersebelahan dengan informasi media sosial.

This section will provide an explanation of the square
billboard (version A) application using images or patterns,
concerning size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code on the
image version must be placed on the lower left corner,
while the pattern version places them below the headline.
The two versions are placed side by side with the social
media information.

wonderful

o wndones

“Lorem ipsum
dolor sit amet
consectetur

Lorem, Ilpsum * Indonesia

wonderful
mndonesia %
Lorem ipsum

dolor sit amet
consectetur

grem, |psum « Indonesia

wonderful
mndonesia ,

Lorem ipsum
dolor sit amet
consectetur
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Billboard (Square) Device Specifications

Lorem ipsum
dolor sit amet
consectetur

Lorem, Ipsum = |ndonesia

‘wonderful
mndonesia

£ 0.3x

»

Size:

2:2

5m x 5m

a = 0.05Y x 0.05X

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

-
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Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

>
1

v

3

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out
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OUT OF HOME Billboard (Single)

Pada halaman ini akan diberikan penjelasan contoh billboard
single menggunakan foto atau pattern, berhubungan dengan
ukuran, supergraphic, grid, dan print layout.

Pada variasi ini, ikon promosi dan QR code pada versi image
harus diletakkan di pojok kiri bawah sementara pada versi
pattern diletakkan di bawah headline. Peletakan kedua versi
bersebelahan dengan informasi media sosial.

Lorem ipsum dolor sit P
amet consectetur mdonesia%

Limem, fpsam, = inclonela

2.

wonderful
mdonesia Z

Lorem ipsum dolor — @?
sit amet consectetur

This section will provide an explanation of the single
billboard application using images or patterns, concerning
size, supergraphic, grid, and print layout.

In this variation, the promo icon and the QR code on the
image version must be placed on the lower left corner,
while the pattern version places them below the headline.
The two versions are placed side by side with the social
media information.

wonderful
mdonesia J
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Billboard (Single) Device Specifications

»

Size:

31

15m x 5m
a=0.1Y x 0.05X

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Lorem ipsum dolor sit
amet consectetur

orm, Hnaim « adatsEiy

£ 0.125%

.

gwond.erful
ndonesia

X=15m

Lorem ipsum doior
sit amet consectetur

‘wonderful
mndonesix

L 0.125%

A

X=15m

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Copyright 2017
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TARUH LINK

Lorem ipsum dolor
sit amet consectetur

01, 02, 03 | Subway Station Placement Example (applies for all 3)
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04 | Subway Tunnel Placement Example
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OUT OF HOME

LED or Digital Ads (Horizontal)

Pada halaman ini akan diberikan penjelasan contoh LED/
digital ads horizontal menggunakan foto atau pattern. LED/
digital ads direkomendasikan memakai lebih dari satu
iklan di setiap placement agar dapat mengkomunikasikan
banyak hal.

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

This section will provide an explanation of the horizontal
LED/digital ads application using images or patterns. It is
recommended to place more than one ad in every LED/
digital ads placement in order to communicate multiple
messages.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Lorem ipsum dolor
amet consectetur

Lorem, [psurms « idomiese . . .oooenenn

Primary Headline

wonderful
mdonesia

Image Caption

Lorem ipsum dolor sit amet consectetur

oCD®
;

‘wonderful
mdonesia L

--------------------------------------- URL & Social Media
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wihderfy|
mdonesi.%\
R4

01 | LED Placement Example in Piccadilly Circus, London

Copyright 2017 313



OUT OF HOME

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

LED or Digital Ads (Vertical)

Pada halaman ini akan diberikan penjelasan contoh LED/ This section will provide an explanation of the vertical
digital ads vertical menggunakan foto atau pattern. LED/digital LED/digital ads application using images or patterns. It is

ads direkomendasikan memakai lebih dari satu iklan di setiap recommended to place more than one ad in every LED/digital
placement agar dapat mengkomunikasikan banyak hal. ads placement in order to communicate multiple messages.
Di versi pattern, ukuran font untuk headline bisa jauh lebih In the pattern version, the font size for headlines can be much
besar dibanding headline pada versi image. larger than headlines on the image version.

‘wonderful ‘wonderful
mdonesia ) mdonesia .

LOrem ipsum T N Primary Headline
dolor sit amet
consectetur

Image Caption

------------------------------- URL & Social Media
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01 | LED Placement Example in Dotonbori, Osaka 02 | LED Placement Example in Times Square, New York City
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OUT OF HOME

Round Pillar

Pada halaman ini akan diberikan penjelasan contoh round
pillar menggunakan satu foto atau lebih.

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

This section will provide an explanation of the round pillar
application using one or multiple images.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

T— e

Lorem ipsum dolor

Lorem, Ipsum « indomesks

Primary Headline

Image Caption

Lorem ipsum dolor
sit amet consectetur

Lorem, Ipsum * Indomesia

wonderful
mdonesia 4
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wonderful /7

wonderful ‘E‘;’ilt — lTldOHESla' 2
mdonesia 5 - .

01 | Multiple Image Round Pillar Placement Example 02 | Single Image Round Pillar Placement Example

Copyright 2017 317



OUT OF HOME

Square Pillar

Pada halaman ini akan diberikan penjelasan contoh
square pillar menggunakan foto. Pada square pillar
direkomendasikan memakai lebih dari satu iklan di setiap
sisi agar dapat mengkomunikasikan banyak hal.

This section will provide an explanation of the square pillar
application using images. It is recommended to place more

than one ad in each of the

square pillar's side in order to

communicate multiple messages.

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

wonderful
mndonesia )\

Lorent ipsum
dolor sit aniet

‘wonderful
mndonesia Z)

Lorem ipsum
dolor sit amet

conseetetur
iarem, ;)ur Indtnesia

consectetur

dolor sit amet
consectetur

wonderful
mndonesia )\

oremipsum %

wonderful
mndones

dolor sit an

mm\% .....

-

----- Lorem ipsum

consectetur

Primary Headline

Image Caption

URL & Social Media
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waongderfyl

mdnnest&% ‘

Ltﬁ'em ipsum

dolor sit amet
consectetur

Lose, o ndonest

Loremipsum

dolor sit ame
consectetur

"

Wonderyy
L Ldﬁmmi% .

Lorert ipsim
dolor sit amjet
conseetatur

01 | Square Pillar Placement Example

Copyright 2017
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OUT OF HOME

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Triangle Pillar

Pada halaman ini akan diberikan penjelasan contoh
triangle pillar menggunakan foto. Pada triangle pillar tidak
disarankan untuk menggunakan supergraphic oleh karena
bidangnya yang tidak memungkinkan. Pada triangle pillar
direkomendasikan memakai lebih dari satu iklan di setiap
sisi agar dapat mengkomunikasikan banyak hal.

Lorem-ipsum - v
dolor sit amet
consectetur

wonderful
mdonesia )

PR

This section will provide an explanation of the triangle
pillar application using images. It is not recommended
to use the supergraphic in the triangle pillar because of
its complicated shape. It is recommended to place more
than one ad on each of the triangle pillar's side in order to
communicate multiple messages.

- b Primary Headline

Lorem ipsum
dolor sit amet
consectetur

wonderful
mdonesia F8

= |

B i s ki G s+ s s

Image Caption

URL & Social Media
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Lorem ipsum
dolor sit amet
consectetur

Wonderfyl :
wonderful ; I ndonesi
mdonesia 78 3 . .‘
S8 |

= e i il

01 | Triangle Pillar Placement Example
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OUT OF HOME EVO Flag Banner

TAR| lH LINK Pada halaman ini akan diberikan penjelasan contoh umbul- This section will provide an explanation of the EVO flag

umbul EVO flag banner menggunakan foto, pattern atau banner application using images, patterns, or just the logo.
hanya logo.

Di versi pattern, ukuran font untuk headline bisa jauh lebih In the pattern version, the font size for headlines can be
besar dibanding headline pada versi image. much larger than headlines on the image version.

»

Size:
15 ft

wonderful wonderful
mdonesia mdonesia

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

&
7
:
gs!
L
=
=
v
ge!
c
o
3

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

322 Brand and Design Application Guidelines



Giant Flag Banner

Pada halaman ini akan diberikan penjelasan contoh umbul- This section will provide an explanation of the giant flag
umbul giant flag banner menggunakan foto, pattern atau banner application using images, patterns, or just the logo.
hanya logo.

Di versi pattern, ukuran font untuk headline bisa jauh lebih In the pattern version, the font size for headlines can be
besar dibanding headline pada versi image. much larger than headlines on the image version.

»

Size:

‘wonderful
\ndonesm% 23 ft

Logo Lockup:
Wonderful Indonesia
Primary Logo

wonderful
ndonesia.

Lorem ipsum
dolor sit amet
consectetur

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

X
:
3
=
i
=
%}
S|
c
o
3

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:

Always use colors that
adhere to the thematic
wonders. Please refer to

the rules in Supergraphic
S as—— e . Usage section.
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OUT OF HOME X-Banner

Pada halaman ini akan diberikan penjelasan contoh This section will provide an explanation of the x-banner
x-banner menggunakan foto, pattern atau dengan konten application using images, patterns, or adding contents of
event. an event.

Di versi pattern, ukuran font untuk headline bisa jauh lebih In the pattern version, the font size for headlines can be
besar dibanding headline pada versi image. much larger than headlines on the image version.

Lorem ipsum
dolor sit amet

consectetur
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X-Banner Device Specification

4

Size:
60 cm X 160 cm

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Body Text:
OpenSans Regular

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Lorem ipsum
dolor sit amet
consectetur

Larem, Ipsum « Indonesia

B A vROELE
[ L LR R

L -

B PREEA T

01 | Image Version

wonderful

Sl

wonderful

Lorem ipsum
dolor sit amet
consectetur

B www indzrenia rwwi
0 e

o e

e Tl T

02 | Pattern Version

S

wonderful
Sl

:lﬂm’bn:ntrln‘f.rd.-rmg
+ Lt lpaain b sl dummimy
+ Lstmin lpauim & amghy dusig

[ e e

03 | Event Version

Copyright 2017

325



ATTRIBUTES / POSM

Lorem ipsum
dolor sit amet
consectetur

01 | Image Version

Event Backdrop

Pada halaman ini akan diberikan penjelasan contoh
backdrop event menggunakan beberapa foto atau pattern.

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

m&dgﬁ\é{"}*& Lorem ipsum dolor sit doness E%, K
amet consectetur

02 | Pattern Version

This section will provide an explanation of the event
backdrop application using multiple images or patterns.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.
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Event Backdrop Device Specification

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Primary Headline:
Signika Bold
Left-alligned

Image Caption:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Lorem ipsum

dolor sit amet
consectetur

wonderful

mdonesia

Lorem ipsum dolor sit
amet consectetur

wonderful |

mdonesia

»

50%

adalah ruang maksimum untuk
mengisi pattern hingga pattern
tersebut menghilang.

50% is the maximum space that
can be filled with patterns until it
is faded out

Copyright 2017
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TRANSPORTATION

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Airplane (Airbus A330-300)

Pada halaman ini akan diberikan penjelasan contoh This section will provide an explanation of the Airbus A330-
pesawat Airbus A330-300 menggunakan foto atau pattern, 300 airplane application using images or patterns, with the
dengan menutup bagian kaca dan menghilangkan windows blocked and the brand identity erased.

identitas brand.
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Branded Airplane

Pada halaman ini akan diberikan penjelasan contoh
pesawat menggunakan pattern dan/atau logo saat
identitas brand tidak bisa dihapus.

This section will provide an explanation of the airplane
application using patterns and/or logo when its brand
identity can't be erased.

£ -z Garuda Indonesia

sdAR BEBCERERRERRRNET N SEE_BBNE SEAEERLEEIAMIEERNENL

»

weanglerhl

mdonesia

Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:
OpenSans Light

Patterns:

Always use colors that
adhere to the thematic
e Moty Son B [ wonders. Please refer to
. i, 1 the rules in Supergraphic
Usage section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.
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TRANSPORTATION

g "
T OO
wonderful mdonesia g B

Train (Subway / Commuter Train)

sen ¢,

wonderful mdcmfs‘i:'x % ]
=

o= oo

o

Pada halaman ini akan diberikan penjelasan contoh kereta subway/
commuter menggunakan beberapa foto dan logo. Pada setiap sisi
kereta direkomendasikan memakai lebih dari satu iklan agar dapat
mengkomunikasikan banyak hal.

This section will provide an explanation of the subway/commuter train
application using multiple images and the logo. It is recommended to place
more than one ad in every side of the train in order to communicate multiple
messages.

[ 2 Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:

OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.
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Train (Monorail / MRT)

worsterful

mnidones

wonderful -~

mdonesia 28

Wik

wonderful

mdonest,

wonderful .
mndonesia S

e 1 B

Pada halaman ini akan diberikan penjelasan contoh kereta monorail/
MRT menggunakan satu atau beberapa foto dan logo. Pada setiap
sisi kereta direkomendasikan memakai lebih dari satu iklan agar dapat
mengkomunikasikan banyak hal.

This section will provide an explanation of the monorail/MRT train
application using one or multiple images and the logo. It is recommended
to place more than one ad in every side of the train in order to communicate
multiple messages.

Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:
OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Copyright 2017

331



TRANSPORTATION

Train (Tram)

.;.;s;..'.-..:‘%’“ o

wonderful /g
mdonesia 28

Pada halaman ini akan diberikan penjelasan contoh kereta
Tram menggunakan logo dengan satu foto, beberapa foto
atau pattern dan kolase. Terdapat dua kondisi, yaitu saat
kaca bisa ditutup, dan pada saat kaca tidak bisa ditutup.
Pada setiap sisi kereta direkomendasikan memakai lebih
dari satu iklan agar dapat mengkomunikasikan banyak hal.

This section will provide an explanation of the Tram train
application using the logo with one image, multiple images
or patterns and a collage. There are two conditions, when
the windows can be blocked, and when the windows can't
be blocked. It is recommended to place more than one ad
in every side of the train in order to communicate multiple
messages.
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Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Copyright 2017
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TRANSPORTATION

Bus (Articulated Bus)

wonderiul 4

mdonesiy

[ 2 Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:

OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.
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Bus (Double Decker)

Pada halaman ini akan diberikan penjelasan contoh double
decker bus menggunakan kolase, foto dan logo, beberapa
foto dan logo, atau pattern dan logo. Pada dua keadaan,
yaitu saat kaca bisa ditutup, dan pada saat kaca tidak bisa
ditutup. Pada setiap sisi bus direkomendasikan memakai
lebih dari satu iklan agar dapat mengkomunikasikan
banyak hal.

wonderiul .
mdomesia

This section will provide an explanation of the double
decker bus application using collage, images and the
logo, multiple images and the logo, or patterns and the
logo. It applies to two conditions, when the windows can
be blocked, and when the windows can't be blocked. It is
recommended to place more than one ad in every side of
the bus in order to communicate multiple messages.

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Copyright 2017
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TRANSPORTATION

Bus (London Double Decker)

Pada halaman ini akan diberikan penjelasan contoh London
double decker bus menggunakan foto. Pada London double
decker disarankan untuk mencari gambar yang sesuai
dengan bidang ini karena bidang ini sangat jarang ada.

This section will provide an explanation of the London double
decker bus application using images. It is recommended to
search for a fitting image for this particular shape, because
shapes like this are very rare.

[ 2 Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:

OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.
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Bus (Double Decker Tour Bus)

wonderful , =
. mdonesia

Pada halaman ini akan diberikan penjelasan contoh double decker tour bus
menggunakan beberapa foto atau kolase, dengan menutup bagian kaca.
Pada setiap sisi bus direkomendasikan memakai lebih dari satu iklan agar
dapat mengkomunikasikan banyak hal.

This section will provide an explanation of the double decker tour bus
application using multiple images or collage, when its windows are blocked.
Itis recommended to place more than one ad in every side of the bus in order
to communicate multiple messages.

Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:

OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Copyright 2017
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TRANSPORTATION

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Taxi (London Cab)

Pada halaman ini akan diberikan penjelasan contoh
London cab menggunakan foto, pattern, atau kolase. Pada
London cab disarankan untuk membesarkan empasis pada
logo karena bidangnya yang terbatas untuk pemakaian
gambar.

This section will provide an explanation of the London

cab application using images, patterns, or collage. It is
recommended on London cabs to put bigger emphasis on
the logo because of its limited space for image area.
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Taxi Roof Ads

Pada halaman ini akan diberikan penjelasan contoh taxi
roof ads menggunakan foto.

Di versi pattern, ukuran font untuk headline bisa jauh lebih
besar dibanding headline pada versi image.

»

wiorderha fEley
ndomesia 7

. Ot 2w

This section will provide an explanation of the taxi roof ads
application using images.

In the pattern version, the font size for headlines can be
much larger than headlines on the image version.

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

URL & Social Media:
OpenSans Light

Images:

Always use images that
adhere to the images style.
Please refer to the rules
in Images on Thematic
Wonders section.

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

Copyright 2017
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TvC

Bumper In and Out (Smooth Version)

Versi  smooth

alternatif. Versi ini

mempunyai gerakan lebih lembut dan elegan, mendorong
filosofi Wonderful Indonesia tentang keterbukaan dan

penyambutan.

The smooth version is the alternative application. It has
a smoother and more elegant movement, prompting
Wonderful Indonesia’s philosophy of openness and
welcomeness.

Wondﬁrf-. "
maA

wonderful /
mdones)»

wonderful

mndonesia
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Bumper In and Out (Dynamic Version)

Versi dynamic adalah aplikasi utama.

Versi

ini

mempunyai gerakan lebih bermain dan bersemangat,
mensimbolisasikan persatuan Indonesia dari berbagai

warna.

The dynamic version is the main application. It has a more
playful and more viable movement, symbolizing Indonesia’s

unity using different colors.

W . /

wonderful

mdone« -

wonderful

mdonesia
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TvC Running Text

Running text untuk Wonderful Indonesia mempunyai
dua versi: versi A menjelaskan destinasi dan versi B
menjelaskan promo. Walaupun kedua versi menghilang
dari kanan ke kiri, versi B menutup running teksnya dengan
mengikuti pergerakan logo promo.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Version A

The running text for Wonderful Indonesia has two
versions: version A describes the destinations and version
B describes the promo. While both versions fade out
from right to left, the fading out of version B follows the
movement of the promo logo.
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INFOGRAPHICS Primary Color for Infographics Assets

Infographic untuk Wonderful Indonesia menggunakan rupa
yang lebih ringan dan cerah secara keseluruhan, diadaptasi
dari solid color 5 thematic wonders. Infographic ini dibuat
seperti itu untuk memastikan bahwa setiap presentasi
tentang Wonderful Indonesia terasa ringan, bersahabat,
interaktif dan menyenangkan.

The infographic for Wonderful Indonesia uses a lighter
and brighter overall tone, adapted from the solid colors
of the 5 thematic wonders. It is made that way to ensure
any presentation about Wonderful Indonesia feels light,
friendly, interactive and fun.

C:63M:0Y:100K: 0 C:OM:60Y:85K:0 C:12M:90Y: 16 K0 C:68M:75Y:0K: 0 C:100M: 25Y:0K: 0
R:104 G:189 B:69 R: 245 G: 131 B: 60 R:214 G: 62 B: 132 R: 110 G: 80 B: 156 R:0 G: 134 B: 205
#6BBD45 #EF7E31 #D63E84 #6E509C #0085CD

30% Reduced

opacity warna setiap

wonder saat diaplikasikan ke - 2% v v
infographic. C:64M:0Y:53K:0 C:2M:17Y:76K: 0 COM:71Y:37K0 C:29M: 44Y. 0K 0 C50M:0Y: 11K 0

R: 86 G: 190 B: 151 R: 250 G: 207 B: 90 R: 241 G:110B: 124 R: 180 G: 148 B: 197 R: 116 G: 205 B: 223
the color opacity of each #56BE97 #F16E7C #B494C5 #74CDDF

wonder when applied to the
infographic.
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Color Palette for Infographics

4

Main Colors.

C:15M:70Y:87K: 3
R: 205 G: 104 B: 59
#CD683B

Inilah koordinat main color
saat opacity dikurangi 30%.

These are the main color
coordinates when the opacity
is reduced to 30%.

C:64M:0Y:53K:0
R: 86 G: 190 B: 151
#56BE97

C:29M:44Y:0K: 0
R: 180 G: 148 B: 197
#B494C5

C50M:0Y:11K:0
R: 116 G: 205 B: 223
#74CDDF

Inilah main color untuk 5 thematic wonders. Pada infographic
warna-warna ini harus menjadi representasi tiap wonders,
berlawanan dengan media promosi lain yang memakai
solid color,

These are the main colors for the 5 thematic wonders that
must be used in the infographic as a representation of
each wonder as opposed to using the solid colors made
for other promotional mediums.

»

Color Scheme.

C:4M:76Y:98K: 0
R: 233 G: 98 B: 38
#E96226

R: 188
#BC2846

C:55M:89Y:1K: 0
R:i135G: 64 B: 15
#874097

C:85M:44Y:4K: 0
R:5G: 124 B: 18
#057CBA

Color scheme untuk Wonderful indonesia mengandung opsi
warna gradient yang mendukung main color, dan berperan
sebagai variasi dari main color untuk wonders.

The color scheme for Wonderful Indonesia’s infographic
contains gradient color options that support the main
colors and serves as a variation of the main color for the
wonders.
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INFOGRAPHICS Circle Graphics

Berikut adalah circle graphic yang dipakai sebagai elemen The following are circle graphics that can be used as a
visual dari data-data statistik yang dapat dihubungkan visual element of statistical data which can be incorporated
dengan 5 thematic wonders. to the 5 thematic wonders.

»

Data Info:
OpenSans SemiBold
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Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Copyright 2017

349



INFOGRAPHICS Circle Graphics

Berikut adalah circle graphic yang dipakai sebagai The following are circle graphics that can be used as a
elemen visual dari data-data yang berperan sebagai visual element of different data sets that compare to each
perbandingan. other.

> | . Lorem |psum
Data Info:
OpenSans Light
Lorem lpsum Lorem Ipsum
Numbers:
OpenSans SemiBold
Lorem lpsum

Aset yang berada pada

halaman ini telah terlampir

di CD soft copy panduan Larem Ipsum
brand.

Lorem |psum

Lorem lpsum

The assets located on this Lorem Ipsum
page are also included in
the brand guidelines’ soft

copy CD.
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Map Graphics

Berikut adalah map graphic yang dipakai sebagai elemen The following is the map graphic that can be used as a
visual dari data-data statistik atau sekedar sebagai visual element of statistical data or just representing the
representasi pulau-pulau Indonesia. visual of Indonesia's islands.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.
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INFOGRAPHICS

»

Data Info:
OpenSans Light

Numbers:
OpenSans Light

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Line Graphics

Berikut adalah line graphic yang dipakai sebagai elemen The following are line graphics that can be used as a
visual dari data-data statistik mengenai perkembangan visual element of progressive statistical data which can be
dan dapat berhubungan dengan 5 thematic wonders. incorporated to the 5 thematic wonders.
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Bar Graphics

Berikut adalah bar graphic yang dipakai sebagai elemen The following are bar graphics that can be used as a visual
visual dari data-data statistik mengenai perbandingan dan element of comparative statistical data which can be
dapat berhubungan dengan 5 thematic wonders. incorporated to the 5 thematic wonders.

»

Data Info:
OpenSans Light

Numbers:
OpenSans Light

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.
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INFOGRAPHICS

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Animal Character

Berikut ini adalah contoh-contoh animal character yang
menganut gaya infographic Wonderful Indonesia. Hewan-
hewan ini dapat digunakan untuk merepresentasikan
kekayaan alam liar Indonesia.

The following are examples of the animal characters that
adhere to the style of Wonderful Indonesia’s infographic.
These animals can be used to represent the rich wild life
of Indonesia.
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Adventure Character

Berikut ini adalah contoh-contoh adventure character yang
menganut gaya infographic Wonderful Indonesia. Karakter-
karakter ini dapat digunakan untuk merepresentasikan
wisatawan dan aktivitas petualangan di Indonesia.

The following are examples of the adventure characters
that adhere to the style of Wonderful Indonesia’s
infographic. These characters can be used to represent
visitors and Indonesia’s adventurous activities.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.
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INFOGRAPHICS Modern Character

Berikut ini adalah contoh-contoh modern character yang The following are examples of the modern characters that

menganut gaya infographic Wonderful Indonesia. Karakter- adhere to the style of Wonderful Indonesia’s infographic.
karakter ini dapat digunakan untuk merepresentasikan These characters can be used to represent the visitors and
wisatawan dan aktivitas modern di Indonesia. modern activities of Indonesia.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft

copy CD.
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Culture Character

Berikut ini adalah contoh-contoh culture character yang The following are examples of the cultural characters that

menganut gaya infographic Wonderful Indonesia. Karakter- adhere to the style of Wonderful Indonesia’s infographic.
karakter ini dapat digunakan untuk merepresentasikan These characters can be used to represent the locals and
penduduk lokal dan kegiatan budaya di Indonesia. cultural activities of Indonesia.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.
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INFOGRAPHICS

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Environment Graphics - Natural Wonders

Berikut ini adalah contoh-contoh natural wonders
environment graphic yang menganut gaya infographic
Wonderful  Indonesia. Warna dan pattern pada
background ini harus dan hanya bisa digunakan untuk
merepresentasikan natural wonders.

[

The following are examples of the environment graphics
for natural wonders that adhere to the style of Wonderful
Indonesia’s infographic. The background color and pattern
must and can only be used to represent the natural
wonders.
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INFOGRAPHICS

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Environment Graphics - Sensory Wonders

Berikut ini adalah contoh sensory wonders environment
graphic yang menganut gaya infographic Wonderful
Indonesia. Warna dan pattern pada background ini harus
dan hanya bisa digunakan untuk merepresentasikan
sensory wonders.

The following is an example of the environment graphic
for sensory wonders that adhere to the style of Wonderful
Indonesia’s infographic. The background color and pattern
must and can only be used to represent the sensory
wonders.

360

Brand and Design Application Guidelines



Environment Graphics - Cultural Wonders

Berikut ini adalah contoh-contoh cultural wonders
environment graphic yang menganut gaya infographic
Wonderful  Indonesia. Warna dan pattern pada
background ini harus dan hanya bisa digunakan untuk
merepresentasikan cultural wonders.

The following is are examples of the environment
graphic for cultural wonders that adhere to the style of
Wonderful Indonesia’s infographic. The background color
and pattern must and can only be used to represent the
cultural wonders.

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are attached on the
brand guidelines’ soft copy
CD.
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INFOGRAPHICS

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Environment Graphics - Modern Wonders

Berikut ini adalah contoh-contoh modern wonders
environment graphic yang menganut gaya infographic
Wonderful Indonesia. Warna dan pattern pada background ini
harus dan hanya bisa digunakan untuk merepresentasikan
modern wonders.

The following are examples of the environment graphics
for modern wonders that adhere to the style of Wonderful
Indonesia’s infographic. The background color and pattern
must and can only be used to represent the modern
wonders.
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INFOGRAPHICS

Environment Graphics - Adventurous Wonders

Berikut ini adalah contoh-contoh adventurous wonders
environment graphic yang menganut gaya infographic
Wonderful Indonesia. Warna dan pattern pada background ini
harus dan hanya bisa digunakan untuk merepresentasikan
adventurous wonders.

The following are examples of the environment graphics
for adventurous wonders that adhere to the style of
Wonderful Indonesia’s infographic. The background color
and pattern must and can only be used to represent the
adventurous wonders.
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Aset yang berada pada

S S

-

halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.
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INFOGRAPHICS

e BOROBUDUR

is one of the most famous
Buddhist termples in the world

BOROBUDUR

is one of the most famous
Buddhist temples in the world

Was built fram jA KARTA
i ked the 10
2 Million {argest population

blocks of stone
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300C

species
of fish

wonderful
mndonesia

Aset yang berada pada
halaman ini telah terlampir
di CD soft copy panduan
brand.

The assets located on this
page are also included in
the brand guidelines’ soft
copy CD.

Example Storyboard for Infographics

Inilah contohstoryboardinfographicyangtelah diaplikasikan
untuk video presentasi. Warna, aset dan background telah
diintegrasikan sesuai dengan gaya infographic Wonderful
Indonesia.

Selalu ingat untuk menempatkan logo mono putih di pojok
kanan atas pada setiap frame infographic, dan bumper
untuk menunjukkan logo berwarna di frame bagian akhir.

This is a storyboard example of the infographic application
for a video presentation. The colors, the assets and the
background are integrated based on the style of Wonderful
Indonesia’s infographic.

Always remember to put Wonderful Indonesia’'s mono
white on black logo on the upper right corner in every
single infographic frame, and the bumper to show the
colored logo in the ending frame.

Copyright 2017

367






Merchandise

Merchandise




EQUIPMENT

>

Logo Lockup:
Wonderful Indonesia
Primary Logo

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Passport Case (Exclusive)

Passport case untuk Wonderful Indonesia adalah sampul
paspor yang dibuat untuk premium. Desainnya terdiri
dari pattern 5 thematic wonders dengan logo putih di
bagian atas.

Logo dan pattern pada bagian sampul depan dibuat
dengan cetakan pada kulit sintetis.

The passport case for Wonderful Indonesia is a premium
made passport wrapper. The design comes with all the 5
thematic wonders' patterns with the white logo on top.

The logo and pattern on the cover is made with print on
synthetic leather.
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Luggage Tag (Exclusive)

Luggage tag untuk Wonderful Indonesia adalah tag koper The luggage tags for Wonderful Indonesia are premium

yang dibuat premium. Desainnya terdiri dari pattern 5 made luggage tags. The design comes with all the 5
thematic wonders dengan logo berwarna di bagian atas. thematic wonders’ patterns with the colored logo on top.
Logo pada bagian depan disarankan untuk dibuat dengan The logo and pattern on the front side is recommended to
poly atau foil panas pada kertas untuk membuat warnanya be made with poly or hot foil on paper to make the colors
lebih keluar. stand out.

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

ﬁ;ﬁ},;{g‘q’ Pattern:
Always use patterns that

adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

wondertul!” i
mndonesia
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EQUIPMENT Neck Pillow

Neck pillow untuk Wonderful Indonesia adalah bantalan leher The neck pillow for Wonderful Indonesia is a premium and

yang dibuat untuk premium dan umum. Desainnya terdiri mass made neck pillow. The design comes with the white
dari logo putih dan pottern, logo putih dan warna wonders logo and patterns, the white logo and the wonders' colors,
atau hanya logo berwarna dan logo brand partner. or just the colored logo and a brand partner’s logo.

Logo dan pattern pada neck pillow dibuat dengan screen print The logo and pattern on the neck pillow is made with
pada kain. screen print on fabric.

01 | Exclusive Version

>
Logo Lockup:
Wonderful Indonesia

Primary Logo

Pattern:
Always use patterns that
adhere to the patterns /
style. Please refer to the
rules in Patterns Usage e \
section. =

03 | Mass Version 04 | Event Version
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Laptop Bag

Laptop bag untuk Wonderful Indonesia adalah tas laptop
yang dibuat untuk umum. Desainnya terdiri dari hanya
logo berwarna, dan logo berwarna dan pattern.

Logo dan pattern pada kedua sisi tas dibuat dengan screen
print pada kain.

The laptop bag for Wonderful Indonesia is a mass made
laptop bag. The design comes with just the colored logo or
the colored logo and patterns.

The logo and pattern for both sides of the bag are made
with screen print on fabric.

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

01 | Mass Version 02 | Exclusive Version
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EQUIPMENT

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

Tote Bag

Tote bag untuk Wonderful Indonesia adalah tas kain yang
dibuat untuk premium dan umum. Desainnya terdiri dari
logo berwarna dan pattern, pattern dan logo putih, atau
logo berwarna, logo brand partner dan pattern. Versi
desain lainnya yaitu versi thematic, yang merupakan seri
gambar-gambar karakter memakai baju adat.

Logo dan pattern pada kedua sisi dibuat dengan screen
print pada kanvas.

01 | Mass Version

02 | Exclusive Version

The tote bag for Wonderful Indonesia is a premium and
mass made tote bag. The design comes with the colored
logo and patterns, patterns and the white logo, or the
colored logo, brand partner’s logo and patterns. Another
version of this design is the thematic version, which
incorporates a series of characters with ethnic clothings.

The logo and pattern on both sides are made with screen
print on canvas.

wenderful! -
miclonesus %

o e
Do, & 2
%, ° ?g.%:gf?m_
A0

i, 5
623%3: :o“@:%@::r%
SRR R

03 | Event Version
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04 | Ethnic Character Version

Copyright 2017 375



APPAREL

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Hat / Cap

Hat/cap untuk Wonderful Indonesia adalah topi yang dibuat
untuk umum. Desainnya terdiri dari logo berwarna dengan
logo brand partner, atau hanya logo putih.

Logo pada topi dibuat dengan bordir pada kain.

w
Gt s
.

01 | Event Version

03 | Mass Version

The hat/cap for Wonderful Indonesia is a mass made
cap. The design comes with the colored logo and brand
partner’s logo, or just the white logo.

The logo on hat/cap is made with embroidery on fabric.

02 | Mass Version

04 | Mass Version
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T-Shirt

T-shirt untuk Wonderful Indonesia adalah kaus yang dibuat The t-shirt for Wonderful Indonesia is a mass made t-shirt.
untuk umum. Desainnya terdiri dari logo putih dan pattern The design comes with the white logo and patterns (2

(2 macam), atau hanya logo berwarna. versions) or just the colored logo.
Logo dan pattern pada kaus dibuat dengan screen print The logo and patterns on the cover are made with screen
pada kain. print on fabric.

Black Series

01 |
&
[

L

02 | White Series

%555

03 | Thematic Series

»

Logo Lockup:
Wonderful Indonesia
Primary Logo

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.
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APPAREL

Polo Shirt

Polo shirt untuk Wonderful Indonesia adalah kaus berkerah
yang dibuat untuk umum. Desainnya terdiri dari warna
merah putih dan logo berwarna, atau warna merah putih
dan logo putih. Polo shirt tersedia dengan warna hitam dan
putih untuk pilihan.

Logo pada polo shirt dibuat dengan bordir pada kain.

4

Logo Lockup:
Wonderful Indonesia |
Primary Logo

|

The polo shirt for Wonderful Indonesia is a mass made
polo shirt. The design comes with a red and white color
and the colored logo or a red and white color and the white
logo. It comes with two selections, the black version and
the white version.

The logo on the polo shirt is made with embroidery on
fabric.
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Jacket

Jacket untuk Wonderful Indonesia adalah jaket yang dibuat Jacket for Wonderful Indonesia is a mass made coat. The

untuk umum. Desainnya terdiri dari hanya logo putih. design only uses the white logo.
Logo pada semi formal coat dibuat dengan bordir pada The logo on the semi formal coat is made with embroidery
kain. on fabric.

Copyright 2017

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

01 | Exclusive Version
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APPAREL

4

Logo Lockup:
Wonderful Indonesia
Square Logo

Oxford Short Sleeve

Oxford short sleeve untuk Wonderful Indonesia adalah
kemeja lengan pendek yang dibuat untuk umum.
Desainnya terdiri dari hanya logo berwarna. Oxford short
sleeve menggunakan logo square karena bidangnya yang
tidak lebar kiri kanan.

Logo pada oxford short sleeve dibuat dengan bordir pada
kain.

01 | Exclusive Version

The oxford short sleeve for Wonderful Indonesia is a mass
made short sleeve buttoned shirt. The design only uses the
colored logo. The oxford short sleeve uses the square logo
because of its narrow space.

The logo on the oxford short sleeve is made with
embroidery on fabric.
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Oxford Long Sleeve

Oxford long sleeve untuk Wonderful Indonesia adalah kemeja The oxford long sleeve for Wonderful Indonesia is a mass
lengan panjang yang dibuat untuk umum. Desainnya made long sleeve buttoned shirt. The design comes with
terdiri dari logo putih atau logo berwarna. the white logo or the colored logo.

Logo pada oxford long sleeve dibuat dengan bordir pada The logo on the oxford long sleeve is made with embroidery
kain. on fabric.

s Y

»

. Logo Lockup:
\ == Wonderful Indonesia

/ Primary Logo
\\ -

01 | Exclusive Version
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STATIONERY

Lanyard

Lanyard untuk Wonderful Indonesia adalah tali pendek
pengikat yang dibuat untuk umum. Desainnya terdiri
dari hanya logo putih atau hanya logo berwarna. Lanyard
menggunakan logo horizontal karena bidangnya yang
panjang.

Logo pada tali dibuat dengan screen print pada kain.

] = ML =

The lanyard for Wonderful Indonesia is a mass made
lanyard fabric rope. The design incorporates the white
logo or the colored logo. The lanyard uses the horizontal
logo because of its long space.

The logo on the lace is made with screen print on fabric.

. 3 e

4

Logo Lockup:
Wonderful Indonesia
Horizontal Logo
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Notebook

Notebook untuk Wonderful Indonesia adalah buku catatan The notebook for Wonderful Indonesia is a mass made
yang dibuat untuk umum. Desainnya terdiri dari logo putih notebook. The design is comprised of the white logo and
dan pattern. patterns.

Logo dan pattern pada bagian sampul depan dibuat The logo and patterns on the cover is made with print on
dengan print pada kertas. paper.

wonderful g Ve wonderful’” 7_ &
mndones mdonesia

N
@?

N7
&‘2

(RS RS IS A
S S
CAERLE

92 g‘s %
K :b<8 3»@ 3»4: K

e 20

4

Logo Lockup:
Wonderful Indonesia
Primary Logo

;}0;}0

)

&

3"9 3’6 33 32 gQ
‘8 3‘3 3"*’ 3"3 3’

QV
X

ov
°<°>

Pattern:
Always use patterns that
adhere to the patterns
style. Please refer to the
rules in Patterns Usage
section.

-
O
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STATIONERY Wall Calendar - Version A

Wall calendar untuk Wonderful Indonesia adalah kalender The wall calendar for Wonderful Indonesia is a mass made

tembok yang dibuat untuk umum. Desainnya terdiri dari calendar. The design uses the pattern and logo for the
pattern dan logo untuk sampul depan, supergraphic, logo front cover, supergraphic, logo and image for the content,
dan foto untuk isi, dan logo putih, ikon promo, QR code and the white logo, promo icon, QR code and the social
dan info sosial media untuk sampul belakang. media info for the back cover.

Logo pada wall calendar dibuat dengan print pada kertas. The logo on the wall calendar is made with print on paper.

4
Logo Lockup:
Wonderful Indonesia Calendar 2017
Primary Logo

two
Headline & Month: thousand

Signika Bold seventeen

Body Text, Image
Caption,Day & Date:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

January

FUN  MON TUE WED THU FRI SAT

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.
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Calendar 2017

two
! thousand
;! St seventeen

03]

|
wonderiul R
February e o I
SUN MON TUE WED THU TR AT " :
2 4 !
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LE] 4 E 1% L |1
3 4 2
£ :
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01 | Front Cover
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STATIONERY Wall Calendar - Version B

Wall calendar untuk Wonderful Indonesia adalah kalender The wall calendar for Wonderful Indonesia is a mass made

tembok yang dibuat untuk umum. Desainnya terdiri dari calendar. The design uses the pattern and logo for the
pattern dan logo untuk sampul depan, supergraphic, logo front cover, supergraphic, logo and image for the content,
dan foto untuk isi, dan logo putih, ikon promo, QR code and the white logo, promo icon, QR code and the social
dan info sosial media untuk sampul belakang. media info for the back cover.

Logo pada wall calendar dibuat dengan print pada kertas. The logo on the wall calendar is made with print on paper.

4
Logo Lockup:
Wonderful Indonesia Calendar 2017
Primary Logo

two
Headline & Month: thousand

Signika Bold seventeen

Body Text, Image
Caption,Day & Date:
OpenSans Light

URL & Social Media:
OpenSans Light

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

January

SUN MON TUE WED THU FRI SAT

Supergraphic:
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic
Usage section.

386 Brand and Design Application Guidelines
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STATIONERY Desk Calendar

Desk calendar untuk Wonderful Indonesia adalah kalender The desk calendar for Wonderful Indonesia is a mass made

meja yang dibuat untuk umum. Desainnya terdiri dari calendar. The design uses the pattern and logo for the
pattern dan logo untuk sampul depan, supergraphic, logo front cover, supergraphic, logo and image for the content,
dan foto untuk isi, dan logo putih, ikon promo, QR code and the white logo, promo icon, QR code and the social
dan info sosial media untuk sampul belakang. media info for the back cover.

Logo pada desk calendar dibuat dengan print pada kertas. The logo on the desk calendar is made with print on paper.

Logo Lockup:
Wonderful Indonesia
Primary Logo Calendar 2017

Headline & Month: tWO
Signika Bold
: thousand
Body Text, Image
Capglion,l;ay & gate: Seventeen

OpenSans Light

URL & Social Media:

OpenSans Light indonest,

wonderful f@j

Patterns & Images:
Always use patterns and
images that adhere to the
patterns style and images
style. Please refer to the
rules in Patterns Usage
and Images on Thematic
Wonders section.

January Gi?i‘(;}'\“és@{’
SUN MON TUE WED THU FRI SAT

2 - | 4 s -] 7
A 9 w1t 12 13 14
Supergraphic: 6 17 1 19w A
Always use colors that
adhere to the thematic
wonders. Please refer to
the rules in Supergraphic

Usage section.

a2 23 24 25 26 i 28

0 3]

wonderful gl
mdonesia
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